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Tuesday, July 28, 2026 1pm Bellevue Redmond Tourism Promotion Area Board  

1E-113 or Zoom meeting City of Bellevue, WA 

 
The Bellevue-Redmond Tourism Promotion Area Advisory Board (Tourism Board) meetings are 
conducted in a hybrid manner with both in-person and virtual options. You may attend the meeting: 
• In-person 
• By calling (253) 215-8782 and entering Webinar 857 4118 0886 
• www.zoom.us and entering Webinar ID: 857 4118 0886 Password: 217153 
https://cityofbellevue.zoom.us/j/85741180886 
 

1. Call To Order 1:00 pm   
  The Chair will call the meeting to order. 
 
2. Approval Of Agenda and Minutes   1:00 – 1:05 
  A. The Chair will ask for approval of the agenda. 
  B. The Chair will ask for approval of the [Month] regular meeting minutes. 

 
3. Oral Communications        1:05 – 1:10 

The time allowed for Oral Communications shall not exceed 30 minutes. Persons 
wishing to speak will be called to speak in the order in which they signed in. 
Speakers will be allowed to speak for three minutes. Additional time will not be 
allowed unless the Chair or a majority of the Commission allows additional time. 

 
4.   Action, Discussion, and Information Items 

A. Information – Staff update  1:10 – 1:15 
B. 
 

Information – Reserves Policy Discussion 1:15 – 1:35  
 

   
   

5. Commission Quick Business    
 [if any]  
                 
6. Reports        

A. OneRedmond Q2 Report     1:35 – 2:05 
  B. Visit Bellevue Q2 Report      2:05 – 2:35pm 
 
7. Adjournment         3:00pm 

  The Chair will adjourn the meeting. 
 
 

Tourism Board meetings are wheelchair accessible.  Captioning, American Sign Language (ASL), or 
language interpreters are available upon request.  Please phone at least 48 hours in advance 425-452-
6168 (VOICE) for ADA accommodations. If you are hearing impaired, please dial 711 (TR). Please contact 
the City staff at least two days in advance at lflores@bellevuewa.gov or call 425-452-4869 if you have 

Agenda 

https://cityofbellevue.zoom.us/j/85741180886
mailto:lflores@bellevuewa.gov


questions about accommodations. 
 
Rules of decorum for public communication and conduct at meetings were adopted by the City Council 
in Ordinance 6752. Copies of this ordinance can be found on the city's website and are also available 
from the City Clerk’s Office. 
 
TOURISM BOARD MEMBERS 
Wade Hashimoto (Chair) 
Kate Hudson (Vice Chair) 
Cassandra Lieberman 
Nate Moore 
Henning Nopper 
Crystal Pia 
Rocky Rosenbach  
Kim Saunderson 
 
 
Staff Contacts 
Lizzette Flores, Cultural Tourism Specialist, 425-452-4869 
Lorie Hoffman, Arts & Creative Economy Manager, 425-452-4246 
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BELLEVUE-REDMOND TOURISM PROMOTION AREA ADVISORY BOARD 
MEETING MINUTES 

 
June 23, 2026 0BBellevue City Hall 
1:00 p.m. 1BRoom 1E-113 / Virtual 
 
MEMBERS PRESENT: Chairperson Wade Hashimoto, Kate Hudson, Henning 

Nopper, Rocky Rosenbach, Kim Saunderson 
 
MEMBERS REMOTE: Cassandra Leiberman  
 
MEMBERS ABSENT: Nate Moore, Crystal Pia 
 
STAFF PRESENT:  Manette Stamm, Lorie Hoffman, Lizzette Flores, Jesse 

Canedo, Department of Community Development 
 
OTHERS PRESENT: Megan Adams, Sheila Freeman, Visit Bellevue; Audrey 

Fan, Melody Lanthorn, Dustin Fletcher, Klya Boast, 
OneRedmond 

 
MINUTES SECRETARY: Gerry Lindsay 
 
 
I. CALL TO ORDER 
 
The meeting was called to order at 1:00 p.m. by Chair Wade Hashimoto who presided. All 
members were present with the exception of Nate Moore and Crystal Pia 
 
2. APPROVAL OF AGENDA AND MINUTES 
 
 A. Approval of Agenda  
 
Motion to approve the agenda was made by Henning Nopper. The motion was seconded was 
by Rocky Rosenbach and the motion carried unanimously. 
 
 B. Approval of Minutes 
 
Motion to approve the May 26, 2026,minutes as submitted was made by Chair Wade 
Hashimoto. The motion was seconded was by Kim Saunderson and the motion carried 
unanimously. 
 
3. ORAL COMMUNICATIONS – None 
 
4. ACTION, DISCUSSION AND INFORMATION ITEMS 
 
 A. Action – 2027 Budget and Strategic Plan 
 
Cultural Tourism Specialist Lizzette Flores explained that preparation of the annual budget 
and strategic plan is the primary responsibility of the BRTPA Advisory Board, and noted that 
the proposed 2027 budget and strategic plan incorporates recommendations made by the 
Board since its previous meeting. A recommendation from the Board is needed in order to 
forward the proposed 2027 BRTPA Annual Budget and Strategic Plan to the Bellevue City 
Council for approval.  
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Lizzette Flores reviewed the Board’s oversight authority, explaining that the authority 
exercised by the BRTPA Advisory Board and Bellevue City Council supersedes advisory 
responsibilities of other Boards, and that Bellevue city staff provide oversight of the 
administrators responsible for the routine administration of the Tourism Promotion Area 
zones. The scopes of work and budgets of the organizations currently contracted to administer 
the tourism promotion funds have informed the proposed 2027 budget and scope of work. The 
city of Redmond’s Lodging Tax Advisory Committee presented at the previous Board 
meeting and proposed joint funding initiatives with the TPA, including support for 
Redmond’s free shuttle service, the Experience Redmond brand, public relations services, and 
tourism marketing activities.  
 
The Board recessed from 1:06 p.m. to 1:19 p.m. to address technical audio issues. 
 
Lizzette Flores resumed the review of the proposed 2027 budget and strategic plan, reminding 
the Board that it had previously reviewed draft scopes of work and budgets prepared by Visit 
Bellevue and OneRedmond, as well as a joint funding proposal presented by the City of 
Redmond’s Lodging Tax Advisory Committee. It was explained that the budget and strategic 
plan in the meeting packet incorporates feedback from prior discussions and reflects the 
recommendations made by the advisory Board. While the draft scopes of work serve as the 
foundation for the budget, the Board retains the authority to direct both the strategic plan and 
the budget as it deems appropriate. 
 
Lizzette Flores reviewed the allowable uses of tourism promotion funds, noting that they 
remain unchanged from prior years as established through the interlocal agreement between 
Bellevue and Redmond. The categories include marketing and communications, destination 
sales, tourism development, festivals and events programming, administration and research, 
and contingency and reserve funding.  
 
The Board was shown the projected fund balances for both tourism promotion zones. The 
Bellevue zone was projected to maintain a balanced position because all anticipated revenues 
are budgeted for expenditure. The Redmond zone was projected to end the year with a reserve 
balance of approximately $69,500, reflecting a planned use of reserves to support budgeted 
activities. 
 
With regard to the Redmond strategic plan, Lizzette Flores outlined the priorities, including 
the development of niche tourism programs; leveraging tourism data and analytics; 
strengthening destination sales efforts; promoting group business; and maintaining 
collaboration with both the City of Redmond and Visit Bellevue. The performance goals were 
noted to include achieving approximately 416,995 overnight room stays in 2027, representing 
growth over the 2025 baseline while recognizing that the major events anticipated in 2026 
will not occur in 2027. Additional objectives focus on improving the digital marketing 
performance metrics; enhancing visitor experiences through digital concierge services; and 
expanding the use of analytics to measure campaign effectiveness and the development of 
visitor profiles. The tourism development initiatives include continued implementation of 
niche programming, such as a forest bathing program and shoulder-season activations, and the 
destination sales goals call for increased group sales leads; participation in sales missions; 
representation at industry events; and hosting site inspections. The proposed budget 
incorporates the advisory Board’s recommendation to fully fund the Lodging Tax Advisory 
Committee’s joint investment proposal, including the highlighted modifications reflected in 
the meeting materials. 
 
Cassandra Leiberman asked about the reductions within the festivals and events category and 
sought clarification regarding the potential impacts. Audrey Fan, program lead for 
OneRedmond, explained that the funding previously allocated for sponsorships and the grant 
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program had been transferred into the tourism development category following previous 
discussions.  
 
Lizzette Flores presented the Bellevue strategic plan and noted that the key priorities included 
strengthening Bellevue’s destination identity through a distinctive tourism brand; increasing 
high-value overnight visitation; expanding visitor experiences through events and attractions; 
supporting community vibrancy through tourism-related economic activity; and advancing 
destination stewardship through sustainable and accessible tourism practices. The 
performance targets for 2027, include increasing annual visitation to 2.5 million visitors; 
raising hotel occupancy to 73 percent; improving weekend occupancy rates; and generating an 
estimated economic impact of $2.2 billion. The destination sales objectives include securing 
80,000 contracted room nights and generating 350,000 room-night leads, particularly targeting 
groups and events that will help fill periods of lower demand. The marketing initiatives 
include continued investments in website, social media, and earned media efforts; publication 
of an updated culinary guide showcasing Bellevue’s dining scene; and the launch of a second 
international marketing campaign focused on South Korea. 
 
With regard to Bellevue’s tourism development and visitor experience initiatives, Lizzette 
Flores highlighted the established programs such as Bellhop and the Mobile Welcome Center, 
noting that the latter has evolved into the Viewfinder program, which will continue providing 
visitor services at major events, hotels, and other high-traffic locations. Future efforts will 
include expanded airport and cruise-related visitor connections. The destination stewardship 
objectives are entering the program’s second year of operation. The goals include increasing 
listenership for the Bellevue Bound podcast; expanding participation in the Bellevue Cares 
program; adding accessibility verifications through Wheel the World; increasing sustainability 
certifications among restaurants and attractions; and growing attendance in the Bellevue Boost 
program. The Bellevue budget remains unchanged from the version previously reviewed by 
the Board. Like the earlier presentations, it assumes the expenditure of all projected revenues.  
 
Chair Wade Hashimoto asked if Visit Bellevue intends to provide a post-event analysis of all 
FIFA-related activities and the effectiveness of the expenditures associated with those efforts. 
Lorie Hoffman confirmed that a review will be conducted and the data shared with the Board.  
 
A motion to approve the 2027 BRTPA Annual Budget and Strategic Plan and recommend it to 
the Bellevue City Council for approval was made by Cassandra Leiberman. The motion was 
seconded Rocky Rosenbach and the motion carried unanimously.  
 
5. COMMISSION QUICK BUSINESS – None  
 
6. REPORTS 
 
Megan Adams, Director of Destinations, Stewardship and Community Engagement, and 
Sheila Freeman, Director of Marketing and Communications, represented Visit Bellevue.  
 
Megan Adams began with a review of key performance indicators and market trends for the 
first quarter and noted that the hotel lodging data showed overall positive growth from 
January through March despite a slight decline in March. Domestic overnight visitor spending 
in Bellevue totaled approximately $214 million during the first quarter, representing an 
increase of roughly $21 million, or 11 percent, compared with the same period in the previous 
year. The most significant gains were reported in retail spending, followed by dining and 
lodging expenditures. Seattle remains Bellevue’s largest feeder market, and some of the 
increased visitation in Bellevue is attributable to improved regional connectivity provided by 
the light rail system. 
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With regard to the international visitation trends, it was stated that Bellevue welcomed more 
than 58,000 international visitors during the first quarter, reflecting a four percent increase 
over the prior year. Although overall international spending declined slightly by 
approximately one percent, retail spending by international visitors increased by ten percent. 
Restaurant spending declined by four percent and lodging expenditures decreased by five 
percent. Monthly visitation figures showed a modest decline in January followed by increases 
in both February and March. International travelers continue to be important and accordingly 
Bellevue is continuing with its efforts to remain a welcoming and inclusive destination. 
Among the international markets, visitors from China continued to generate the highest level 
of spending, with approximately 6500 visitors accounting for about $2.7 million in 
expenditures. Canadian visitors represented a larger number of travelers but generated slightly 
lower overall spending. 
 
With regard to preparations for FIFA World Cup-related activities, Megan Adams said 
preliminary visitation data is beginning to emerge and will be shared with the Board when 
available. Visit Bellevue is focused on its core responsibilities of sales, marketing, visitor 
experience, and community engagement, and on supporting partner organizations throughout 
the city. There are collaborative efforts with hospitality partners, business associations, arts 
organizations, and community groups, and there is assistance provided by the City of Bellevue 
through financial support for promotional campaigns and visitor resources. Particular mention 
was made of promotional materials created for World Cup visitors, including fan-themed 
items that have already proven popular during early matches. 
 
There are opportunities associated with the upcoming celebration of the 250th anniversary of 
the United States. Megan Adams said Visit Bellevue intends to promote local commemorative 
activities while positioning Bellevue as a modern expression of America’s future, 
emphasizing innovation, cultural diversity, natural beauty, wellness, and entrepreneurship. 
The organization plans to support community celebrations and leverage national attention 
generated by major events such as the World Cup. Bellevue has been recognized by USA 
Today as one of the publication’s “10 Best Summer Travel Destinations,” a distinction viewed 
as a significant promotional achievement for the city.  
 
Sheila Freeman reported strong performance across several marketing channels during the 
month of April, which was built on the work completed during the first quarter. Website 
traffic has already reached approximately half of the annual target. Paid media campaigns are 
gaining momentum, aided by new creative strategies and successful efforts on platforms such 
as TikTok. Earned media activities are generating substantial visibility through strategic 
placements and media relationships, with overall media value and audience reach significantly 
exceeding the annual benchmarks. Social media continues to serve as a primary channel for 
storytelling and audience engagement. Engagement remains one of the organization’s most 
important performance measures. Upcoming culinary-themed promotional programs are 
expected to drive additional interaction and audience participation. Website click-through 
performance is also reported to be exceptionally strong, and indication that the marketing 
content is resonating effectively with target audiences. 
 
Sheila Freeman described email communications as a key channel for maintaining 
engagement with visitors, stakeholders, and subscribers. The performance metrics are strong, 
particularly when compared with industry benchmarks. Growing the subscriber base remains 
a priority. Highlighted was the development of a dedicated mobile application intended to 
strengthen engagement, increase subscriptions, and provide more direct communication with 
visitors. The overall communication metrics indicate that the content being delivered remains 
relevant and valuable to the audience. 
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Sheila Freeman said The View is a video-based marketing program that has operated for 
nearly five years. The program, which includes talent costs, production expenses, and social 
media promotion, was reported to cost approximately $94,000 annually. The initiative has 
generated substantial impressions and audience engagement, resulting in a cost-per-click of 
approximately six cents. The program performs significantly better than many traditional 
tourism marketing efforts and is considered a highly effective investment. The program will 
evolve into a different format in the future. 
 
With regard to the international marketing efforts, Sheila Freeman reported that a South 
Korean microsite has been launched and that Visit Bellevue recently hosted travel influencers 
from South Korea through a partnership program. Work is also underway with local partners 
to develop travel packages tailored to international visitors. Visit Bellevue is encouraging 
visitation from South Korea along with several initiatives connected to the FIFA World Cup, 
including the creation of a Bellevue Soccer Cup microsite that provides information on local 
activities, lodging packages, match schedules, and visitor resources. Other marketing support 
funded through World Cup-related initiatives include hotel stay-and-play packages, 
transportation incentives, coordinated advertising campaigns, and public relations efforts. The 
activities have generated approximately 185 media placements with a potential audience reach 
exceeding 85 million impressions. Positive media coverage has highlighted Bellevue as an 
attractive location for visitors attending World Cup events in the Seattle region. 
 
Sheila Freeman explained that Bellevue has adopted selected elements of the regional Let’s 
Play SEA 26 branding initiative developed by regional tourism and sports organizations. The 
materials were adapted to reflect Bellevue’s identity while maintaining consistency with the 
broader regional messaging. The goal is to ensure that visitors recognize Bellevue as an 
integral part of the overall event experience while still promoting the city’s unique character 
and attractions. 
 
Turning to destination sales activities, Sheila Freeman reported progress toward the annual 
goals, including lead generation, booked room nights, and conversion rates. The conversion 
rate remains consistent with the previous year, though lost business has increased somewhat. 
Much of the lost business, however, occurred during peak-demand periods, making the impact 
less significant than it otherwise might have been. The categories of lost business were 
reviewed and it was noted that the destination sales team continues to focus on innovation; 
industry outreach; trade show participation; site visits; and adapting to changing market 
conditions in order to attract additional meetings and convention business.  
 
Kate Hudson provided additional context regarding the efforts to address the movement of 
convention and meeting business from Bellevue to Seattle. Visit Bellevue’s sales leadership 
has been working with local hotels to develop an ambassador-style program designed to 
strengthen collaboration among hoteliers and improve Bellevue’s competitiveness. The 
importance of coordinated efforts among hospitality partners was emphasized as being 
important to retain and grow business opportunities within Bellevue. 
 
Megan Adams acknowledged that some contracted room blocks had been released but 
emphasized that efforts continue to capitalize on Bellevue’s visibility during the international 
event. Additional strategies are being pursued to maximize business opportunities and attract 
visitors during the period of heightened global attention. 
 
Megan Adams reported continued success with the Bellhop transportation program. Ridership 
figures, passenger satisfaction, and environmental benefits remain strong, and positive 
feedback has been received from local hotels. Ride Circuit, the service provider, has been 
responsive to suggestions from hospitality partners and is working to improve accessibility for 
international visitors by enabling greater functionality for overseas travelers using the mobile 
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application. A pilot light rail shuttle program will be launched that will connect Bellevue’s 
Downtown light rail station with destinations throughout the Bellhop service area. Beginning 
in August and operating through December, the pilot program will use dedicated shuttle 
vehicles to transport riders between the station and destinations within the service area. The 
initiative is intended to encourage light rail use, improve mobility for visitors, and evaluate 
demand for expanded transportation connections in the future. 
 
Chair Wade Hashimoto sought clarification on how riders will access the service, and how 
usage data will be collected. Megan Adams said passengers arriving at the Downtown light 
rail station will be able to board the shuttle directly without requesting a ride through the 
Bellhop application. Drivers will record ridership statistics, pickup and drop-off locations, and 
demand patterns, while return trips will be requested through the existing Ride Circuit 
application and fulfilled by Bellhop vehicles. The pilot is designed both to encourage light rail 
ridership and to improve connectivity between the station and destinations within Bellevue, 
particularly for travelers carrying luggage. Because of funding limitations, the pilot will 
initially operate Monday through Friday. The pilot is intended to gather data and inform future 
expansion efforts, including potential increases to the fleet and additional community 
partnerships in 2027. 
 
Chair Wade Hashimoto asked if the new shuttle service will require additional vehicles and 
whether it will affect Bellhop operations. Megan Adams responded that the dedicated shuttle 
vehicles are expected to relieve some pressure on the existing Bellhop fleet by handling 
transportation from the light rail station, allowing Bellhop vehicles to focus on other demands. 
The pilot will provide valuable information about rider behavior and service needs before any 
long-term expansion decisions are made. 
 
With regard to the Bellevue Airport Shuttle program, Megan Adams reported strong growth 
and described the service as highly successful. During the reporting period, eight hotels 
participated in the airport shuttle program, and the data shows that the properties that actively 
promoted the service experienced the strongest ridership. The hotels that incorporated the 
shuttle into guest communications and lobby promotions consistently achieved higher 
utilization rates. Continued growth across participating properties led to an expansion of the 
program, which now includes eleven hotels. The Bellevue Cruise Shuttle was recently 
launched to provide transportation from Bellevue hotels to cruise terminals. Although return 
service is not yet available due to permitting limitations, the issue will be resolved in the 
future. Several hotels have already begun incorporating both shuttle services into their 
promotional packages and guest amenities. 
 
Megan Adams reiterated that collaboration with hotel partners has become a major focus, 
particularly regarding transportation services. Meetings with local properties have generated 
enthusiasm for incorporating airport and cruise shuttle offerings into marketing materials and 
lodging packages. The ridership data continues to demonstrate that awareness and promotion 
directly influences program utilization, reinforcing the importance of coordinated marketing 
efforts among participating hotels. 
 
The Board was informed that Bellevue Berry Week is coming up July 18. The associated 
Cake Picnic has sold out twice, resulting in an attendance of approximately 1000 participants. 
Sheila Freeman said the early registration data indicates that roughly 92 percent of attendees 
are from outside Bellevue, including visitors from other regions and from Canada. The event 
represents a strategic effort to attract visitors, particularly from Canada, and its popularity is 
viewed as evidence of successful destination marketing. 
 
Megan Adams returned the focus to the World Cup-related activities and commended local 
hotels for embracing the event through themed decorations and hospitality initiatives. Visit 
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Bellevue’s ambassador program is operating throughout the city on local match days, 
providing visitors with wayfinding assistance, recommendations, event information, and 
promotional materials. The success of “Bellevue Baller,” a commemorative beer produced in 
partnership with a local brewery that is now available at numerous locations throughout the 
city. Additional online resources, including event calendars, transportation information, and 
themed visitor trails, are available through Visit Bellevue’s website to support both residents 
and visitors during the tournament. 
 
Megan Adams said the Certified Tourism Ambassador (CTA) program is going very well. 
The training efforts continue to expand, and a new CTA Insider Series has been introduced to 
connect workers employed in Bellevue with local businesses, attractions, and experiences. 
The program has proven immediately popular, with sessions selling out quickly. Additional 
offerings will be developed to strengthen engagement among hospitality professionals and 
community stakeholders. 
 
There has been increasing participation in the organization’s online partner portal, with 
businesses regularly updating listings, posting events, and sharing promotional opportunities. 
In addition to online engagement, there has been extensive direct contact with local partners 
through meetings, consultations, and outreach activities designed to help organizations utilize 
Visit Bellevue’s resources and maximize tourism-related opportunities. 
 
With regard to the accessibility and community responsibility initiatives, Megan Adams said 
the Wheel the World accessibility program has reached a milestone of fifty verified 
businesses. Efforts are underway to increase public awareness of the accessibility offerings 
across Bellevue’s hotels, restaurants, and attractions, and there are future plans to include 
collaborations with content creators and promotional campaigns focused on accessible travel.  
 
The Bellevue Cares corporate social responsibility program is also gaining momentum. There 
has been significant interest from conference planners and meeting organizers who 
increasingly view community service opportunities as a valuable component of event 
planning. The program partners with several local nonprofit organizations and is being 
actively promoted by the destination sales team as a tool to attract conferences while 
simultaneously supporting local nonprofits and advancing sustainability goals. Both 
hospitality partners and prospective clients have responded enthusiastically to the initiative.  
 
Megan Adams briefly highlighted the ongoing efforts related to the Green Key Global 
sustainability program and explained that the initiative remains in its early stages. Discussions 
are underway with local hospitality partners to develop a coordinated sustainability strategy 
and to promote Bellevue’s environmental stewardship efforts collectively across the lodging 
community.  
 
 B. OneRedmond Q1 Report 
 
Audrey Fan, program lead for OneRedmond explained that since the formation of the tourism 
promotion partnership in 2024, OneRedmond has worked closely with the City of Redmond 
and local hotels to develop initiatives intended to increase tourism activity and hotel 
occupancy, particularly during shoulder seasons and other periods of lower demand. The 
Redmond zone has ten hotels representing approximately 1598 rooms. The first-quarter 
performance was strong, with occupancy increasing by more than six percent year over year. 
Much of the improvement is attributable to the presence of the Cirque du Soleil engagement 
in Redmond. Although the average daily room rates declined slightly during the quarter, the 
increase in occupancy largely offset the reduction, resulting in revenue per available room 
remaining relatively stable. Both the occupancy and average daily rates exceeded the 2019 
pre-pandemic levels. 
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With regard to the marketing and communications activities, Audrey Fan highlighted several 
accomplishments, including expanded support for pay-per-click advertising through the 
Experience Redmond tourism website, and the migration of niche tourism content onto that 
platform.  
 
Dustin Fletcher with the organization’s advertising and public relations agency described the 
marketing campaign built around the Cirque du Soleil performances at Marymoor Park. The 
campaign targeted audiences in the Portland, Spokane, and Boise markets, intentionally 
avoiding overlap with other in-state promotional efforts. The advertising utilized imagery 
supplied by Cirque du Soleil and incorporated branding developed for OneRedmond’s “Best 
Ever” campaign. The marketing efforts focused primarily on awareness-building through 
social media platforms and directing users to immersive landing pages featuring event 
information, travel resources, lodging opportunities, and promotional offers from hotel 
partners. The campaign significantly exceeded the performance benchmarks, achieving 
exceptionally strong click-through rates and low advertising costs while generating substantial 
traffic to the website. The campaign was viewed as a successful example of leveraging a 
major event to raise awareness of Redmond as an overnight destination. 
 
Transitioning to tourism development activities, Melody Lanthorn stated that because 
Redmond lacks a large convention center, the organization continues to focus on niche and 
experience-based tourism opportunities designed to generate overnight stays. Key areas of 
emphasis include wine tourism, dog-related tourism, wellness experiences, and other 
specialized visitor activities. Under the wine tourism initiative, OneRedmond maintains a 
partnership with the Woodinville Wine Country organization that provides district wine-
tasting passes to hotels for distribution to guests as part of promotional lodging packages. 
 
The dog tourism program continues to grow. Melody Lanthorn said the inaugural Redmond 
Poker Pup Crawl combined a pub-crawl concept with a pet-friendly walking event. The 
participants used a digital concierge platform to check in electronically at designated 
locations, earn rewards, and participate in a gamified experience that included prize drawings. 
While some technical issues were identified during the pilot effort, the event was fairly 
successful and the plan is to repeat it and expand it in the future. Additional dog-focused 
events were highlighted, including Pupchella, which exceeded all expectations and generated 
strong sales for participating vendors, many of whom sold out of merchandise before the 
event concluded. The related activities include a pre-event gathering hosted at a partner hotel, 
the upcoming Dog Days of Summer event at Marymoor Park, another Poker Pup Crawl, a 
Halloween-themed event, and the recurring Santa Paws and Claus celebration held during the 
holiday season. Banana, a well-known Corgi, will participate in the Dog Days of Summer 
program. Corgis became especially prominent at Pupchella after owners organized attendance 
through social media, resulting in a large and enthusiastic gathering of the breed at the event. 
 
With regard to the wellness tourism initiatives, specifically the development of a forest 
bathing, or Shinrin-yoku, program, Melody Lanthorn explained that the concept originated in 
Japan as a means of encouraging individuals living in urban environments to reconnect with 
nature through designated green spaces. Inspiration for the program came from research 
showing significant increases in visitation to destinations that offer certified forest bathing 
experiences, particularly during slower tourism periods. Wellness travel has been identified by 
industry sources as one of the leading travel trends for 2026.  
 
Chair Wade Hashimoto sought clarification regarding the nature of forest bathing, and Audrey 
Fan explained that the activity does not involve water but instead focuses on guided sensory 
experiences designed to help participants disconnect from daily stresses, become grounded in 
nature, and improve overall well-being. During the first phase of the project, consultants and 
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subject matter experts were contacted, and a specialist in forest therapy was selected to assist 
with the development of the program. In the first quarter the efforts focused on identifying 
suitable trails within Redmond, including an evaluation of accessibility, parking, and other 
logistical considerations. Future phases will include both guided and self-guided experiences 
as well as certification of approved locations. 
 
Melody Lanthorn provided updates on the accessible tourism and visitor services initiatives 
and said research is continuing. Wheel the World has been identified as the most likely future 
partner. There is ongoing participation in terms of educational seminars and collaboration 
with the City of Redmond to encourage businesses to improve accessibility and communicate 
those accommodations to travelers. The Seeker Digital Concierge platform continues to 
expand, supporting gamified visitor experiences such as the Poker Pup Crawl while providing 
trip-planning tools that function as a virtual concierge for visitors. With regard to 
transportation support efforts, it was noted that an independent shuttle service was pursued, 
but it was determined to be financially impractical. OneRedmond has elected to provide 
Sound Transit ORCA cards and ride-share gift cards to hotel partners instead. The hotels have 
responded positively and are utilizing the resources in a variety of ways to support guests. 
 
Audrey Fan described participating in numerous tourism, destination marketing, and 
hospitality organizations, including regional tourism meetings, statewide destination 
marketing discussions, sports tourism events, and technology-focused conferences. Particular 
attention was given to conferences that introduce new tools and partnerships capable of 
supporting tourism promotion efforts. There is continuing participation in meetings and 
organizations related to group travel and convention business. Redmond’s lack of a major 
convention facility requires placing a focus on smaller, self-contained group opportunities. 
 
Turning to destination sales efforts, Melody Lanthorn said the hotel partners have made clear 
a desire to see a more proactive sales strategy. That has led OneRedmond to explore multiple 
avenues for attracting group business. Market intelligence gathered through industry data 
subscriptions is shared regularly with hotels to help identify potential opportunities. 
Alternative venues capable of accommodating larger events have been researched, including 
educational institutions, churches, and other facilities that could potentially serve as 
substitutes for a traditional conference center. Participation in industry events targeting 
entertainment travel planners has generated new contacts and promotional opportunities. One 
creative marketing approach involves partnering with a local animal rescue organization and 
offering event planners the opportunity to arrange visits from rescue puppies as part of 
conference activities. Strong interest was expressed in the concept during industry outreach 
events. While only a limited number of sales inquiries have progressed during the quarter, 
efforts are focused on building a pipeline of future opportunities and refining the marketing 
materials to attract inquiries that will generate overnight stays and hotel demand rather than 
event-only requests. 
 
With regard to administration and research, Audrey Fan described focusing on advancing the 
tourism priorities as outlined in the Redmond’s tourism strategic plan. Significant effort 
during the first quarter was devoted to integrating niche tourism content into the Experience 
Redmond platform, conducting hotel outreach, and participating in discussions regarding 
future funding priorities.  
 
Audrey Fan made reference to legislative efforts concerning TPA assessments and explained 
that the additional tourism assessment authority is scheduled to sunset unless legislative action 
is taken. The issue remains a significant priority for tourism organizations throughout the 
state. 
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Kyla Boast, a tourism analytics partner, presented visitor data for the first quarter. The 
analysis excluded visitors associated with the Microsoft campus in order to provide a more 
accurate picture of destination tourism activity. During the quarter, Redmond welcomed 
approximately 72,900 overnight visitor trips, with an average stay of 4.8 days. The key source 
markets included the Seattle-Tacoma region, Portland, Los Angeles, and Spokane. The visitor 
demographics indicates a relatively affluent audience, with more than half reporting 
household incomes above $75,000 annually, and a substantial proportion falling within a 
prime spending age range. Visitor expenditures represented nearly 15 percent of all spending 
in Redmond, benefiting local businesses across retail, dining, and lodging sectors. 
 
The data shows continued growth in tourism activity. Overnight trips increased by nearly ten 
percent compared with the prior year, though average lengths of stay shortened slightly as 
growth shifted from longer visits to more frequent two- and three-day trips. The trend aligns 
with the broader regional and national tourism patterns. Despite the shorter stays, visitor 
spending increased significantly during February and March, suggesting that OneRedmond’s 
niche tourism strategies are attracting travelers with a strong propensity to spend. Additional 
demographic analysis confirms that the destination is successfully attracting higher-income 
households and family-oriented travelers, reinforcing the effectiveness of the current 
marketing efforts. 
 
7. ADJOURNMENT 
 
Chair Wade Hashimoto adjourned the meeting at 2:49 p.m. 
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Tuesday July 28, 1:00 pm Bellevue-Redmond Tourism Promotion Area (TPA) Advisory Board    

1E-113 or Zoom Meeting  City of Bellevue, WA      

 

Staff Update 
Staff will present an update on TPA related information since the last board meeting, including 
information on our most recent Council presentation, and a revenue report. 
 

BACKGROUND  
Council Update 
On July 21st 2026, Bellevue city staff Lizzette Flores and Lorie Hoffman were joined by BRTPA 
Advisory Board chair Wade Hashimoto to present the Advisory Board’s 2027 recommended TPA 
Budget and Strategic Plan. The Budget and Strategic Plan was approved unanimously. 
 
Revenue Report 
The most recent revenue report will be included in this meeting packet. 
 
Please be advised that this report accounts for pending payments associated with invoices 
through June. As of the preparation of this document, some of these invoices remained unpaid 
but have been incorporated into the invoice tracking system, as they are currently undergoing 
processing. Visit Bellevue and OneRedmond invoices since the last meeting are also attached.  
 
As of June 2026, the remittances for the Bellevue Zone, after administrative fees are $1,137,515. 
Visit Bellevue has invoiced $1,049,645.41. For the Redmond zone for the same period, and after 
the same fees, remittances are $385,412.04. OneRedmond has invoiced $439,592.43. 
 

 
 
 
 
 
 
 
 
ATTACHMENTS 
Attachment A: Q2 BRTPA Financial Update Report 
Attachment B: TPA Invoices 

 
 
STAFF CONTACT 
Lizzette Flores, Cultural Tourism Specialist 
425-452-4869 

Information 
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July 28, 2026, 1pm Bellevue Redmond Tourism Promotion Area Board     

1E-113 or Zoom Meeting  City of Bellevue, WA      

 
Reserve Policy Discussion 

 
Background  
 
Now in its third year, both TPA zones have begun to build healthy fiscal reserves. The Bellevue 
zone’s reserves have grown to more than $800,000, while the Redmond zone is projected to hold 
approximately $200,000 by the end of 2026. 
 
Maintaining adequate reserves is essential for organizational stability. Reserves provide a financial 
buffer that can help our tourism organizations manage unexpected challenges, navigate 
fluctuations in revenue, and sustain core operations during periods of uncertainty. A well‑structured 
reserve also supports long-term planning and responsible stewardship. 
 
At this time, we would like to open the discussion to the Board: What reserve levels should be 
established for both zones moving forward? The board’s guidance will help shape a formal reserve 
policy, which we can bring to a vote later this year. 
 
Next Steps 
A reserve policy will be drafted and brought to the Board at our next regular meeting 
 
Attachments 
Attachment C: Visit Bellevue Recommendation on Bellevue TPA Zone Reserve Fund Policy 
and Budget Planning 

 
 
Staff Contact 
Lizzette Flores, Cultural Tourism Specialist 
Lorie Hoffman, Arts and Creative Economy Manager 
 
 

 

Discussion 
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Tuesday, July 28, 2026, 1 pm 

 Bellevue-Redmond Tourism Promotion Area (TPA) Advisory Board 

 Q2 Executive Summary    

At today’s meeting (Visit Bellevue) will present the Q2 Bellevue Tourism Report. 

 

To: BRTPA Advisory Board  

From: Brad Jones - Executive Director 

Date:     July 14, 2026 

RE: Visit Bellevue Q2 Executive Summary 

 

In Q2, Bellevue hosted an estimated 585,362 overnight visitors (+8% to 2025), generating an 

estimated economic impact of $525 million. The Bellevue citywide hotel occupancy in Q2 was 

72% (+5% to 2025) with an average daily rate of $221 (+6% to 2025) generating a total of $74 

million in total lodging revenue (+7% to 2025). Year to date in 2026, Bellevue has hosted an 

estimated 1.07M (+27k or +3%) overnight visitors generating an estimated economic impact of 

$992 million (+25m). Bellevue achieved a 13% market share of overnight visitors and a 14% hotel 

revenue market share in Q2.  

 

Weekend hotel occupancy continues to be a major focus for Visit Bellevue. Bellevue achieved 

71% (+3% to 2025) weekend occupancy in Q2, we have seen all-time highs in weekend 

occupancy since February of this year. Weekend Rev Par was $63 improved by +3%. 

Interestingly Friday hotel occupancy is +2% and Saturday is up +5%.  

  
Domestic Overnight Visitor Spending in Bellevue 

Domestic overnight visitor spending trends for Bellevue are visualized below by month. Total 

domestic overnight visitor spending in Bellevue for May was $81.3 million (+7%) compared to 

2025. The largest increase in domestic visitor spending occurred in the retail segment, followed 

by the dining segment, and the hotel / lodging. Year to date domestic overnight visitor 

spending is $635M (+10%) compared to the same period in 2025.  

Information Only 



 

 

 
 

International Visitor Spending in Bellevue 

Bellevue hosted 24,161 international visitors in May (+18%). International visitor spending trends for 

Bellevue are visualized by month. International visitor spending YTD is $27.1 million (even to 2025). 
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World Cup 2026 – The Summer of Soccer 



 

 
Bellevue was honored to play a supporting role during FIFA World Cup 2026™ as a nearby regional destination 

where visitors could enjoy world-class lodging, vibrant dining and shopping, and seamless light rail access to 

match-day activity in Seattle. Early lodging data indicates Bellevue experienced positive hotel performance 

during the tournament period, while also gaining meaningful visibility from one of the world’s most globally 

recognized sporting events. In addition to positioning Bellevue as a seamless, connected, car-free world cup 

basecamp destination, we conducted media relations, paid marketing, visitor experience management, 

conducted some key Bellevue centric activations and developed and deployed a special stay and play 

package for world cup visitors. 

 

We deployed our Bellevue Soccer Cup Website which highlighted our stay and play package booking link, 

match schedule, watch parties, transportation planning, things to do, events, and special activations. Our 

earned media and public relations push ahead of world cup has begun. Here is a link to our media release that 

our staff and PR firm actively pitched media and influencers in this space, and we saw some great placements 

and interest.  

 

Bellevue’s World Cup story received outside validation through our earned media efforts. We experienced good 

PR traction from national and travel media, including coverage from Reader’s Digest around World Cup Day 

trips and a strong Matador Network feature positioning Bellevue as a smart and interesting home base for Seattle 

World Cup visitors. 

 

Bellevue World Cup Hotel Performance  

From a hotel performance perspective, Bellevue’s strongest indicators were reflected in average daily rate, 

hotel revenue, and regional market share rather than occupancy alone. Across the Bellevue match-adjacent 

window periods tracked, occupancy increased approximately 1%, while average daily rate increased 

approximately 14.2%, and hotel revenue increased approximately 16%. Bellevue’s share of King County lodging 

activity also increased to an estimated 13%, indicating the city captured a larger share of regional visitor 

demand during the tournament period. These early lodging indicators suggest World Cup-period demand 

supported stronger hotel pricing and revenue performance. The data also offers useful insight into how major 

regional events may shift Bellevue’s summer visitor mix, which can help inform future tourism planning.  

 

Bellevue World Cup Visitation Information & Economic Impact 

Visit Bellevue’s current tourism impact model estimates that Bellevue captured approximately 14,500 total hotel 

room nights tied to World Cup-related visitor and group activity, including fan visitors, teams, staff, media, 

corporate groups, sponsors, and event operators. Within that activity, the model 

estimates approximately 17,600 long-haul fan visitors came to Bellevue during the tournament period. 

Combined, Bellevue’s modeled World Cup-related visitor and group activity generated an estimated $12.5 

million in combined overnight visitor economic impact.  Visit Bellevue’s most reliable data is tied to lodging 

performance, group room-night production, and modeled overnight visitor impact. Additional visitor spending 

https://www.visitbellevuewa.com/media/newsroom-feed/post/bellevue-preliminary-fifa-world-cup-2026-tourism-impact/
https://www.visitbellevuewa.com/soccer-cup-2026/
https://www.businesswire.com/news/home/20260420521267/en/Bellevue-Washington-Welcomes-the-World-For-the-2026-FIFA-World-Cup-Summer
https://www.rd.com/article/day-trips-from-every-world-cup-city-2026/
https://matadornetwork.com/read/bellevue-seattle-world-cup/


 

data for non-lodging businesses, including restaurants, retailers, attractions, and other downtown businesses, is 

expected in mid-August and will help provide a more complete picture of the World Cup’s regional impact.  

Overall, the early data suggests Bellevue benefited from its role as a connected regional destination during the 

World Cup. The tournament elevated Bellevue’s destination visibility, supported positive group bookings, 

strengthened hotel revenue performance, and helped the city capture a meaningful share of regional lodging 

demand during a major international event.  

 

Bellevue Baller - The Official Beer of Bellevue's Soccer Summer 

Created by Bellevue Brewing Company, Bellevue Baller was a fun limited-edition craft brew inspired by the 

international spirit of the summer soccer season and the communities coming together to celebrate it. Featuring 

ingredients that honor each North American host nation and hops from the Pacific Northwest, Bellevue Baller is a 

uniquely local toast to a global event. Bellevue Baller offers a unique way for local businesses to participate. 

Become a participating partner, serve Bellevue's limited-edition seasonal brew, and be part of a citywide 

celebration that welcomes visitors from around the world. A portion of the proceeds from Bellevue Baller Beer will 

be donated to the Midlakes United Foundation. 

Celebrating Bellevue’s Event Service Professionals  

As part of National Celebrate Services Week, Visit Bellevue is proud to recognize and celebrate the 

local event services professionals who make meetings and events possible throughout our city. In 

Bellevue, event service professionals are the heartbeat behind the scenes. They are often the first to 

anticipate an event planner’s needs, the first to solve a challenge, and the last to leave after an 

event concludes. Event service professionals help strengthen Bellevue’s reputation as a top-tier 

meeting and event destination. Their work supports hotel room nights, restaurant spending, retail 

activity, transportation use, venue success, partner engagement, and repeat business. 

 

Meetings and events are a major driver of Bellevue’s visitor economy. Overnight visitors tied to 

meetings and events are estimated to generate $120 million in annual economic impact, while the 

broader annual impact of all events in Bellevue is estimated at more than $275 million. These results 

are only possible because of the people who deliver the service, hospitality, logistics, coordination, 

and care that turn a booked event into a successful Bellevue experience. 

 

Bellevue Event Service professionals and their General Managers are invited to join us on Friday 

August 7th from 12noon – 1:30pm for a BBQ at Meydenbauer Bay Park. We would like to pause and 

say thank you. Thank you to our event services colleagues who welcome attendees, support event 

planners, coordinate with hotels and venues, guide visitors, troubleshoot in real time, and help 

Bellevue shine. They are not behind the scenes to us; they are the foundation of the service that 

makes Bellevue’s meetings and events economy possible. 

 

Marketing, Public Relations & Communications Update  

June demonstrated strong full funnel performance as Visit Bellevue’s channels worked together to 

capture peak summer interest, strengthen destination visibility, and move audiences toward planning 

action. Website traffic continued to grow, with Travel Planner, Bellevue Ambassadors, and World 

Cup-related pages showing strong visitor intent. Paid media efficiently fueled awareness and traffic, 

with TikTok driving click volume, YouTube supporting reach, and Google capturing high-intent users. 

Social media reinforced timely storytelling through culinary, Pride, day-trips, and World Cup content, 

while PR delivered major national visibility through Travel + Leisure, Food & Wine, Reader’s Digest, and 

World Cup coverage. Email converted audience interest into action, with strong engagement and 

standout Cake Picnic performance. Together, the channels created a coordinated path from 

discovery to credibility, planning, and conversion. 

 

Website Performance 

Website performance remained strong in June, with sessions increasing month-over-month and year-

to-date progress reaching 81% of the annual session goal. The Travel Planner continued to lead 

activity, while Bellevue Ambassadors and soccer-related pages emerged as major traffic drivers, 

https://www.visitbellevuewa.com/soccer-cup-2026/bellevue-baller-beer/
https://midlakesunitedfoundation.org/


 

reflecting strong campaign influence and event-driven demand. Utility content including Events, 

Things to Do, BellHop, and watch party pages supported planning across the visitor journey into peak 

summer travel season. Website Results | June 2026: Users: 193,662 (938,263 YTD 85% to goal of 1.1M) 

Sessions: 227,039 (YTD 1,056,259 81% to goal of 1.4M). 

 
 

Social Media - Video Storytelling Converts. 

Social media maintained strong midyear momentum in June, surpassing the annual click goal and 

exceeding the audience goal while continuing to build visibility. Performance was fueled by boosted 

and organic video, with Bobae Noodle House leading top posts by a wide margin. Twin Peaks, Pride, 

Korean dining, and World Cup watch party content also resonated, showing strong interest in food, 

culture, community, and timely experiences. Engagement remains the key growth opportunity 

heading into culinary campaigns. Social Media Results | June 2026: Impressions: 2,284,234 (16.9m 

YTD 56% to goal of 30m) Engagements: 32,874 (210k YTD 29% to goal of 725k) Clicks: 93,916 (530k YTD 

106% to goal of 500k) Audience 55,589 (55,589 YTD 100% to goal of 55k) 

 
PR – Earned Media: National coverage elevates Bellevue’s relevance 

Public relations delivered a standout month in June, driven by major national coverage and strong 

World Cup-related visibility. Bellevue appeared in high-value stories from Travel + Leisure, Food & 

Wine, Reader’s Digest, TravelPulse, MSN, and Yahoo Creators, reinforcing the destination across 

travel, culinary, Pride, and soccer-adjacent storylines. The month generated significant earned 

reach, with additional social amplification from Food & Wine, Reader’s Digest, Secret Seattle, and 

Annika’s Leaf extending visibility across trusted consumer channels. Earned Media Results June 2026: 

Placements: 21 (82 YTD 41% to goal of 200) Readership: 140m (536m YTD 536% to goal 100m) Media 

Value: $4m ($41m YTD 514% to goal of $8m). 



 

 
 

 

Paid Media - Full-Funnel Efficiency 

Paid media remained efficient in June despite reduced spending across most platforms. TikTok 

delivered the strongest click volume and CTR, helping the program exceed its annual click 

goal by midyear. YouTube became a key awareness driver, producing the highest impressions 

and supporting Dreaming media efficiency. Google continued capturing high-intent traffic, 

generating the strongest partner referral activity and longest session duration. Booking CTR 

remains the primary optimization area, with TikTok retargeting launching in July to improve 

lower-funnel performance. Paid Media Results June 2026: Impressions: 2,736,796 (16m YTD 46% 

to goal of 35m) Clicks: 31,530 (392k YTD 105% to goal of 200k) CPC: $0.16 (Avg $0.40 YTD 100% 

to goal of $1.00) CTR: 4.81% (Avg 2.7% YTD 90% to goal of 3%) 

 
Email Marketing - Timely content drives strong audience action 

Email marketing delivered a standout month in June, with content clearly resonating across the 

owned audience. Open rate and CTR significantly exceeded annual benchmarks, showing strong 

interest and high engagement quality. Cake Picnic invitations performed exceptionally well, helping 

drive new subscriber growth and website referrals, while broader seasonal content supported 

continued audience connection. With year-to-date sent messages nearing goal, email remains a 

high-performing channel for direct storytelling, visitor engagement, and campaign activation. Email 



 

Results June 2026: Sent Messages: 12,500 (42.3k YTD 84% to goal of 50k) Open Rate: 66.67% (46.85% 

Avg YTD 187% to goal of 25%) CTR: 16.7% (8.84% Avg YTD 100% to goal of 6%) Subscribers: 212 

(769YTD 10% to goal of 7k) Website Referrals: 407 (3873 YTD 64% to goal of 7k) 

   
 

World Cup Paid Marketing  

In partnership with a grant from the City of Bellevue, Visit Bellevue has developed an integrated 

marketing campaign designed to drive overnight visitation during the World Cup period. And draw 

attention to the city’s activations and events during the world cup event period. The strategy is about 

awareness and capturing actual travel and visitor demand and converting that interest into hotel 

stays, restaurant visits, shopping, and local experiences here in Bellevue. The campaign(s) includes 

several important components. We have the Stay & Play Fan Package, which creates a value-

added hotel offer for visitors. We have an omnichannel marketing campaign using platforms like 

Expedia, search engine marketing, Sojern, and paid social media to reach potential while they are 

actively planning. 

   

 



 

 
 

New Destination Video & Website  

Visit Bellevue is very excited to share our all new Bellevue Destination Video which is now live, the 

video has been updated with current footage and shows highlights consistent with our destination 

development plan priorities. We are equally excited about our new website launch which goes live 

on Wednesday July 15th. Both projects have been in development for over a year, and we look 

forward to discussing and showcasing these with you in the meeting.  

 

Visit Bellevue Destination Sales 

Destination Sales Leads June 2026 

The Destination Sales Team generated 230 room night leads through June, which represents 129,726 

room nights and is approximately $75,184,565 in estimated economic impact.  

 
Destination Sales Room Nights Booked June 2026 

Destination Sales contracted 34,150 room nights through June 2026 with an estimated economic 

impact of $325,628,127.  The team contracted five corporate groups, two association groups, and 

nine SMERF (Social, Military, Education, Religious Fraternal) groups. 
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Destination Sales Lost Business June 2026 
The graph below compares lost business from 2022– 2026 through June. The 92,914 room nights lost 

through June of 2026 represents $51,853,966 in lost potential economic impact in Bellevue. 

 
 

Lost Business By Economic Impact Through Q2 2026  

Lost Reason Economic Impact Lost Count 

Booked West Coast (Specific City in Notes) $10,291,732.15  17 

Booked Eastern US (Specific City in Notes) $9,123,189.55  14 

Convention Cancelled $7,081,842.72  15 

Booked Destination within Washington State $4,952,990.25  10 

Preferred Downtown Seattle $4,343,338.03  15 

Lost Cancelled CVENT Lead; New CVENT 

Lead Reissued $3,447,806.81  8 

Meeting Space Rates Too High $2,799,060.96  3 

Booked Central US (Specific City in Notes) $1,764,920.51  3 

Multiple Reasons $1,421,958.02  8 

2022 2023 2024 2025 2026

Meydenbauer 5,326 7,711 6,134 10,995 7,630

Self-Contained 9,877 20,941 31,138 16,418 26,520

Total 15,203 28,652 37,272 27,413 34,150

Budget 11,250 24,500 31,850 35,000 45,600
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2022 2023 2024 2025 2026

Room Nights Lost 94,394 64,482 96,937 100,941 92,914

Economic Impact $49,611,711 $41,407,926 $70,468,769 $60,962,863 $51,853,966
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Economic Impact Room Nights Lost



 

Space Programming $1,392,845.19  2 

Preferred Date(s) Booked $1,004,871.92  2 

Booked Pacific Northwest $838,547.45  15 

Lost Third Party Planner $821,362.43  14 

Facility to Small - Exhibit Space $689,779.88  1 

Decline to Bid - Poor fit for Bellevue $515,837.73  2 

Lost On Origin - See Detailed Explanation $510,389.98  3 

Preferred Self Contain $364,455.64  1 

Hotel Rates Too High $189,951.59  2 

No Response from Client $120,826.09  3 

Unable to Fill Room Block $58,375.50  2 

Budget Cuts $20,663.08  1 

 

Lost Detail Preferred Seattle 

Lost Detail Preferred Seattle 15 

    

Hyatt Seattle 3 

Fairmont 2 

Sheraton Seattle 2 

 

Lost Business by Day of Week Compared to Booked Business by Day of Week 

The two graphs below show the lost business by day of week followed by the booked business by day 

of week.  The final graph is a comparison of lost business by day of week and booked business by 

day of week. 

2026 YTD Day of Week: Booked vs Lost 

 
Conversion Report 

The graph below shows the conversion rate for Visit Bellevue Destination Sales by month through June 

2026.  The average conversion rate through June of 2026 was 24% which is two percent higher than 

Mon Tue Wed Thu Fri Sat Sun

Booked Business by Day of Week 15% 15% 14% 17% 17% 12% 11%

Lost Business by Day of Week 16% 21% 21% 18% 9% 7% 8%
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2025 through June. 

 
Destination Sales Team Update 

Destination Sales was engaged in a variety of activities in June. Community involvement included 

attending events like the Visit Seattle Data Symposium, Bellevue Chamber Gala, four events with our 

stakeholders and attending the Bellevue Downtown Association breakfast.  We provided an online 

presentation to one of our third-party partners, LamontCo, and hosted two site inspections.  While 

there was limited travel in June, July and August will find the team on the road to Nashville for the 

CVENT Connect show, AXS LamontCo in Las Vegas, the CVB Reps Summer Social in Washington, DC, 

and Indianapolis for the American Society of Association Executives Annual Meeting and Tradeshow. 

 

Bellevue Visitor Experience & Tourism Development 

We have now fully transitioned BellHop fleet to all Kia vehicles. See the media release 

announcement. The BellHop service provided rides to 6,073 passengers in June and 259+k 

passengers overall. The busiest hours of service are between 2pm – 5pm, the 5pm hour has 

continued to surge. The busiest days of the week for rides are Tuesday & Wednesday while the 

busiest days for passengers is Saturday & Sunday. 

 

Jan Feb Mar Apr May Jun

Room Nights Booked 20,006 5,011 (422) 1,584 1,797 6,174

Lost Rooms 22,197 16,565 23,897 9,725 2,927 17,603

Conversion 47% 23% -2% 14% 38% 26%
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Celebrating our 250,000th Bellhop Rider 

As a program, BellHop celebrated our 250kth rider in May and we paused to celebrate with 

her and provide a packege of Bellevue branded merch and celebratory items.  

  
Launching our new Bellevue Light Rail Shuttle operated by BellHop 

Visit Bellevue is excited to launch the new BellHop Light Rail Shuttle Pilot Program, expanding 

Bellevue’s free, electric, point-to-point mobility service to better connect visitors, workers, residents, 

and light rail riders with downtown Bellevue destinations. Join us for the ribbon cutting launch event 

which takes place on Wednesday July 29th 1pm at City Hall Plaza.  

 

Beginning in August, the pilot program sponsored by Amazon will provide dedicated shuttle service 

from the Bellevue Downtown Light Rail Station into the existing BellHop service area. As trains arrive in 

Bellevue, riders will be able to hop into a free, electric BellHop shuttle van and travel directly to 

hotels, restaurants, retail, offices, attractions, meeting venues, and other destinations throughout 

downtown Bellevue. 

 

The new pilot service will operate Monday through Friday from 8:00 a.m. to 6:00 p.m. and will feature 

a fleet of electric VW ID. Buzz shuttle vans staged at the Bellevue Downtown Light Rail Station to 

provide convenient last mile connections. This program builds on the success of BellHop by improving 

access and accessibility to light rail, supporting sustainable transportation, reducing the need for 

short vehicle trips, and making Bellevue even easier to navigate for visitors, workers and community 

members alike. 

 
Bellevue Airport & Cruise Shuttle  

The Bellevue Airport Shuttle served 440 paid customers in June and 11,755 so far. We are 

                                     
                                  



 

anticipating a busy summer as trends continue to be positive and consumer feedback has 

been wonderful. We have added more Bellevue hotels to the participating pick up and drop 

off locations, now servicing 11 Bellevue hotels. In late may we started the new Bellevue cruise 

Shuttle, providing non-stop transportation service from all of the hotels in Bellevue to the Seattle 

cruise docks.  

 
Bellevue Culinary Tourism Program  

Bellevue’s next culinary week is Berry week (July 2026) and we are excited to announce that CAKE 

PICNIC at Downtown Park will kick off Visit Bellevue’s Berry Week culinary tourism program: This event 

combines a nationally visible, highly photogenic food experience with Bellevue’s broader goal of 

growing signature events, expanding culinary tourism, activating and reinforcing the city’s brand as a 

refined, welcoming, and nature-connected destination. CAKE PICNIC has also demonstrated 

impressive momentum in other markets including San Francisco with 2,068 cakes, Melbourne with 

1,600 cakes, Los Angeles with 961 cakes, and New York City with 916 cakes, underscoring both the 

event’s viral appeal and its ability to succeed in iconic outdoor urban venues. 

 

Destination Stewardship & Community Relations 

Visit Bellevue’s Destination Stewardship & Community Relations department continues developing 

programs to ensure that Bellevue’s rapid growth as a visitor destination is aligned with the needs of 

the community, the integrity of the environment, and the long-term health of the local economy. 

 

We have begun year two of our destination accessibility program with our partner Wheel The World 

and have verified and trained another 25 businesses now 50 Bellevue business partners and their 

employees in total. We have activated the hotel booking features with wheel the world and also 

are actively building marketing content and pitching it with our earned media and public relations 

efforts.  
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https://www.cakepicnictour.com/
https://www.cakepicnictour.com/
https://wheeltheworld.com/?utm_wtw=discount-modal&utm_medium=cpc&utm_source=google&utm_term=wheel%20the%20world&utm_campaign=Brand+-+Exact&hsa_acc=6465342364&hsa_cam=19494236395&hsa_grp=142821439097&hsa_ad=689991984467&hsa_src=g&hsa_tgt=kwd-565723252758&hsa_kw=wheel%20the%20world&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=19494236395&gbraid=0AAAAACdStBn-tsDMJs9FkCiUCx0O-tYaE&gclid=Cj0KCQjw0LDBBhCnARIsAMpYlAqKh3HEpgN5cCvO93SgTv4djCSgSfgZdz9ctFStB3vKcyH8BRQUiAIaArCJEALw_wcB


 

 
Destination Sustainability Program 

Visit Bellevue is proud to partner with Green Key Global to launch the first phase of our Destination 

Sustainability program as part of our broader Destination Stewardship commitment. Building from the 

Bellevue Destination Development Plan, which positions sustainability as a long-term priority for 

Bellevue’s visitor economy, this partnership will begin in 2026 with a focused effort to support Bellevue 

hotels in advancing recognized sustainability practices and certifications. This first phase reflects our 

commitment to strengthening Bellevue’s hospitality sector in ways that are environmentally 

responsible, economically beneficial, and aligned with Bellevue’s vision for a healthy, livable, and 

prosperous destination city.  

 

In phase two, beginning in 2027 and beyond, Visit Bellevue plans to expand the program to include 

restaurants, attractions, retail, and other tourism-related businesses, creating a more comprehensive 

destination-wide approach to sustainability. As part of this effort, Visit Bellevue is also launching a new 

Hospitality Sustainability Think Tank to bring together Bellevue’s hospitality community to share ideas, 

identify practical and affordable solutions, co-create useful resources, and help shape what 

sustainability looks like across our destination. Through this collaborative approach, we aim to make 

sustainability approachable, actionable, and impactful for individual businesses while strengthening 

Bellevue’s reputation as a forward-thinking, responsible destination.  

 

 
 

Bellevue Events Calendar & Account Listings 

Visit Bellevue continues to invest into a more comprehensive community relations strategy to bring 



 

more Bellevue businesses into our program(s) and incorporate more of our festivals, events, 

organizations, and attractions into our visitor experience and tourism development strategies. The 

charts below visualized the continued growth in engaging and developing new accounts, listings 

and events.  

  

  

  



 

 
Bellevue Cares is Visit Bellevue’s community give back program, designed to connect visitors, 

meeting professionals, and convention groups with meaningful volunteer experiences that 

strengthen our community and protect our surrounding natural landscapes. Whether you’re hosting a 

conference, planning a team-building activity, or simply looking to leave a positive footprint, this 

program makes it easy to turn your time in Bellevue into measurable community impact. Take a look 

at the program website here. 

 

  
Bellevue Bound 

Visit Bellevue’s official podcast continues to grow. In each episode, we go behind the scenes, and 

sometimes on location, to bring you candid, fun, and insightful conversations with local trailblazers 

across hospitality, retail, entertainment, meetings, and more. Let's uncover what makes this Eastside 

city one of the Pacific Northwest’s most surprising gems. We have had a total of 25k views and a 

watch time of 187 hours with an average duration of almost 6 minutes. Take a look at all the episodes 

here.   

                    

                 

             

                      

         

                   

                                   
                         
                                                                         
                                                                          
                                                                               
                 

                        
               

                    

                 

             

                      

         

                   

                                   
                         
                                                                         
                                                                          
                                                                               
                 

                        
               

https://www.visitbellevuewa.com/meetings/bellevue-cares-make-an-impact/
https://www.visitbellevuewa.com/bellevue-bound/
https://www.visitbellevuewa.com/bellevue-bound/


 

   

Visitor Trends 

Our advanced data insights system powered by Zartico geolocation data and Visa Destination 

Insights provide us with domestic and international visitor spending and visitation data. Below are a 

few current key spending metrics and domestic visitor trend data relating to top origin markets by 

geolocation, and top accommodation visitors for Bellevue regions. 

Visitor Demographics 

Our Top 5 accommodation markets 



 

 
Bellevue Downtown Light Rail Ridership 
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TPA Financial Update May- June 2026

Att. A



BRTPA Bellevue Zone 2026
Remittances Interest Collected Invoiced Amounts

Bellevue Zone January 166,723.93 740.00 $262,756.61
February 157,459.80 558.36 $126,118.08
March 167,320.49 479.45 $128,756.58
April 198,131.37 592.07 $163,375.11
May 232,483.15 707.93 $225,486.68
June 215,396.27 789.12 $143,152.35
July $0.00
August $0.00
September $0.00
October $0.00
November $0.00
December $0.00

$0.00

TOTAL $1,137,515.00 $3,866.93 $1,049,645.41

2025 Balance $91,736.52



Marketing and 
Communications Destination Sales

Tourism 
Development

Festivals 
and Events

Administration 
and research Contingency TOTALS

Invoice # Invoice Dates
TPA-2026-01 01/01 - 01/31/26 $164,364.94 $43,337.91 $37,531.26 $11,022.50 6,500.00 $262,756.61
TPA-2026-02 02/01 - 02/28/26 $95,959.44 14,579.18 $8,520.96 $558.50 $6,500.00 $126,118.08
TPA-2026-03 03/01 - 03/31/26 $31,991.45 $28,515.20 $9,636.83 $52,113.10 $6,500.00 $128,756.58
TPA-2026-04 04/01 - 04/30/26 $87,163.38 $25,673.89 $33,352.14 $9,194.10 $7,991.60 $163,375.11
TPA-2026-05 05/01 - 05/31/26 $108,579.88 $41,713.39 $42,526.39 $25,794.12 $6,872.90 $225,486.68
TPA-2026-06 06/01 - 06/30/26 $33,475.90 $20,684.49 $74,980.46 $7,138.60 $6,872.90 $143,152.35
TPA-2026-07 $0.00
TPA-2026-08 $0.00
TPA-2026-09 $0.00
TPA-2026-10 $0.00
TPA-2026-11 $0.00
TPA-2026-12 $0.00

$0.00
$0.00
$0.00

TOTAL $521,534.99 $174,504.06 $206,548.04 $105,820.92 $41,237.40 $0.00 $1,049,645.41
2026 Budget limits $970,500 $662,200 $743,500 $303,500 110,400 156,800 $2,946,900
Remaining Funds $448,965.01 $487,695.94 $536,951.96 $197,679.08 $69,162.60 $156,800.00 $1,897,254.59

Contingency 2026 Budget limits Invoiced Remaining
156,800 $156,800.00

2026 Administrative Agreement for Operation of the Bellevue-Redmond Tourism - Bellevue Zone



BRTPA Redmond Zone 2026
Remittances Interest Collected Invoiced Amounts

Bellevue Zone January 59,727.58 265.10 $80,640.79
February 54,676.08 193.89 $50,028.23
March 54,271.95 155.51 $83,998.77
April 68,643.33 205.13 $82,585.04
May 78,518.91 239.09 $74,208.64
June 69,574.19 254.89 $68,130.96
July $0.00
August $0.00
September $0.00
October $0.00
November $0.00
December $0.00

$0.00
$0.00

TOTAL $385,412.04 $1,313.61 $439,592.43

2025 Balance ($52,866.78)



Marketing and 
Communications

Destination 
Sales

Tourism 
Development

Festivals and 
Events

Administration 
and research Contingency Reserves TOTALS

Invoice # Invoice Dates
1201-2620 01/01 - 01/31/26 $10,988.65 $12,954.57 $39,796.77 $16,900.80 $80,640.79
1201-2663 02/01 - 02/28/26 $306.99 845.59 $25,697.71 $613.86 22,564.08 $50,028.23
1201-2732 03/01 - 03/31/26 $17,743.83 $307.00 $34,421.89 $3,600.00 $27,926.05 $83,998.77
1201-2774 04/01 - 04/30/26 $10,715.73 $4,444.95 $30,831.78 $36,592.58 $82,585.04
1201-2813 05/02 - 05/31/26 $11,875.39 $5,280.62 $38,476.09 $18,576.54 $74,208.64
1201-2842 06/01 - 07/03/26 $9,575.44 $2,088.44 $37,337.29 $19,129.79 $68,130.96

$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

TOTAL $61,206.03 $25,921.17 $206,561.53 $4,213.86 $141,689.84 $0.00 $0.00 $439,592.43
2026 Budget limits $295,307 $178,584 $430,869 $48,000 272,084 122,484 $1,347,328
Remaining Funds $234,100.97 $152,662.83 $224,307.47 $43,786.14 $130,394.16 $122,484.00 907,735.57$       

Contingency 2026 Budget limits Invoiced Remaining
122,484 $0.00 $122,484.00

2026 Administrative Agreement for Operation of the Bellevue-Redmond Tourism - Redmond Zone



TPA Accumulation by City January February March April May June July August September October November December TOTAL *does not include 1% DOR charge
Bellevue TPA (1704) 177,365.88 167,510.42 178,000.53 210,778.05 247,322.50 229,144.97 0.00 0.00 0.00 0.00 0.00 0.00 1,210,122.35

Redmond TPA (1724) 63,539.98 58,166.04 57,736.12 73,024.82 83,530.76 74,015.10 0.00 0.00 0.00 0.00 0.00 0.00 410,012.82
TOTAL 240,905.86 225,676.46 235,736.65 283,802.87 330,853.26 303,160.07 0.00 0.00 0.00 0.00 0.00 0.00 1,620,135.17

After 1% reduction 238,496.80                   223,419.70                 233,379.28                 280,964.84                 327,544.73                 300,128.47                 -                               -                               -                               -                               -                               -                               1,603,933.82                   

TPA Revenue Collected by City January February March April May June July August September October November December TOTAL *1% DOR charge included
Bellevue TPA (1704) 175,592.22 165,835.32 176,220.52 208,670.27 244,849.28 226,853.52 0.00 0.00 0.00 0.00 0.00 0.00 1,198,021.13

Redmond TPA (1724) 62,904.58 57,584.38 57,158.76 72,294.57 82,695.45 73,274.95 0.00 0.00 0.00 0.00 0.00 0.00 405,912.69
TOTAL 238,496.80 223,419.70 233,379.28 280,964.84 327,544.73 300,128.47 0.00 0.00 0.00 0.00 0.00 0.00 1,603,933.82

-                                -                               -                               -                               -                               -                               -                               -                               -                               -                               -                               -                               -                                    

TPA Summary by G/L Account January February March April May June July August September October November December TOTAL
Bellevue TPA 100350100 166,723.93 157,459.80 167,320.49 198,131.37 232,483.15 215,396.27 0.00 0.00 0.00 0.00 0.00 0.00 1,137,515.01

*Bellevue Admin 100350199 8,868.29 8,375.52 8,900.03 10,538.90 12,366.13 11,457.25 0.00 0.00 0.00 0.00 0.00 0.00 60,506.12
Redmond TPA 100350200 59,727.58 54,676.08 54,271.95 68,643.33 78,518.91 69,574.19 0.00 0.00 0.00 0.00 0.00 0.00 385,412.04

*Redmond Admin 100350299 3,177.00 2,908.30 2,886.81 3,651.24 4,176.54 3,700.76 0.00 0.00 0.00 0.00 0.00 0.00 20,500.65
TOTAL 238,496.80 223,419.70 233,379.28 280,964.84 327,544.73 300,128.47 0.00 0.00 0.00 0.00 0.00 0.00 1,603,933.82

TPA Interest Collected January February March April May June July August September October November December TOTAL
Total Interest Collected 1,005.10 752.25 634.96 797.20 947.02 1,044.01 5,180.54

Bellevue TPA Interest 100350100.361900 740.00 558.36 479.45 592.07 707.93 789.12 0.00 0.00 0.00 0.00 0.00 0.00 3,866.93
Redmond TPA Interest 100350200.361900 265.10 193.89 155.51 205.13 239.09 254.89 0.00 0.00 0.00 0.00 0.00 0.00 1,313.61

TOTAL 1,005.10 752.25 634.96 797.20 947.02 1,044.01 0.00 0.00 0.00 0.00 0.00 0.00 5,180.54

Grand Total 239,501.90 224,171.95 234,014.24 281,762.04 328,491.75 301,172.48 0.00 0.00 0.00 0.00 0.00 0.00 1,609,114.36

*5% Admin amount by city is calculated based on Accumulation amount prior to 1% DOR Charge
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TPA INVOICES MAY-JUNE 2026

ATT B.





108,579.88$                     

42,526.39$                        

25,794.12$                        

6,872.90$                          

41,713.39$                        

TOTAL 225,486.68$                     

TPA Services for the City of Bellevue 
May, 2026

1.  Marketing & Communications
2.  Tourism Development
3.  Festivals & Events
4.  Administration & Research
5.  Destination Sales & Media



TRX Date Journal Entry Description Debit Amount

5/1/2026 197500 62ABOVE LLC 3,584.75                            

5/1/2026 197534 62ABOVE LLC 28,800.00                          

5/5/2026 197648 KARA PATAJO 1,577.29                            

5/7/2026 198001 ADAM PITLUK 2,247.10                            

5/11/2026 197834 KARA PATAJO 1,577.29                            

5/11/2026 198058 CRAI S BOWER 275.75                                

5/12/2026 197642 Tribune Publishing Company, LLC 1,800.00                            

5/19/2026 197831 DIAMOND PUBLIC RELATIONS LA 5,258.92                            

5/22/2026 198000 EnVeritas Group, Inc. 2,500.00                            

5/25/2026 198103 SHEILA MAY 2026 CC RECO 93.80                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 30.00                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 160.00                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 25.00                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 187.51                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 25.00                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 300.95                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 129.20                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 120.00                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 228.40                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 147.79                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 126.55                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 89.88                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 67.17                                  

5/25/2026 198103 SHEILA MAY 2026 CC RECO 304.95                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 1,022.85                            

5/25/2026 198103 SHEILA MAY 2026 CC RECO 478.10                                

5/25/2026 198103 SHEILA MAY 2026 CC RECO 478.10                                

5/25/2026 198107 TREY MAY 2026 CC RECON 170.77                                

5/25/2026 198107 TREY MAY 2026 CC RECON 38.52                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 22.75                                  

1. Marketing & Communications 



5/25/2026 198107 TREY MAY 2026 CC RECON 318.40                                

5/25/2026 198107 TREY MAY 2026 CC RECON 14.57                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 79.68                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 42.94                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 20.83                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 227.76                                

5/25/2026 198107 TREY MAY 2026 CC RECON 29.57                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 44.54                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 10.93                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 6.77                                    

5/25/2026 198107 TREY MAY 2026 CC RECON 26.34                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 43.03                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 40.63                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 26.03                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 24.43                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 10.95                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 16.20                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 8.62                                    

5/25/2026 198107 TREY MAY 2026 CC RECON 865.17                                

5/25/2026 198107 TREY MAY 2026 CC RECON 26.95                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 10.00                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 50.00                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 100.00                                

5/25/2026 198107 TREY MAY 2026 CC RECON 33.09                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 70.96                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 167.35                                

5/25/2026 198107 TREY MAY 2026 CC RECON 317.57                                

5/25/2026 198107 TREY MAY 2026 CC RECON 16.95                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 14.94                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 8.46                                    

5/25/2026 198107 TREY MAY 2026 CC RECON 200.00                                



5/25/2026 198107 TREY MAY 2026 CC RECON 16.00                                  

5/25/2026 198107 TREY MAY 2026 CC RECON 393.91                                

5/25/2026 198107 TREY MAY 2026 CC RECON 763.83                                

5/25/2026 198107 TREY MAY 2026 CC RECON 350.00                                

5/25/2026 198109 BRAD MAY 2026 CC RECON 66.18                                  

5/25/2026 198109 BRAD MAY 2026 CC RECON 33.09                                  

5/25/2026 198109 BRAD MAY 2026 CC RECON 114.40                                

5/25/2026 198109 BRAD MAY 2026 CC RECON 347.50                                

5/27/2026 197947 Harriet Robin Baskas 250.00                                

5/29/2026 197998 DORIAN EARLE 3,033.25                            

5/31/2026 180079 PREPAID EXPENSES - MAY - GRANICUS 2,410.63                            

5/31/2026 180079 PREPAID EXPENSES - MAY - JUST TALK STUDIO 888.47                                

5/31/2026 180079 PREPAID EXPENSES - MAY - 62ABOVE 31,216.91                          

5/31/2026 180079 PREPAID EXPENSES - MAY - DIAMOND PR 10,000.00                          

5/31/2026 180079 PREPAID EXPENSES - MAY - NELSON YONG 2,206.00                            

5/31/2026 197989 PacRim MARKETING GROUP, INC. 1,747.66                            

108,579.88                    

TRX Date Journal Entry Description Debit Amount

5/12/2026 197643 EAGLE TOWNCAR SERVICE LLC 2,500.00                            

5/12/2026 197651 LASTING IMPRESSIONS GIFT SERVICES 256.56                                

5/12/2026 197653 PAPE MATERIAL HANDLING 2,622.58                            

5/25/2026 198100 MEREDITH MAY 2026 CC R 77.31                                  

5/25/2026 198100 MEREDITH MAY 2026 CC R 55.01                                  

5/25/2026 198100 MEREDITH MAY 2026 CC R 11.02                                  

5/25/2026 198100 MEREDITH MAY 2026 CC R 75.39                                  

5/25/2026 198100 MEREDITH MAY 2026 CC R 55.15                                  

2. Tourism Development



5/25/2026 198100 MEREDITH MAY 2026 CC R 145.35                                

5/25/2026 198107 TREY MAY 2026 CC RECON 176.48                                

5/31/2026 180079 PREPAID EXPENSES - MAY - WHEEL THE WORLD 296.88                                

5/31/2026 198122 CIRCUIT TRANSIT INC 36,254.66                          

42,526.39                      

TRX Date Journal Entry Description Debit Amount

5/5/2026 197478 EAGLE TOWNCAR SERVICE LLC 3,325.00                            

5/7/2026 197640 DanceOne Tours, LLC 2,500.00                        

5/8/2026 197649 LASTING IMPRESSIONS GIFT SERVICES 1,545.06                        

5/11/2026 197637 ALLIANCE FOR TELECOMMUNICATIONS 1,660.00                        

5/19/2026 197851 RIBIC PRODUCTIONS LLC 3,000.00                        

5/22/2026 197937 Bellevue Brewing Company - Spring District 3,584.56                        

5/25/2026 198094 CELESTINA MAY 2026 CC R 1,122.41                        

5/25/2026 198100 MEREDITH MAY 2026 CC R 82.73                              

5/25/2026 198100 MEREDITH MAY 2026 CC R 2,615.06                        

5/25/2026 198108 VERONICA MAY 2026 CC R 3,932.70                        

5/31/2026 180079 PREPAID EXPENSES - MAY - PLACER LABS 2,426.60                        

25,794.12                      

3. Festivals & Events 



TRX Date Journal Entry Description Debit Amount

5/31/2026 180079 PREPAID EXPENSES - MAY - COSTAR REALTY INFORMATION 372.90                                

5/30/2026 183532 May  VB & Theatre Indirect 6,500.00                            

6,872.90                        

TRX Date Journal Entry Description Debit Amount

5/6/2026 197506 AVITAL LIVINGSTON 1,320.21                        

5/25/2026 198094 CELESTINA MAY 2026 CC R 49.31                              

5/25/2026 198094 CELESTINA MAY 2026 CC R 867.83                           

5/25/2026 198094 CELESTINA MAY 2026 CC R 774.61                           

5/25/2026 198094 CELESTINA MAY 2026 CC R 102.68                           

5/25/2026 198094 CELESTINA MAY 2026 CC R 326.60                           

5/25/2026 198096 JANE MAY 2026 CC RECON 35.00                              

5/25/2026 198096 JANE MAY 2026 CC RECON 590.00                           

5/25/2026 198096 JANE MAY 2026 CC RECON 82.80                              

5/25/2026 198096 JANE MAY 2026 CC RECON 10.44                              

5/25/2026 198096 JANE MAY 2026 CC RECON 236.98                           

5/25/2026 198096 JANE MAY 2026 CC RECON 7.00                                

5/25/2026 198096 JANE MAY 2026 CC RECON 82.38                              

5/25/2026 198096 JANE MAY 2026 CC RECON 120.00                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 6.90                                

5/25/2026 198098 MARTY MAY 2026 CC RECO 41.82                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 386.23                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 279.21                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 25.20                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 117.21                           

5. Destination Sales & Media

4. Administration & Research 



5/25/2026 198098 MARTY MAY 2026 CC RECO 9.99                                

5/25/2026 198098 MARTY MAY 2026 CC RECO 457.00                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 763.09                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 39.94                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 90.84                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 22.05                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 67.50                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 360.00                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 30.00                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 740.81                           

5/25/2026 198098 MARTY MAY 2026 CC RECO 67.50                              

5/25/2026 198098 MARTY MAY 2026 CC RECO 14.00                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 82.80                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 14.00                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 77.97                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 6.00                                

5/25/2026 198104 STEPHANIE MAY 2026 CC R 123.75                           

5/25/2026 198104 STEPHANIE MAY 2026 CC R 164.27                           

5/25/2026 198104 STEPHANIE MAY 2026 CC R 924.24                           

5/25/2026 198104 STEPHANIE MAY 2026 CC R 9.88                                

5/25/2026 198104 STEPHANIE MAY 2026 CC R 14.00                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 63.32                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 12.99                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 88.76                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 228.15                           

5/25/2026 198104 STEPHANIE MAY 2026 CC R 28.22                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 32.16                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 16.61                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 57.91                              

5/25/2026 198104 STEPHANIE MAY 2026 CC R 12.99                              



5/25/2026 198104 STEPHANIE MAY 2026 CC R 6.99                                

5/25/2026 198104 STEPHANIE MAY 2026 CC R 1,720.29                        

5/25/2026 198108 VERONICA MAY 2026 CC R 82.80                              

5/25/2026 198108 VERONICA MAY 2026 CC R 86.34                              

5/25/2026 198108 VERONICA MAY 2026 CC R 356.80                           

5/31/2026 156435 May 2026 EOM PAYROLL 25.38                              

5/31/2026 180079 PREPAID EXPENSES - MAY - GRANICUS 1,489.91                        

5/31/2026 180079 PREPAID EXPENSES - MAY - Prestige Global Meeting Source 1,250.00                        

5/31/2026 180079 PREPAID EXPENSES - MAY - CVENT 2,680.56                        

5/31/2026 180079 PREPAID EXPENSES - MAY - CONFERENCE DIRECT 22,500.00                      

5/31/2026 180079 PREPAID EXPENSES - MAY - GRANICUS 263.48                           

5/31/2026 180079 PREPAID EXPENSES - MAY - International Tourism Marketing 1,167.69                        

41,713.39                      





33,475.90$                        

74,980.46$                        

7,138.60$                          

6,872.90$                          

20,684.49$                        

TOTAL 143,152.35$                     

TPA Services for the City of Bellevue 
June, 2026

1.  Marketing & Communications
2.  Tourism Development
3.  Festivals & Events
4.  Administration & Research
5.  Destination Sales & Media



TRX Date Journal Entry Description Debit Amount

6/1/2026 198002 MINDY STERN 250.00                                

6/1/2026 198059 CRAI S BOWER 275.75                                

6/12/2026 198381 CHASE THE DREAM PRODUCTIONS 1,819.95                            

6/25/2026 198329 62ABOVE LLC 3,584.75                            

6/25/2026 198331 62ABOVE LLC 322.47                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Anna Yan, Hyatt Regency 553.68                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Rebecca Rhoades,Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 -Dani De La Osa, Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 -Jackie Sutherlin, Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Phylicia Stitzel, Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Marty Bowser, Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Alano Stillitano, Hyatt Regency 738.24                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Marty Bowser, Hyatt Regency 4.00                                    

6/25/2026 198388 GHOST CARD JUNE 2026  - Alano Stillitano, Hyatt Regency 120.37                                

6/25/2026 198388 GHOST CARD JUNE 2026 - Phylicia Stitzel, Hyatt Regency 37.00                                  

6/25/2026 198388 GHOST CARD JUNE 2026 - Chay Concept Vegetar 286.98                                

6/25/2026 198514 SHEILA JUNE 2026 CC REC 50.00                                  

6/25/2026 198519 TREY JUNE 2026 CC RECO 205.27                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 12.94                                  

6/25/2026 198519 TREY JUNE 2026 CC RECO 406.44                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 59.98                                  

6/25/2026 198519 TREY JUNE 2026 CC RECO 500.00                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 84.58                                  

6/25/2026 198519 TREY JUNE 2026 CC RECO 236.63                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 99.27                                  

6/25/2026 198519 TREY JUNE 2026 CC RECO 330.90                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 500.00                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 452.11                                

1. Marketing & Communications 



6/25/2026 198519 TREY JUNE 2026 CC RECO 500.00                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 440.10                                

6/25/2026 198519 TREY JUNE 2026 CC RECO 500.00                                

6/26/2026 198351 KARA PATAJO 1,908.19                            

6/30/2026 180079 PREPAID EXPENSES - JUN - Granicus 2,410.63                            

6/30/2026 180079 PREPAID EXPENSES - JUN - Just Talk Studio 888.47                                

6/30/2026 180079 PREPAID EXPENSES - JUN - Diamond PR 10,000.00                          

6/30/2026 180079 PREPAID EXPENSES - JUN - Nelson Yong 2,206.00                            

33,475.90                      

TRX Date Journal Entry Description Debit Amount

6/1/2026 198268 TRUE OMNI LLC 4,200.00                            

6/4/2026 198055 EAGLE TOWNCAR SERVICE LLC 2,500.00                            

6/12/2026 198296 AAA PRINTING, INC. 259.99                                

6/25/2026 198511 MEREDITH JUNE 2026 CC R 22.88                                  

6/25/2026 198511 MEREDITH JUNE 2026 CC R 55.15                                  

6/25/2026 198511 MEREDITH JUNE 2026 CC R 58.45                                  

6/25/2026 198511 MEREDITH JUNE 2026 CC R 55.14                                  

6/25/2026 198511 MEREDITH JUNE 2026 CC R 22.05                                  

6/30/2026 180079 PREPAID EXPENSES - JUN - Wheel The World 296.88                                

6/30/2026 198537 CIRCUIT TRANSIT 67,509.92                          

74,980.46                      

2. Tourism Development



TRX Date Journal Entry Description Debit Amount

6/4/2026 198054 EAGLE TOWNCAR SERVICE LLC 2,632.00                            

6/5/2026 198056 Bellevue Brewing Company - Spring District 2,000.00                        

6/25/2026 198521 VERONICA JUNE 2026 CC R 80.00                              

6/30/2026 180079 PREPAID EXPENSES - JUN - Placer Labs 2,426.60                        

7,138.60                        

TRX Date Journal Entry Description Debit Amount

6/30/2026 180079 PREPAID EXPENSES - JUNE - COSTAR REALTY INFORMATION 372.90                                

6/30/2026 183532 June  VB & Theatre Indirect 6,500.00                            

6,872.90                        

TRX Date Journal Entry Description Debit Amount

6/5/2026 198194 LASTING IMPRESSIONS GIFT SERVICES 135.67                           

6/15/2026 174406 June 2026 BOM payroll 15.23                              

6/16/2026 198187 AMY ANDERSON 831.79                           

6/18/2026 198258 EAGLE TOWNCAR SERVICE LLC 6,712.80                        

6/25/2026 198508 JANE JUNE 2026 CC RECO 98.35                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 104.52                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 146.76                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 82.22                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 86.18                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 270.00                           

5. Destination Sales & Media

3. Festivals & Events 

4. Administration & Research 



6/25/2026 198508 JANE JUNE 2026 CC RECO 212.50                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 16.00                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 7.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 94.64                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 3.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 3.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 8.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 2.61                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 8.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 6.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 102.34                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 8.00                                

6/25/2026 198508 JANE JUNE 2026 CC RECO 66.79                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 225.00                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 34.40                              

6/25/2026 198508 JANE JUNE 2026 CC RECO 475.75                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 785.17                           

6/25/2026 198508 JANE JUNE 2026 CC RECO 2,575.00                        

6/25/2026 198509 MARTY JUNE 2026 CC REC 22.51                              

6/25/2026 198509 MARTY JUNE 2026 CC REC 45.93                              

6/25/2026 198509 MARTY JUNE 2026 CC REC 437.80                           

6/25/2026 198509 MARTY JUNE 2026 CC REC 75.15                              

6/25/2026 198509 MARTY JUNE 2026 CC REC 6.00                                

6/25/2026 198515 STEPHANIE JUNE 2026 CC 91.87                              

6/25/2026 198515 STEPHANIE JUNE 2026 CC 50.74                              

6/25/2026 198515 STEPHANIE JUNE 2026 CC 785.17                           

6/25/2026 198515 STEPHANIE JUNE 2026 CC 9.95                                

6/25/2026 198515 STEPHANIE JUNE 2026 CC 130.30                           

6/25/2026 198520 CELESTINA JUNE 2026 CC 104.89                           

6/25/2026 198520 CELESTINA JUNE 2026 CC 31.77                              



6/25/2026 198520 CELESTINA JUNE 2026 CC (326.60)                          

6/25/2026 198521 VERONICA JUNE 2026 CC 126.42                           

6/30/2026 180079 PREPAID EXPENSES - JUN - Granicus 1,489.91                        

6/30/2026 180079 PREPAID EXPENSES - JUN - Prestige Global Meeting Source 1,250.00                        

6/30/2026 180079 PREPAID EXPENSES - JUN - Cvent 2,680.56                        

6/30/2026 180079 PREPAID EXPENSES - JUN - Granicus 263.48                           

6/30/2026 180079 PREPAID EXPENSES - JUN - International Tourism Marketing 291.92                           

20,684.49                      



OneRedmond 





 

PAGE 2: SUMMARY 
Page: 

 

3.    MARKETING & COMMUNICATION  $                                 11,875.39  
4.    ADMIN & RESEARCH  $                                 18,576.54  
5.    FESTIVALS & EVENTS  $                                                     -    
6.    DESTINATION SALES  $                                    5,280.62  
7.    TOURISM DEVELOPMENT  $                                 38,476.09  
8.    CONTINGENCY  $                                                     -    

TOTAL  $                                 74,208.64  

 

  



PAGE 3:  

Category: MARKETING & COMMUNICATION 
 

Category  Vendor Description  MARKETING & 
COMMUNICATION 

TPA MARCOM DVA Advertising & 
Public Relations 

General and Media retainer services, including WA 
Excise and Sales Taxes.                      8,500.00  

TPA MARCOM Bullseye Google and Meta Ads placements and 
reimbursements for client retains title.                      1,428.96  

Staffing Dedicated hours from 
five staff members                       1,946.43  

TPA MARCOM Contingency                                       -    

  TOTAL 11,875.39 



PAGE 4:  

Category: ADMIN & RESEARCH 
Category  Vendor Description  ADMIN & 

RESEARCH  

Bank Fees PayMode City of Bellevue TPA collection                   
1,238.78  

Computer & Software Comcast Monthly Subscription on CC                      
212.12  

Computer & Software Adobe  Monthly Subscription on CC                        
18.54  

Computer & Software Adobe  Monthly Subscription on CC                        
10.59  

Computer & Software Microsoft Monthly Subscription on CC                        
79.43  

Computer & Software Shutterstock Monthly Subscription on CC                        
15.37  

Computer & Software Zoom Monthly Subscription on CC                          
4.80  

Computer & Software Flickr Monthly Subscription on CC                        
43.45  

Computer & Software CoStar Details on invoice                      
928.07  

TPA ML Staff Expenses See end of report                      
358.32  

TPA KRO Consultant hours Details on invoice                      
448.00  

TPA Hoshi Sora LLC Policy advisory, consultation INV 1018                   
1,875.00  

Equip 
Rental/Maintenance KYOCERA COPIER  Monthly Invoice                      

322.13  

Admin Wall Street Journal Monthly Subscription on CC                          
4.24  

Admin Seattle Times Monthly Subscription on CC                          
9.58  

Legal + Accounting HRK Advisors Invoice + Details enclosed                   
1,971.25  

Staffing BHT Benefits 2 dedicated staff members, 2 partial 
staff members. Same monthly. 

                  
2,870.93  

Staffing Dedicated hours from five 
staff members                    

8,165.93  

TPA ADMIN Contingency                                       
-    

 TOTAL  18,576.54 

 
  



PAGE 5:  

Category: FESTIVALS & EVENTS  
 

 

Category  Vendor Description FESTIVALS 
& EVENTS  

TPA                                
-    

Staffing                                
-    

TPA FESTIVAL Contingency                               
-    

 TOTAL  0.00 

 

  



PAGE 6:  

Category: DESTINATION SALES  
 

Category  Vendor Description DESTINATION 
SALES 

TPA ML Staff Expenses                    
1,993.40  

TPA                                -    

Staffing Dedicated hours from five staff members                    
3,287.22  

TPA SALES Contingency                                       
-    

 TOTAL  5,280.62 

    

  



PAGE 7:  

Category: TOURISM DEVELOPMENT  
Category  Vendor Description TOURISM 

DEVELOPMENT 

TPA Hilton Pet Fees This bill summarizes the charges for pet fees across multiple reservations, 
including various guests and check-in/out dates. 2,109.45 

TPA Archer Pet Fees State Room Sales & Use Tax, City Room Tax, and Pet Fees on various dates. 2,531.25 

TPA Hyatt House Pet Fees Pet cleaning services, including associated occupancy and city taxes, for 
various rooms. 1,968.75 

TPA Redmond Marriott 
Pet Fees Pet fees, sales tax, room charges, and parking fees with associated taxes. 978.00 

TPA Consultant KRO 
Expenses + Hours 

Event setup, breakdown, BBQ, registration, bingo prizes, water bowls, 
bandanas, vendor help, unloading, inventory, and storage. 448.00 

TPA FaceBook  Pupchella advertising 109.25 

TPA HRK Advisors LLC Tourism Assistance 12.50 

TPA Alicia Moneyhun OneRedmond Tourism Development for Alicia A Moneyhun. 462.50 

TPA Patrick Harrison Tour Connection Tradeshow Flyer and Dog Event Activation Wireframe 800.00 

TPA DJ Magic Sean DJ Services and Sound System with Wireless Microphones for Pupchella 
Event w/ Motley Zoo Animal Rescue 1,000.00 

TPA Balloon Designers 10' wide arch, 6' tall columns, 20' long garland, plus delivery and 
installation. 1,926.48 

TPA HD CREATIVE, INC Tourism Development: Asset Creation Redmond Unleashed, Pupchella, 
Dog Days of Summer 2,500.00 

TPA Dozfy LLC Pet Totes drawing (2 hours), 75 Totes 1,000.00 

TPA Energia Events Giant Great Wheel - Prop 1,500.00 

TPA XLR Productions Speaker rentals for a total of 4 units. 350.00 

TPA Amazon Pupchella Supplies 44.36 

TPA Amazon Pupchella Supplies 199.32 

TPA Jetspace Studio 
Web Maintenance, Updates, and Quarterly Report Deck Design Proposal 
and Mockup. 1,289.00 

TPA Dazee Doodle 
Dezigns LLC Pink Tie Dye Long sleeves and Natural tote bags, all with provided logo file. 330.69 

TPA CPH Insurance Special Event Insurance – Pupchella – Organization 175.00 

TPA Philadelphia 
Insurance Company Special Event Insurance – Pupchella – Vendor 50.00 

TPA DJ Magic Sean 
DJ Services and Sound System with Wireless Microphones for Pupchella 
Event w/ Motley Zoo Animal Rescue 1,000.00 

TPA Event Helper 
Insurance Special Event Insurance – Pupchella – Vendor 241.00 

TPA Event Helper 
Insurance Special Event Insurance – Pupchella – Vendor 163.00 

TPA Event Helper 
Insurance Special Event Insurance – Pupchella – Vendor 117.00 

TPA Grand Event Rentals 
10'x10' Weathermax Tent, Concrete Blocks, Sidewalls, Tables, Folding 
Chairs, Tablecloths, and Linen Bag. 5,160.34 

TPA Lugg LUGG HOLD #LRSE5F 65.22 

TPA TNP LLC Photography services for 2026 projects. 551.50 

Staffing 
Dedicated hours 
from five staff 
members 

 11,393.48 

 TOTAL  38,476.09 



PAGE 8:  

Category: Contingency  
For overages in categories in 2026 Budget 

 

Category  Description  Contingency  
TPA MARCOM MarCom Overage 0.00 
TPA ADMIN Admin Overage 0.00 
TPA SALES Sales Overage 0.00 

TPA FESTIVALS Festival Overage 0.00 

 TOTAL 0.00 

 



PAGE 5:  

Category: FESTIVALS & EVENTS  
 

 

Category  Vendor Description FESTIVALS 
& EVENTS  

TPA                                
-    

Staffing                                
-    

TPA FESTIVAL Contingency                               
-    

 TOTAL  0.00 

 

  





A service charge will be assessed on all past due accounts. Service charges will be computed by a periodic rate of 1.5% per month (or a 
minimum of $5.00 for balances under $333.33), which is an annual percentage rate of 18%. Bullseye Creative reserves the right to feature work 

in their own self-promotion (website, social media, portfolio, company brochure, etc).

Bullseye Creative, Inc

317 N 148th St
Shoreline, WA  981336406
bullseyecreative.com

INVOICE
BILL TO
OneRedmond
8383 158th Avenue NE
Suite 225
Redmond, WA  98052

INVOICE # 11314
DATE 05/01/2026

DUE DATE 05/31/2026
TERMS Net 30

DESCRIPTION AMOUNT

April Experience Redmond Google Ads (media, reimbursed at cost; client 
retains title)

724.37

April Google Ads placement (DISCOUNTED) 72.44T
April Experience Redmond Meta Ads (media, reimbursed at cost; client retains 
title)

562.52

April Meta Ads placement (DISCOUNTED) 56.25T

Thank you for your business. Please make checks payable to 
"Bullseye Creative, Inc", and mail your check to: 317 N 148th Street, 
Shoreline WA 98133
NOTE: In accordance with new WA DOR regulations, all design and 
advertising services are now subject to Excise tax, effective April 1, 
2026.

Ways to pay

SUBTOTAL 1,415.58
TAX 13.38
TOTAL 1,428.96
BALANCE DUE $1,428.96

View and pay







Your new charges in detail

Account number
8498 33 006 2412351

8633 0410  DY RP 20 04212026 NNNNNNNN 01 999776  Page 3 of 6

Services from Apr 25, 2026 to May 24, 2026

Comcast Business services 397.75

Comcast Bundled Services 407.75
'

Ultimate Business 364.80
Package Includes: Business Internet 200, 1 Mobility
Voice Line, Security Edge, and Connection Pro.

Equipment Fee 42.95
Voice and Connection Pro.

Comcast Business Cable -10.00
Ecobill/autopay Discount -10.00 cr

Comcast Business Voice
Phone number:

(425) 896-8428

Equipment Fee 0.00
Voice.

Other charges and credits 30.71
'

Federal Universal Service Fund 2.35
Regulatory Cost Recovery 6.36
Directory Listing Management Fee 11.00
Voice Network Investment 11.00

Taxes and fees 13.45
'

911 Fees 0.95
Sales Tax 12.10
988 Fee 0.40

New charges 441.91

Additional information

The Regulatory Cost Recovery fee is neither government mandated 
nor a tax, but is assessed by Comcast to recover certain federal, 
state, and local regulatory costs.

blank
View Voice taxes and fees details at 
business.comcast.com/myaccount

blank
Hearing/Speech Impaired - Call 711

blank
Your automatic payment on your bill due date, will include your 
amount due, plus or minus any payment related activities or 
adjustments, and less any credits issued before your bill due date.

blank





Invoice
May 2026

Invoice Date: 05/14/2026
Invoice Number: E0400Z8EH3

Due Date: 05/14/2026

165.47 USD

Microsoft 365 Business Voice

Service period
Days Qty

Monthly 
Price

Charges Discounts Credits Subtotal Tax % Tax
Total

04/21/2026 - 05/20/2026* 30 8 3.38 27.04 0.00 0.00 27.04 10.40 % 0.00 27.04
04/21/2026 - 05/20/2026 30 8 6.58 52.64 0.00 0.00 52.64 10.40 % 5.47 58.11
04/21/2026 - 05/20/2026* 30 8 10.04 80.32 0.00 0.00 80.32 10.40 % 0.00 80.32
Subtotal 160.00 0.00 0.00 0.00 5.47 165.47

Grand Total 160.00 0.00 0.00 160.00 5.47 165.47

*In the United States and Puerto Rico, PSTN Services are sold on behalf of Skype Communications US Corporation. The price displayed includes charges for the PSTN Service and
all required taxes and fees. See https://www.microsoft.com/licensing/docs/view/Communications-Services-Tax-Rates-and-Terms for details.

22/

Billing or service question? Call 1-800-865-9408 or visithttps://aka.ms/Office365Billing 
Microsoft Corporation, One Microsoft Way, Redmond, WA 98052, United States 

US FEIN 91-1144442







Page 1 of 1

Invoice
Invoice number FLICKR-5083946
Date of issue May 11, 2026
Date due May 11, 2026

Flickr, Inc.
billing@flickr.com

CA BN 784461147

Bill to
Kristina Hudson
8383 158th Ave Ne Ste 225
Redmond, Washington 98052-4090
United States
justinem@oneredmond.org

$90.53 USD due May 11, 2026
Pay online

Description Qty Unit price Tax Amount

Flickr Pro Annual
May 11, 2026–May 11, 2027

1 $82.00 10.4024% $82.00

Subtotal $82.00
Total excluding tax $82.00
WA CITY TAX (3.9024% on $82.00) $3.20
WA STATE TAX (6.5% on $82.00) $5.33
Total $90.53
Amount due $90.53 USD

EU VAT ID: EU372022973

UK VAT ID: 385 3370 78

AUSTRALIA VAT ID:  300019398158

CANADA BN ID: 784461147

INDIA GST ID: 9923USA29019OS7

TAIWAN VAT ID: 93114128 TW

SWITZERLAND VAT ID: CH302.797.279

JAPAN GST: T7700150123110

$43.45



Invoice Page 1 of 2
Invoice Number 124039554
Account #/Location ID 50601461
Invoice Date 05/04/2026
CoStar Federal Tax ID 52-2134617
Payment Terms Net 30
Due Date 06/03/2026
Service Period 05/01/2026 to 05/31/2026

Invoice Amount  USD 1,392.11

501 S 5th Street
Richmond, VA 23219

CURRENT INVOICE See the following page(s) for detail

CoStar Suite USD 1,260.97

Sub-Total USD 1,260.97
Tax USD 131.14

Current Invoice Total USD 1,392.11

TEAR HERE REMITTANCE DOCUMENT - Please Include With Your Payment TEAR HERE

Account #/Location ID: 50601461
JULIE BOSELLY
ONEREDMOND
8383 158TH AVE NE
REDMOND, WA 98052

Invoice Number:  124039554
Invoice Date:  05/04/2026
Payment Due Date: 06/03/2026
Current Invoice Amount: USD 1,392.11
Total Balance: USD 1,392.11

Amount Enclosed:

REMITTANCE INSTRUCTIONS

Make EFT and Credit Card payments online:

Make Checks Payable and Send To:

COSTAR REALTY INFORMATION, INC.
2563 Collection Center Dr
Chicago, IL 60693

For questions about your bill, please call us at 800-894-4720.
Email: Billing@costar.com
Please ensure that your account is kept current to avoid an interruption
of service.
Office Hours: Monday - Friday 9:00 AM - 8:00 PM EST

Log on to costar.billtrust.com
Use enrollment token

JULIE BOSELLY
ONEREDMOND
8383 158TH AVE NE
REDMOND WA 98052-3899

GKB WXR WXH

00000012403955400000139211

2 Users $928.07 TPA
1 User Chamber



Account #/Location ID Invoice Date Invoice Number Federal Tax ID Page

50601461 05/04/2026 124039554 52-2134617 2 of 2

COSTAR SUITE
SITE ADDRESS SUBMARKET CONTRACT # BILLING PERIOD SUBTOTAL TAX AMOUNT

8383 158th Ave NE, Redmond, WA,
98052 All Data 703911 05/01/2026 to 05/31/2026 1,260.97 131.14 1,392.11

CoStar Suite 1,260.97 131.14 1,392.11

Current Invoice Total (USD):  1,260.97 131.14 1,392.11

Page 2 of 2

00000012403955400000139211









HRK Advisors
PO Box 2694
Redmond, WA  98073 US
4252692372
mia@hrkadvisorsllc.com
www.hrkadvisorsllc.com

Invoice

BILL TO

OneRedmond
8383 158th Ave NE Suite 225
Redmond, WA  98052 US

SHIP TO

OneRedmond
8383 158th Ave NE Suite 225
Redmond, WA  98052 US

INVOICE # DATE TOTAL DUE DUE DATE TERMS ENCLOSED

6606 04/30/2026 $5,861.00 05/04/2026 Due on receipt

DATE ACTIVITY DESCRIPTION QTY RATE AMOUNT

04/30/2026 Bookkeeping Services [April 01 - April 30] 47:50 95.00 4,544.16

04/30/2026 Tourism [April 08] T 0:15 50.00 12.50

04/30/2026 Administration [April 01 - April 30] 25:30 50.00 1,275.17

04/30/2026 Sponsorship [April 30] a 0:35 50.00 29.17

Ways to pay

 

SUBTOTAL 5,861.00

TAX 0.00

TOTAL 5,861.00
BALANCE DUE $5,861.00

See next page 
$1971.25
$12.50



hours jobcode billable service item notes
2.75  OneRedmondYes Bookkeeping Services TPA Packet work, current month + review past packets
3.75  OneRedmondYes Bookkeeping Services TPA packet prep, call with Attorney, KH
0.75  OneRedmondYes Bookkeeping Services TPA invoice update
1.00  OneRedmondYes Bookkeeping Services Finalize TPA invoice, call with KH
1.75  OneRedmondYes Bookkeeping Services TPA work, meeting with KH about TPA, planning
0.25  OneRedmondYes Bookkeeping Services TPA response prep
0.50  OneRedmondYes Bookkeeping Services TPA emails, A/P
0.25  OneRedmondYes Bookkeeping Services TPA work
0.75  OneRedmondYes Bookkeeping Services Generate response to GAAP - TPA, TPA emails
0.75  OneRedmondYes Bookkeeping Services TPA review emails, coversations, revisit wording
0.75  OneRedmondYes Bookkeeping Services TPA prep for month-end billing
0.50  OneRedmondYes Bookkeeping Services TPA - Pupchella Givebutter, emails
0.25  OneRedmondYes Tourism Tourism bylaws, resolutions, charter - esign (Melody/Cassandra)
2.00  OneRedmondYes Bookkeeping Services TPA Audit & packet cleanup
2.00  OneRedmondYes Bookkeeping Services TPA Audit
2.00  OneRedmondYes Bookkeeping Services Searching for missing TPA packet items
1.00  OneRedmondYes Bookkeeping Services Assembling TPA packets for audit

12.50         Tourism
1,971.25  Bookkeeping Services



Bill To

Kristina Hudson
WA  98052

INVOICE
Item Details

Service Term: 25-APR-2026 to 24-MAY-2026

Invoice Information

3437979180Invoice Number
25-APR-2026Invoice Date
Credit CardPayment Terms

7175802230Order Number
1302862972Customer Number

AD02789222759CUSPurchase Order

USDCurrency

Adobe Inc.
345 Park Avenue
San Jose CA 95110-2704
United States
Federal Tax ID: 77-0019522

Thank you for your business! Page 1 of 1

Billing Contact
https://helpx.adobe.com/contact.html

ORIGINAL

PRODUCT NUMBER PRODUCT DESCRIPTION QUANTITY UNIT UNIT PRICE NET AMOUNT TAX RATE TAXES TOTAL

30001026 Creative Cloud Pro 1 EA 34.99 34.99 10.40% 3.64 38.63

Invoice Total
NET AMOUNT (USD)          34.99

TAXES (SEE DETAILS FOR RATES)           3.64

GRAND TOTAL (USD) 38.63

Comments:

Sample invoice - see CC charge
$18.54 TPA
monthly subscription







Bill To

Justine Mulholland
WA  98052

INVOICE
Item Details

Service Term: 18-MAR-2026 to 17-APR-2026

Invoice Information

3400434568Invoice Number
18-MAR-2026Invoice Date
Credit CardPayment Terms

7068966659Order Number
1221949027Customer Number

AD00673024726CUSPurchase Order

USDCurrency

Adobe Inc.
345 Park Avenue
San Jose CA 95110-2704
United States
Federal Tax ID: 77-0019522

Thank you for your business! Page 1 of 1

Billing Contact
https://helpx.adobe.com/contact.html

ORIGINAL

PRODUCT NUMBER PRODUCT DESCRIPTION QUANTITY UNIT UNIT PRICE NET AMOUNT TAX RATE TAXES TOTAL

30000066 Acrobat Pro 1 EA 19.99 19.99 10.40% 2.08 22.07

Invoice Total
NET AMOUNT (USD)          19.99

TAXES (SEE DETAILS FOR RATES)           2.08

GRAND TOTAL (USD) 22.07

Comments:

Sample invoice - see CC charge
$10.59 TPA
Monthly Subscription











78699 - 74823  

KRISTINA HUDSON
ONEREDMOND
Account Number: #### #### #### 3703
Page  3  of  3

KRISTINA HUDSON
ONEREDMOND
Account Number: #### #### #### 3703
Page  3  of  3

 Cardholder Account Summary Continued
Trans Date Post Date Plan Name Reference Number Description Amount

05/09 05/10 55432866129201161417635 CREDIT VOUCHER
Amazon.com SEATTLE WA 

$25.24-

05/12 05/12 PPLN04 55432866132201970746807 SQ *DAZEE DOODLE DEZIG Lake Tapps WA $330.69
05/11 05/12 PPLN04 82305096131500058108647 FLICKR.COM SAN FRANCISCO CA $90.53
05/12 05/12 1667620338 INTERNET PMT-THANK YOU   $1,504.98-
05/13 05/14 PPLN04 55547506133309711068796 CPH LIABILITY INSURANC CHICAGO IL $175.00
05/14 05/15 PPLN04 55547506134310146071511 CPH LIABILITY INSURANC CHICAGO IL $50.00
05/15 05/17 PPLN04 75176796135749700702882 Event Helper Insurance GRASS VALLEY CA $117.00
05/15 05/17 PPLN04 75176796135749700198925 EVENT HELPER INSURANCE GRASS VALLEY CA $241.00
05/15 05/17 PPLN04 75176796135749700702841 EVENT HELPER INSURANCE GRASS VALLEY CA $163.00
05/17 05/18 PPLN04 82305096138500022029526 LUGG HOLD #LRSE5F SAN FRANCISCO CA $65.22
05/17 05/18 05410196137741665431239 CREDIT VOUCHER

FEDEX521746162 MEMPHIS TN 
$80.34-

05/20 05/21 PPLN04 55310206141434730922757 MATT'S ROTISSERIE & OY REDMOND WA $62.88
05/23 05/24 PPLN04 12302026143001122729214 STK*Shutterstock 8666633954 NY $32.02
05/25 05/26 PPLN04 57540246145744150334238 ADOBE  *ADOBE 4085366000 CA $38.63
05/26 05/27 PPLN04 82117556147500002669689 TNP LLC* TNP LLC#2432 KENMORE WA $551.50
05/28 05/28 PPLN04 02305376148500371049374 TST* PARIS BAGUETTE - REDMOND WA $32.75
05/31 05/31 PPLN04 12302026151000805655216 FACEBK *PEW5NQM8D2 Wilmington DE $109.25
05/29 05/31 PPLN04 55432866149208305693746 SQ *ENERGIA EVENTS Snohomish WA $1,500.00

 Additional Information About Your Account
MANAGE YOUR ACCOUNT ONLINE AT BANNERBANK.COM. IT'S FREE!  IT'S EASY! FOR ONE CARD, ENROLL UNDER
"ACCESS YOUR ACCOUNTS."  REVIEW ACTIVITY, TRACK SPENDING, SET ALERTS, AND MORE. TO MANAGE  YOUR
COMPANY'S CREDIT CARDS, SELECT "COMPANY CARD ADMIN."  VIEW CARD BALANCES, DOWNLOAD TRANSACTIONS,
CHANGE CARDHOLDER  CREDIT LIMITS, MAKE PAYMENTS, AND MORE. ENROLL TODAY!

  Finance Charge Summary / Plan Level Information
Plan

Name
Plan

Description
Average

Daily Balance
Balance Subject
to Interest Rate

Periodic
Rate *

Corresponding
APR

Finance
Charges

Effective
APR Fees **

Effective
APR

Ending
Balance

Purchases
PPLN04

001
PURCHASE PLAN $0.00 $0.00

1.29083%(M)
15.4900%(V) $0.00 $0.00 0.0000% $4,368.27

Cash
CCPL04

001
 CASH PLAN $0.00 $0.00

1.87416%(M)
22.4900%(V) $0.00 $0.00 0.0000% $0.00

TOTAL $0.00

* Periodic Rate (M)=Monthly (D)=Daily Days In Billing Cycle:  31
** includes cash advance and foreign currency fees APR = Annual Percentage Rate
Finance Charges do not apply to Banner Bank Commerical One Credit Card Accounts

(V) = Variable Rate





Hilton Garden Inn - Redmond Seattle, WA LKEGI
Address : 16630 Redmond Way, Redmond, WA -
98052
Contact : 4254487660
Email : frontdesk@hgiredmond.com
Website : https://www.hilton.com/en/hotels/lkegigi-
hilton-garden-inn-redmond-seattle/

Invoice Date : 01-May-26
Invoice Number : 1777658930

Payment Terms : UPON RECEIPT
Invoice Due Date : null

Last Modify Date : 01-May-26

Company Invoice

Bill To
OneRedmond

8383 158th Ave NE Suite 225

Redmond, WA, 98052

+14258854014

Reservation Details

Date
Confirmation

Number
Guest Name

Secondary
Guest Name

Bill
Number

PO Number
Check In

Date
Check Out

Date
Nights Room

Total
Amount

Mar 31, 2026 3431843207  0043997 Pet Fee Mar 03, 2026 Mar 31, 2026 28
K1RR
U1-
527

$140.63

Apr 03, 2026 3449847108 0044141 Pet Fee x2 Apr 02, 2026 Apr 03, 2026 1
K1-
544

$281.26

Apr 04, 2026 3448157932 0044194 Pet Fee Apr 02, 2026 Apr 04, 2026 2
K1-
301

$140.63

Apr 07, 2026 3444974870 0044273 Pet Fee Apr 06, 2026 Apr 07, 2026 1
K1-
613

$140.63

Apr 09, 2026 3445535553 0044361 Pet Fee Apr 07, 2026 Apr 09, 2026 2
K1-
304

$140.63

Apr 13, 2026 3436621776 0044886 Pet Fee Apr 04, 2026 Apr 18, 2026 14
Q2-
212

$140.63

Apr 17, 2026 3450188796 0044943 Pet Fee Apr 05, 2026 Apr 19, 2026 14
K1-
544

$140.63

Apr 23, 2026 3453369410 0045236 Pet Fee Apr 22, 2026 Apr 23, 2026 1
K1-
514

$140.63

Apr 24, 2026 3454452789 0045422 Pet Fee Apr 23, 2026 Apr 26, 2026 3
K1-
404

$140.63

Apr 27, 2026 3433087467 0045484 Pet Fee Apr 26, 2026 Apr 27, 2026 1
K1-
204

$140.63

Apr 28, 2026 3457131339 0045517 Pet Fee Apr 26, 2026 Apr 28, 2026 2
Q2-
213

$140.63

Apr 28, 2026 3459865055 0045537 Pet Fee Apr 26, 2026 Apr 28, 2026 2
K1-
404

$140.63

Apr 29, 2026 3456872731 0045592 Pet Fee Apr 28, 2026 Apr 29, 2026 1
Q2-
213

$140.63

May 01,
2026

3447502486 0045776 Pet Fee Apr 04, 2026 Apr 06, 2026 2
K1-
613

$140.63

Grand Total Total Transactions 14 $2,109.45

Summary

Invoice Total $2,109.45

Total Settlement Payment $0.00

Invoice Balance $2,109.45





Remittance Advice
Remit To: Archer Redmond

7200 164th Ave NE
Remond WA 98052

Invoice Number: 10000837

Invoice Date: 05/01/2026

Account Number: 52675131

Due Date: 05/31/2026

Invoice Amount: $2,531.25

Amount Paid:

Please refer to Invoice 10000837 on your check and include the Remittance advice so that we may process your payment properly and in a timely
manner

05/01/2026 Archer Hotel Page: 2 of 2





Hyatt House Seattle/Redmond

15785 Bear Creek Parkway
Redmond WA 98052
United States
https://www.hyatt.com/hyatt-house/en-US/seaxr-
hyatt-house-seattle-redmond
425-497-2000

  

Payee TPA Pet Fees
OneRedmond – OneEastside
8383 158th Ave NE, Suite 225
Redmond WA 98052
United States

Room No. 9005
Arrival 01-01-26
Departure 05-30-26
Page No. 2 of 4

Confirmation No. Folio 
Window

5

Group Name Folio No.
AR No. TPA_PET 

Date Description Charges Credits

#0222
 04-09-26 Pet Cleaning Fee  Routed From  Room 

#0505
133.33

 04-09-26 Occupancy Tax 8.7%  Routed From  Of Room 
#0505

11.60

 04-09-26 City Tax 3.8 %  Routed From  Of Room 
#0505

5.07

 04-10-26 Pet Cleaning Fee  Routed From  Of 
Room #0541

133.33

 04-10-26 Occupancy Tax 8.7%  Routed From   Of 
Room #0541

11.60

 04-10-26 City Tax 3.8 %  Routed From  Of 
Room #0541

5.07

 04-10-26 Pet Cleaning Fee  Routed From  Of 
Room #0542

133.33

 04-10-26 Occupancy Tax 8.7%  Routed From  Of 
Room #0542

11.60

 04-10-26 City Tax 3.8 %  Routed From  Of 
Room #0542

5.07

 04-16-26 Pet Cleaning Fee  Routed From  Of 
Room #0513

150.00

 04-16-26 Occupancy Tax 8.7%  Routed From  Of 
Room #0513

13.05

 04-16-26 City Tax 3.8 %  Routed From  Of 
Room #0513

5.70

 04-24-26 Pet Cleaning Fee  Routed From  Of 
Room #0205

133.33

 04-24-26 Occupancy Tax 8.7%  Routed From  Of 
Room #0205

11.60



Hyatt House Seattle/Redmond

15785 Bear Creek Parkway
Redmond WA 98052
United States
https://www.hyatt.com/hyatt-house/en-US/seaxr-
hyatt-house-seattle-redmond
425-497-2000

  

Payee TPA Pet Fees
OneRedmond – OneEastside
8383 158th Ave NE, Suite 225
Redmond WA 98052
United States

Room No. 9005
Arrival 01-01-26
Departure 05-30-26
Page No. 3 of 4

Confirmation No. Folio 
Window

5

Group Name Folio No.
AR No. TPA_PET 

Date Description Charges Credits

 04-24-26 City Tax 3.8 %  Routed From  Of 
Room #0205

5.07

 04-25-26 Pet Cleaning Fee  Routed From  Of 
Room #0533

133.33

 04-25-26 Occupancy Tax 8.7%  Routed From  Of 
Room #0533

11.60

 04-25-26 City Tax 3.8 %  Routed From  Of 
Room #0533

5.07

 04-26-26 Pet Cleaning Fee  Routed From Of Room 
#0307

133.33

 04-26-26 Occupancy Tax 8.7%  Routed From  Of Room 
#0307

11.60

 04-26-26 City Tax 3.8 %  Routed From  Of Room 
#0307

5.07

 04-27-26 Pet Cleaning Fee  Routed From ko Of 
Room #0515

133.33

 04-27-26 Occupancy Tax 8.7%  Routed From  
Room #0515

11.60

 04-27-26 City Tax 3.8 %  Routed From  Of 
Room #0515

5.07

 Total 1,968.75 0.00

Guest Signature Balance 1,968.75

I agree that my liability for this bill is not waived, and I 
agree to be held personally liable in the event that the 
indicated person, company or association fails to pay for 
any part or the full amount of these charges.

WE HOPE YOU ENJOYED YOUR STAY WITH US!



Hyatt House Seattle/Redmond

15785 Bear Creek Parkway
Redmond WA 98052
United States
https://www.hyatt.com/hyatt-house/en-US/seaxr-
hyatt-house-seattle-redmond
425-497-2000

  

Payee TPA Pet Fees
OneRedmond – OneEastside
8383 158th Ave NE, Suite 225
Redmond WA 98052
United States

Room No. 9005
Arrival 01-01-26
Departure 05-30-26
Page No. 4 of 4

Confirmation No. Folio 
Window

5

Group Name Folio No.
AR No. TPA_PET 

World of Hyatt Summary

No Membership to be credited

Join World of Hyatt today and start 
earning points for stays, dining and more.
Visit www.worldofhyatt.com























Patrick Harrison 
 

4730 University Way NE #5005 

Seattle, WA 98105

BILL TO INVOICE # 202

Audrey Fan 

OneRedmond 

8383 158th Ave NE #225 

Redmond, WA 98052

INVOICE DATE 05/13/2026

Invoice Total 800.00 €

DESCRIPTION AMOUNT

Tour Connection Tradeshow Flyer 500.00

Dog Event Activation Wireframe 300.00

TERMS & CONDITIONS

Completed in February, 2026 

Wire to: Patrick Harrison via Zelle - patrickinpv@gmail.com

Powered by Invoice Home













Invoice# INV-000005

Invoice Date 05.15.2026

Due Date 05.15.2026

Subtotal 350.00 

Total $ 350.00 

Powered by 

XLR Productions
Cesar Quimosing
1717 S 52nd St
Tacoma, Washington, 98408
U.S.A

Invoice

Bill To

Audrey Fan
8383 156th Ave NE Suite 225
Redmond, WA, 98052

Item Name Quantity Rate Amount

Speaker rentals 4 87.50 350.00 

Notes 

It was great doing business with you.
                

            

Terms & Conditions 

Please make the payment by the due date. Thru Zelle 
                

            





Details for Order #114-4007995-8924240

Order Placed:  May 7, 2026 
Amazon.com order number: 114-4007995-8924240 

 Order Total:  $44.36

Not Yet Shipped

Items Ordered Price
2 of: SHYUJAJIE Tennis Balls, 20 Pack Training Tennis Balls,High Elasticity Practice Tennis for Beginner, Exercise Playing Bal 

 ls for Pet Dog (Pink)

Sold by and invoiced on behalf of: Car Home Life (seller profile) 

 Business Price

 Condition: New

$20.26

 

 Shipping Address:
Melissa Jurcan
2220 186TH AVE E
LAKE TAPPS, WA 98391-6468
United States

 Shipping Speed:
FREE Prime Delivery 

Payment information

Payment Method:
MasterCard | Last digits: 3703

 Billing address
Kristina Hudson
8383 158TH AVE NE STE 225
REDMOND, WA 98052-4090
United States

Item(s) Subtotal: $40.52

Shipping & Handling: $0.00

  -----

Total before tax: $40.52

Estimated Tax: $3.84

  -----

Grand Total: $44.36

To view the status of your order, return to Order Summary .

Conditions of Use | Privacy Notice  © 1996-2020, Amazon.com, Inc.











BILL TO:

REDMOND TOWN CENTER

7525 166th AVE NE

WA

**LAYOUT MAP REQUIRED**

SHIP TO:

8383 158TH AVE NE

REDMOND WA 98052

(425) 785-4015

#133353-11

ONE REDMOND

 AUDREY FAN / MELISSA JURCAN

REDMOND 98052

TEL:

Page 1 of 2INVOICE:

22029 23rd Drive SE - Suite #105

Bothell, WA 98021

Tel: (425) 462-7368  

www.grandeventrentalswa.com

TOTALQTY ITEM DESCRIPTION PRICE

ORDERED BY:

PUPCHELLOEVENT DESC:

EVENT DATE:EVENT DAY:

EVENT TIME:

DELIVERY:

PICKUP:

SALES PERSON:

TERMS:

PO #:

05/17/2026

11:00 AM

JB BIZX 1461302

SUN 05/17/2026 7-7:30 AM (DONE BY 9AM)

SUN 05/17/2026 5-5:30 PM

SUNDAY

MUST CALL ON THE WAY: MELISSA JURCAN (206) 484-9855

**AFTER CONFIRMATION 50% DEPOSIT IS NONREFUNDABLE**

(50% TENT DEPOSIT CAN ONLY BE APPLIED TO TENTING)

10' X 10' WEATHERMAX TENT WHITE:  BLOCKED  140.00 7  980.00

**CLIENT IS RESPONSIBLE TO ACQUIRE ANY REQUIRED PERMITS**

CONCRETE BLOCK W/COVER (12"Hx14"W) 120 LBS  15.00 28  420.00

**1 BACK WALL ON EACH 10X10 TENT**

WEATHERMAX TRACK SIDEWALL 8'X10' SOLID  24.00 7  168.00

*CUSTOMER IS RESPONSIBLE FOR HIGHLIGHTING ALL UNDER-

GROUND UTILITIES, G.E.R. IS NOT LIABLE FOR ANY DAMAGES*

*GER IS NOT LIABLE FOR ANY SURFACES UNDER TENT LEGS

AND/OR BLOCKS - SEE SECTION 17 OF TERMS & CONDITIONS*

**CLIENT IS RESPONSIBLE TO SUPPLY ANY SAFETY EQUIPMENT**

TABLE: 6'X30" - PLASTIC  12.50 12  150.00

TABLE: 30" ROUND *30" HIGH*- WOOD (SIT DOWN)(STAGE)  13.00 1  13.00

**CHAIRS *MUST* BE PROTECTED FROM RAIN & SPRINKLERS**

**WATER DAMAGE MAY RESULT IN FULL REPLACEMENT COSTS**

WHITE FOLDING SAMSONITE CHAIR ROUNDED BACK  1.75 50  87.50

BLACK WEDDING FOLDING CHAIR W/ PADDED SEAT(STAGE)  4.00 2  8.00

TABLECLOTH 90" ROUND BLACK - VANTAGE(STAGE)  13.50 1  13.50

TABLECLOTH 90"X132" BLACK - VANTAGE  22.00 5  110.00

BLUE LINEN BAG W/ GRAND LOGO ($25 COST IF UN-RETURNED) 1

(ALL LINENS TO BE RETURNED IN LINEN BAG(S) PROVIDED)

SPECIAL INSTRUCTIONS:

**100% ACH PAYMENT DUE BY FRI 5/15/2026**

**CANCELATIONS /SUBTRACTIONS WILL NOT BE ACCEPTED

AFTER 5/08/2026**

SUB TOTAL:

TOTAL:

ENERGY SURCHARGE:

SALES TAX:

DELIVERY:

 486.12

 1,255.00

 63.22

 5,160.34

 3,161.00

 195.00DAMAGE WAIVER:

EXPEDITED FEE:  0.00

CREDIT CARD PROCESSING FEE:  0.00

**There will be a 3% Credit Card Processing fee for payments by Credit Card



BILL TO:

REDMOND TOWN CENTER

7525 166th AVE NE

WA

**LAYOUT MAP REQUIRED**

SHIP TO:

8383 158TH AVE NE

REDMOND WA 98052

(425) 785-4015

#133353-11

ONE REDMOND

 AUDREY FAN / MELISSA JURCAN

REDMOND 98052

TEL:

Page 2 of 2INVOICE:

22029 23rd Drive SE - Suite #105

Bothell, WA 98021

Tel: (425) 462-7368  

www.grandeventrentalswa.com

TOTALQTY ITEM DESCRIPTION PRICE

ORDERED BY:

PUPCHELLOEVENT DESC:

EVENT DATE:EVENT DAY:

EVENT TIME:

DELIVERY:

PICKUP:

SALES PERSON:

TERMS:

PO #:

05/17/2026

11:00 AM

JB BIZX 1461302

SUN 05/17/2026 7-7:30 AM (DONE BY 9AM)

SUN 05/17/2026 5-5:30 PM

SUNDAY

**SETUP/TAKE DOWN OF TABLES & CHAIRS IS NOT INCLUDED-

MUST BE SCHEDULED IN ADVANCE FOR ADDITIONAL CHARGE**

ADDITIONAL CREW/LABOR -  INSTALLATION/DISMANTLE  165.00 6  990.00

*DROP-OFF LOCATION MUST BE WITHIN 50FT OF TRUCK PARKING

& AT GROUND LEVEL OR LONG CARRY CHARGE(S) WILL APPLY*

LABOR CHARGE TO SETUP & TAKE DOWN CHAIRS  3.00 52  156.00

LABOR CHARGE TO SETUP & TAKE DOWN TABLES  5.00 13  65.00

**100% ACH PAYMENT DUE BY FRI 5/15/2026**

SPECIAL INSTRUCTIONS:

**100% ACH PAYMENT DUE BY FRI 5/15/2026**

**CANCELATIONS /SUBTRACTIONS WILL NOT BE ACCEPTED

AFTER 5/08/2026**

SUB TOTAL:

TOTAL:

ENERGY SURCHARGE:

SALES TAX:

DELIVERY:

 486.12

 1,255.00

 63.22

 5,160.34

 3,161.00

 195.00DAMAGE WAIVER:

EXPEDITED FEE:  0.00

CREDIT CARD PROCESSING FEE:  0.00

**There will be a 3% Credit Card Processing fee for payments by Credit Card



 

 

Credit Card Charge 

Tourism Dev Pupchella  

Package and move event signage, materials, and tents from Redmond Town Center to 
OneRedmond office.  

 

 

 



Tax (10.3%) $51.50

 Cirque du Soleil x One Redmond

INVOICE NUMBER

2432

ISSUED ON

May 7, 2026

DUE DATE

June 6, 2026

FROM

Truong Nguyen

TNP LLC

6837 NE 170th St #103,
kenmore, Washington, 98028
United States

t@imtnp.com

BILL TO

Audrey Fan

OneRedmond

8383 158th Ave NE Suite 225
redmond, Washington, 98052
United States

audreyf@oneredmond.org

2026 Projects

ITEMS QTY PRICE TAX TOTAL

1 10.3% $500.00Photo $500.00

Subtotal $500.00

Total Amount $551.50 USD

PAYMENT

This invoice can be paid via PayPal, credit/debit card, bank transfer or mailed check.

The client will not pay the processing fees for an online payment. Online payment can be made at

https://app.hellobonsai.com/link/5befd53089cace3ec17362db788c8f0f

LATE FEES

If this invoice is unpaid by June 6, 2026, a non-compounding late fee of 10.0% will be added to the invoice total the day
after the due date has passed, then every month thereafter.

 

1 of 1



Bi-Weekly Time Sheet 

4/27/2026

5/10/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Leave Hours Total Type of Leave

Monday 4/27/2026 1.25 0.25 2.25 0.25 1.75 5.75 Vacation

Tuesday 4/28/2026 3.50 1.25 3.25 0.75 8.75

Wednesday 4/29/2026 2.50 0.25 3.00 1.50 7.25

Thursday 4/30/2026 2.00 1.00 3.00 6.00

Friday 5/1/2026 2.00 1.00 3.00 6.00

Saturday 5/2/2026 0.50 0.50

Sunday 5/3/2026

Monday 5/4/2026 5.50 0.25 3.00 8.75

Tuesday 5/5/2026 2.50 1.00 3.00 6.50

Wednesday 5/6/2026 2.50 2.50 3.00 8.00

Thursday 5/7/2026 2.00 1.50 4.00 7.50

Friday 5/8/2026 0.50 1.00 1.50

Saturday 5/9/2026

Sunday 5/10/2026 0.50 0.50

Total 24.75 9.00 29.00 2.50 1.75 67.00

Percentages 38% 14% 44% 4% 100%

Justine E. Mulholland 5/12/2026

3/12/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Justine Mulholland



Bi-Weekly Time Sheet 

Sara Meats

4/27/2026

5/10/2026

Day Date City of Redmond Foundation Chamber TPA Leave Hours Total Type of leave?

Monday 4/27/2026 2.25 3.25 2.50 8.00

Tuesday 4/28/2026 0.50 4.00 3.50 8.00 sick

Wednesday 4/29/2026 0.25 6.75 0.75 7.75

Thursday 4/30/2026 3.25 1.50 0.75 2.50 8.00 sick

Friday 5/1/2026 0.50 5.50 0.50 6.50

Saturday 5/2/2026

Sunday 5/3/2026

Monday 5/4/2026 3.00 4.00 1.00 8.00

Tuesday 5/5/2026 3.50 2.00 2.00 7.50

Wednesday 5/6/2026 1.50 4.50 2.50 8.50

Thursday 5/7/2026 8.00 8.00

Friday 5/8/2026 1.25 5.00 0.75 7.00

Saturday 5/9/2026

Sunday 5/10/2026

Total 16.00 44.50 10.75 6.00 77.25

Percentages 22% 62% 16% 100%

Sara Meats 5/11/2026

5/12/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee:



Bi-Weekly Time Sheet 

4/27/2026

5/10/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Admin Leave Hours Total Type of leave?

Monday 4/27/2026 2.25 0.50 2.00 3.25 8.00

Tuesday 4/28/2026 0.50 2.50 5.00 8.00

Wednesday 4/29/2026 0.50 2.00 1.00 4.50 8.00

Thursday 4/30/2026 2.50 1.75 1.00 2.75 8.00

Friday 5/1/2026 1.75 2.00 2.25 2.00 8.00

Saturday 5/2/2026

Sunday 5/3/2026

Monday 5/4/2026 2.00 2.00 1.00 3.00 8.00

Tuesday 5/5/2026 1.50 2.00 1.50 3.00 8.00

Wednesday 5/6/2026 1.00 2.00 2.00 3.00 8.00

Thursday 5/7/2026 4.00 0.50 1.50 2.00 8.00

Friday 5/8/2026 2.25 1.50 3.25 7.00

Saturday 5/9/2026 1.00 1.00

Sunday 5/10/2026

Total 19.25 12.75 16.25 31.75 80.00

Percentages 24% 16% 20% 40% 100%

5/12/2026
Date

Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Kristina Hudson



Bi-Weekly Time Sheet 

4/27/2026

5/10/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Leave Hours Total Type of Leave

Monday 4/27/2026 8.00 8.00

Tuesday 4/28/2026 4.00 4.00 8.00

Wednesday 4/29/2026 7.00 1.00 8.00

Thursday 4/30/2026 1.00 2.00 5.00 8.00

Friday 5/1/2026 2.00 6.00 8.00

Saturday 5/2/2026

Sunday 5/3/2026

Monday 5/4/2026 3.00 5.00 8.00

Tuesday 5/5/2026 8.00 8.00

Wednesday 5/6/2026 5.00 3.00 8.00

Thursday 5/7/2026 3.00 5.00 8.00

Friday 5/8/2026 3.00 5.00 8.00

Saturday 5/9/2026

Sunday 5/10/2026

Total 6.00 9.00 56.00 1.00 8.00 80.00

Percentages 10% 14% 73% 4% 100%

Margo Shiroyama 4/29/2026

5/12/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Margo Shiroyama





Bi-Weekly Time Sheet 

4/27/2026

5/10/2026

Day Date Regular Hours Overtime Sick Vacation Holiday Floating Total Column1

Monday 4/27/2026 4.00 4.00 Tourism Development

Tuesday 4/28/2026 5.00 5.00 Tourism Development

Wednesday 4/29/2026 16.00 16.00
Destination Sales, NY Tour 

Connections

Thursday 4/30/2026 6.00 6.00 Destination Sales

Friday 5/1/2026 5.00 5.00 Destination Sales

Saturday 5/2/2026 15.00 15.00 Destination Sales

Sunday 5/3/2026

Monday 5/4/2026 3.00 3.00 Tourism Development

Tuesday 5/5/2026 3.00 3.00 Tourism Development

Wednesday 5/6/2026 3.00 3.00 Tourism Development

Thursday 5/7/2026 1.00 1.00 Tourism Development

Friday 5/8/2026 6.00 6.00 Chamber

Saturday 5/9/2026

Sunday 5/10/2026

Total 67.00 67.00

Tourism Development = 28%, Destination Sales = 63%, Chamber = 9%

5/11/2026

5/12/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature**

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Melody Lanthorn



Bi-Weekly Time Sheet 

5/11/2026

5/24/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Leave Hours Total Type of Leave

Monday 5/11/2026 4.00 1.00 2.25 0.25 7.50

Tuesday 5/12/2026 2.50 1.50 3.00 0.25 7.25

Wednesday 5/13/2026 4.00 1.00 2.00 7.00

Thursday 5/14/2026 4.00 1.00 2.00 7.00

Friday 5/15/2026 4.00 1.00 3.00 8.00

Saturday 5/16/2026 0.50 0.50

Sunday 5/17/2026

Monday 5/18/2026 5.50 0.25 2.00 0.25 8.00

Tuesday 5/19/2026 4.00 1.50 2.00 7.50

Wednesday 5/20/2026 1.00 1.00 2.00 1.50 5.50

Thursday 5/21/2026 3.50 1.50 3.00 8.00

Friday 5/22/2026 2.00 1.00 2.00 3.00 8.00 Sick

Saturday 5/23/2026

Sunday 5/24/2026

Total 34.50 11.25 23.25 2.25 3.00 74.25

Percentages 47% 16% 32% 4% 100%

Justine Mulholland 5/26/2026

5/27/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee:











EMPLOYEE INFORMATION:
Name Position
Department Month

Date TPA Category Description Column1 Expense for 
Mileage

Supplies (please 
list for what in 
Description)

Meals Cost Total

4/28/2026 TPA - Destination Sales Luggage Fee- Alaska Air $0.00 -$                 -$        $35.00 $35.00
4/29/2026 TPA - Destination Sales Travel from home to SEA - West Coast $0.00 $123.50 $123.50
4/29/2026 TPA - Destination Sales Internet on air flight - Alska $0.00 $8.00 $8.00
4/29/2026 TPA - Destination Sales Breakfast - Little Woody's 0.00 $0.00 12.93$     $0.00 $12.93
4/29/2026 TPA - Destination Sales Cab to hotel in NY from JFK Airport $0.00 -$        $106.65 $106.65
4/30/2026 TPA - Destination Sales Breakfast - 810 De3li $0.00 18.06$     $0.00 $18.06
4/30/2026 TPA - Destination Sales Chocolates for trade Show - Hershheys $0.00 -$        $112.03 $112.03
4/30/2026 TPA - Destination Sales Fyler Print for Trade Show- Fed EX $0.00 102.89$   $102.89
4/30/2026 TPA - Destination Sales Uber to Trade Show $0.00 $43.53 $43.53
4/30/2026 TPA - Destination Sales Uber from Trade Show $0.00 $44.86 $44.86
4/30/2026 TPA - Destination Sales Lunch - Bartley Dunes $0.00 23.77$     $0.00 $23.77

5/2/2026 TPA - Destination Sales
Hotel Bill Sheraton NY - 3 nights w/ $35.00 destination fee that was applied to meals, 
attahced folio $0.00 $1,110.22 $1,110.22

5/2/2026 TPA - Destination Sales Travel from Times Square to JFK Airport $0.00 $94.49 $94.49
5/2/2026 TPA - Destination Sales Baggage Fee - Alaska $0.00 $35.00 $35.00
5/2/2026 TPA - Destination Sales Breakfast - bagel Boss $0.00 8.47$       $8.47
5/2/2026 TPA - Destination Sales West Coast - travel feom SEA to 8006 NE 143rd Kirkland - home $0.00 $114.00 $114.00

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00

Total $1,993.40
SUBMITTED: Melody Lanthorn 5/14/2026 NOTES: NY Tour Connections
APPROVED: NY Tour Connections

Notes:
2026 Mileage Rate is $0.725 per mile

2026 Expense Report    

Melody Lanthorn
Tourism or Tourism and Administration May 14 2026

Tourism Development



EMPLOYEE INFORMATION:
Name Position
Department Month

Date TPA Category Description Column1 Expense for 
Mileage

Supplies (please 
list for what in 
Description)

Meals Cost Total

4/7/2026 TPA - Tourism Dev Mileage from Sun City West to Office Depot 12.00 $8.70 -$  -$         $0.00 $8.70
4/7/2026 TPA - Tourism Dev Office Siupplies - Ink $0.00 -$         $52.03 $52.03
4/7/2026 TPA - Tourism Dev Scanning Support 0.00 $0.00 -$         $9.89 $9.89
4/26/2026 TPA - Tourism Dev Office Supplies - Printer and Ink 0.00 $0.00 -$         $287.70 $287.70
1/0/1900 TPA - Tourism Dev 0 $0.00 -$         $0.00 $0.00
1/0/1900 TPA - Tourism Dev 0 0.00 $0.00 $0.00 $0.00
1/0/1900 TPA - Tourism Dev 0 $0.00 -$         $0.00 $0.00
1/0/1900 TPA - Tourism Dev 0 $0.00 -$         -$         $0.00
1/0/1900 TPA - Tourism Dev 0 $0.00 $0.00 $0.00
1/0/1900 TPA - Tourism Dev 0 $0.00 $0.00 $0.00
1/0/1900 TPA - Tourism Dev 0 0.00 $0.00 $0.00 $0.00

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00

Total $358.32
SUBMITTED: Melody Lanthorn 5/14/2026 NOTES: 
APPROVED:

Notes:
2026 Mileage Rate is $0.725 per mile

2026 Expense Report  

Melody Lanthorn
Tourism or Tourism and Administration Apr-26

Tourism Development























































OneRedmond 





PAGE 2: SUMMARY 
Page: 

3. MARKETING & COMMUNICATION  $     9,575.44 
4. ADMIN & RESEARCH  $      19,129.79 
5. FESTIVALS & EVENTS  $    -  
6. DESTINATION SALES  $     2,088.44 
7. TOURISM DEVELOPMENT  $      37,337.29 
8. CONTINGENCY  $    -  

TOTAL  $      68,130.96 

Apportioned invoices calculations: 



PAGE 3: 

Category: MARKETING & COMMUNICATION 

Category  Vendor Description  MARKETING & 
COMMUNICATION 

TPA MARCOM 
DVA Advertising & 
Public Relations 

General and Media retainer services, including WA 
Excise and Sales Taxes.   8,500.00  

Staffing 
Dedicated hours from 
five staff members   1,075.44  

TPA MARCOM Contingency       -   

TOTAL 9,575.44 



PAGE 4: 

Category: ADMIN & RESEARCH 
Category  Vendor Description  ADMIN & 

RESEARCH  

Computer & Software Comcast Monthly on CC; Apportioned 48% 212.12  

Computer & Software Adobe  Monthly on CC; Apportioned 48% 18.54  

Computer & Software Adobe  Monthly on CC; Apportioned 48% 10.59  

Computer & Software Microsoft Monthly on CC, Msft 365 Voice; Apportioned 48% 79.43  

Computer & Software Shutterstock Monthly on CC; Apportioned 48% 15.37  

Computer & Software Zoom Monthly on CC; Apportioned 48% 4.80  

Computer & Software CoStar 
Monthly Subscription 2 Users $928.07 TPA, 1 User 
Chamber 928.07  

Computer & Software NOVI 
Monthly on CC, Event sales, Website Apportioned 
48% 793.00  

Computer & Software BEMO Microsoft 365 Renewal; Apportioned 48% 349.75  

Computer & Software NW Computer Services Configuring Audrey's computer 233.96  

TPA KRO Consultant Expenses See detail 781.78  

TPA Hoshi Sora LLC Policy advisory, see invoice, consult #1019 1,875.00  

Equip Rental/Maintenance KYOCERA COPIER  Monthly expense, apportioned 273.97  

Admin 
Subscription Wall Street 
Journal Monthly on CC; Apportioned 48% 4.24  

Admin Subscription Seattle Times Monthly on CC; Apportioned 48% 9.58  

Insurance 
Redmond General Insurance 
Agency/IPFS Financed Insurance, apportioned 48% 868.68  

Legal + Accounting HRK Advisors Invoice + Details enclosed 2,066.25  

Staffing BHT Benefits 

TPA Application: 100% EE1, EE3 Dedicated TPA 
Staff 48% EE2, EE 4 - standard expense breakout 
applied. Base only, not family $969.91*2 
+969.91*2*.48=2870.93 2,870.93  

Staffing 
Dedicated hours from five 
staff members 7,733.73  

TPA ADMIN Contingency -   

TOTAL 19,129.79 



AGE 5: 

Category: FESTIVALS & EVENTS 

Category  Vendor Description FESTIVALS 
& EVENTS  

TPA -   

Staffing -   

TPA FESTIVAL Contingency -   
TOTAL 0.00 



PAGE 6: 

Category: DESTINATION SALES 

Category  Vendor Description DESTINATION 
SALES 

TPA Jme Thomas 
Tour Connection 
Reimbursement 1,842.78  

Staffing Dedicated hours from five staff members 245.66  

TPA SALES Contingency -  

TOTAL 2,088.44 



PAGE 7: 

Category: TOURISM DEVELOPMENT 
Category  Vendor Description TOURISM 

DEVELOPMENT 

TPA Hilton Pet Fees 
This bill summarizes the charges for pet fees across multiple 
reservations, including various guests and check-in/out dates. 2,390.71  

TPA Archer Pet Fees 
State Room Sales & Use Tax, City Room Tax, and Pet Fees on 
various dates. 1,856.25  

TPA Archer Pet Fees 
State Room Sales & Use Tax, City Room Tax, and Pet Fees on 
various dates. 3,712.50  

TPA Aloft Pet Fees Banquet Reception, Pupchella 2,280.27  

TPA Element Pet Fees Pet fee and sales tax. 619.30  

TPA Blue Ink 2,502.06  

TPA FaceBook Watch Party, Not TPA May 2026 (109.25) 

TPA Alicia Moneyhun OneRedmond Tourism Development for Alicia A Moneyhun. 1,875.00  

TPA Jetspace Studio 
Web Maintenance, Updates, and Quarterly Report Deck Design 
Proposal and Mockup. 4,789.00  

TPA Jetspace Studio Deduct OneRedmond Chamber portion -500.00 

TPA Cascadia Forest Therapy 
Trail reassessment after implementation and photography and 
video documentation. 1,275.00  

TPA Heather Vitiaz Pupchella Event Production 250.00  

TPA Dale Vitiaz Pupchella Event Production 250.00  

Staffing 
Dedicated hours from 
five staff members 16,146.45  

TOTAL 37,337.29 



PAGE 8: 

Category: Contingency 
For overages in categories in 2026 Budget 

Category  Description  Contingency  
TPA MARCOM MarCom Overage 0.00 
TPA ADMIN Admin Overage 0.00 
TPA SALES Sales Overage 0.00 

TPA FESTIVALS Festival Overage 0.00 

TOTAL 0.00 







Bill To

Kristina Hudson
WA  98052

INVOICE
Item Details

Service Term: 25-JUN-2026 to 24-JUL-2026

Invoice Information

3498805407Invoice Number
25-JUN-2026Invoice Date
Credit CardPayment Terms

7175802230Order Number
1302862972Customer Number

AD02789222759CUSPurchase Order

USDCurrency

Adobe Inc.
345 Park Avenue
San Jose CA 95110-2704
United States
Federal Tax ID: 77-0019522

Thank you for your business! Page 1 of 1

Billing Contact
https://helpx.adobe.com/contact.html

ORIGINAL

PRODUCT NUMBER PRODUCT DESCRIPTION QUANTITY UNIT UNIT PRICE NET AMOUNT TAX RATE TAXES TOTAL

30001026 Creative Cloud Pro 1 EA 34.99 34.99 10.40% 3.64 38.63

Invoice Total
NET AMOUNT (USD)          34.99

TAXES (SEE DETAILS FOR RATES)           3.64

GRAND TOTAL (USD) 38.63

Comments:





Invoice
June 2026

Invoice Date: 06/14/2026
Invoice Number: E0400ZGTEI

Due Date: 06/14/2026

165.47 USD

Microsoft 365 Business Voice

Service period
Days Qty

Monthly 
Price

Charges Discounts Credits Subtotal Tax % Tax
Total

05/21/2026 - 06/20/2026* 31 8 3.38 27.04 0.00 0.00 27.04 10.40 % 0.00 27.04
05/21/2026 - 06/20/2026 31 8 6.58 52.64 0.00 0.00 52.64 10.40 % 5.47 58.11
05/21/2026 - 06/20/2026* 31 8 10.04 80.32 0.00 0.00 80.32 10.40 % 0.00 80.32
Subtotal 160.00 0.00 0.00 0.00 5.47 165.47

Grand Total 160.00 0.00 0.00 160.00 5.47 165.47

 
*In the United States and Puerto Rico, PSTN Services are sold on behalf of Skype Communications US Corporation. The price displayed includes charges for the PSTN Service and 
all required taxes and fees. See https://www.microsoft.com/licensing/docs/view/Communications-Services-Tax-Rates-and-Terms for details.

22/

Billing or service question? Call 1-800-865-9408 or visithttps://aka.ms/Office365Billing 
Microsoft Corporation, One Microsoft Way, Redmond, WA 98052, United States 

US FEIN 91-1144442







Invoice Page 1 of 2
Invoice Number 124205386
Account #/Location ID 50601461
Invoice Date 06/02/2026
CoStar Federal Tax ID 52-2134617
Payment Terms Net 30
Due Date 07/02/2026
Service Period 06/01/2026 to 06/30/2026

Invoice Amount  USD 1,392.11

501 S 5th Street
Richmond, VA 23219

CURRENT INVOICE See the following page(s) for detail

CoStar Suite USD 1,260.97

Sub-Total USD 1,260.97
Tax USD 131.14

Current Invoice Total USD 1,392.11

TEAR HERE REMITTANCE DOCUMENT - Please Include With Your Payment TEAR HERE

Account #/Location ID: 50601461
JULIE BOSELLY
ONEREDMOND
8383 158TH AVE NE
REDMOND, WA 98052

Invoice Number:  124205386
Invoice Date:  06/02/2026
Payment Due Date: 07/02/2026
Current Invoice Amount: USD 1,392.11
Total Balance: USD 1,392.11

Amount Enclosed:

REMITTANCE INSTRUCTIONS

Make EFT and Credit Card payments online:

Make Checks Payable and Send To:

COSTAR REALTY INFORMATION, INC.
2563 Collection Center Dr
Chicago, IL 60693

For questions about your bill, please call us at 800-894-4720.
Email: Billing@costar.com
Please ensure that your account is kept current to avoid an interruption
of service.
Office Hours: Monday - Friday 9:00 AM - 8:00 PM EST

Log on to costar.billtrust.com
Use enrollment token

JULIE BOSELLY
ONEREDMOND
8383 158TH AVE NE
REDMOND WA 98052-3899

GKB WXR WXH

00000012420538600000139211

Monthly Subscription 
2 Users $928.07 TPA, 
1 User Chamber



Account #/Location ID Invoice Date Invoice Number Federal Tax ID Page

50601461 06/02/2026 124205386 52-2134617 2 of 2

COSTAR SUITE
SITE ADDRESS SUBMARKET CONTRACT # BILLING PERIOD SUBTOTAL TAX AMOUNT

8383 158th Ave NE, Redmond, WA,
98052 All Data 703911 06/01/2026 to 06/30/2026 1,260.97 131.14 1,392.11

CoStar Suite 1,260.97 131.14 1,392.11

Current Invoice Total (USD):  1,260.97 131.14 1,392.11

Page 2 of 2

00000012420538600000139211



www.noviams.com     accounting@noviams.com     (888) 504-6684

Novi AMS
PO BOX 161934
Altamonte Springs, FL
32716-1934

BILL TO SHIP TO
Kristina Hudson
OneRedmond
8383 158th Avenue Northeast
Suite 225
Redmond, WA  98052 US

Kristina Hudson
OneRedmond
8383 158th Avenue Northeast
Suite 225
Redmond, WA  98052 US

INVOICE 6201

DATE 06/05/2026     

DUE DATE 06/05/2026

ACTIVITY QTY RATE AMOUNT

Novi Prime - Renewing Customer
Novi Prime Annual Hosting & License: 6/5/2026 
to 6/4/2027

1 15,413.00 15,413.00

Sales Tax calculated by Zamp
Sales Tax calculated by Zamp

1 1,602.95 1,602.95

Depending on your state, Novi may be required to collect and 
remit sales tax on your behalf. If applicable, this will appear as a new 
line item on your invoice. Tax-exempt customers may email a valid 
State Exemption Certificate to accounting@noviams.com for review.

SUBTOTAL 17,015.95

TAX 0.00

TOTAL 17,015.95

TOTAL DUE $17,015.95

Financed - monthly charge on CC
$1652.08
48% apportioned to TPA
$793.00





2

Congratulations on your new subscription with BEMO. You can get 
started with it right away. We hope you enjoy our service. 
 
If you need help with anything, make sure to check our Knowledge-
Based Articles. 
 
Here are the details regarding your new subscription. 
 

 
________________________________________________________ 
 
Company Name: OneRedmond Foundation 
MS Domain Name: oneredmond.org 
Customer ID: add00d93-8aa4-4586-ac62-a90b66a7ab6e 
MS Tenant ID: add00d93-8aa4-4586-ac62-a90b66a7ab6e 
 
BEMO Subscription ID: d22f26b8-c998-4265-def1-dd07b0a51555 
MS Subscription ID: d22f26b8-c998-4265-def1-dd07b0a51555 

 

 

 
Subscription summary 
Microsoft 365 Business Premium (Nonprofit Staff Pricing) P1YA 
$66.00 x 10 units 

Invoiced amount 
$728.64 

Payment method 
card ending with 3703 

Next renewal on 
15-Jun-2027 23:59 

Estimated charge on next renewal 
Amount: $660.00 
Taxes: + $68.64 

Total: $728.64 

 

 

 
Contract details 

Contract Period 16-Jun-2026 to 15-Jun-2027 
Total Contract Value $728.64 
Total Billing Cycles 1 
Current Cycle 1 
At Term-End Renews for another term 

 

 

  
 

Starting July 1, 2026, Microsoft will update pricing for several Microsoft 
365 and Office 365 plans, with changes applying only at your next 
renewal. Depending on the plan, increases typically translate to $1–$3 
more per license per month, reflecting added value like built in AI, 

 









DATE: 5/31/2026

INVOICE # 124

BILL TO: Cust ID

Kristina Hudson, CEO

8383 158th Avenue NE, Suite 225

Redmond, WA  98052

KristinaH@OneRedmond.org

katiekolney@gmail.com
5/16/2026 - 5/31/2026

DATE DAY DESCRIPTION TIME AMOUNT

5/19/26 Wed 4 128.00$       

5/20/26 Thur 3.5 112.00$       

5/27/26 Wed 2 64.00$         

5/29/26 Fri 1 32.00$         

-$             

-$             

SUBTOTAL 336.00$         

TAX RATE

TAX -$             

OTHER -$             

TOTAL 336.00$         

OTHER COMMENTS

Begin sorting Luggage tags/Deliver to some hotels/Meet w/Melody on 

redistributing luggage tags & Update spreadsheet

Pup welcome letter template for hotels

Load and distribute Luggage tags to rest of hotels

Finish Pup welcome letter template

425-478-0043

katieo@oneredmond.org

Bothell, WA  98012

INVOICE

BILL FROM:

Katherine Roddy-Olney (Katie)

20224 11th Dr. SE









Account Status Detail

49 STEVENSON STREET SUITE 1275
SAN FRANCISCO, CA 94105
PHONE: (800)774-8282 FAX: ( ) - 

IPFS CORPORATION

Producer Client

ASSUREDPARTNERS OF 
WASHINGTON, LLC
1325 4TH AVE, SUITE 2100
MCM INSURANCE SERVICES LLC
SEATTLE, WA 98101
(206)343-2323

ONEREDMOND
8383 158TH AVE NE STE 225
REDMOND, WA 98052-4090

Account #CAF-D65332-1

Premium: $10,467.56

Down Amount: $872.26

Amount Financed: $9,595.30

APR: 14.6500%

Balance: $10,312.39

Principal: $9,595.30

Interest: $0.00

Credit: $0.00

Fees: $0.00

Payments: 0/11

Due Date: 7/1/2026

Due Amount: $937.49

Maturity: 5/1/2027

Status: CURRENT

Payoff On 05/30/2026 of 
$9,601.40

Transaction History

Posted Amount Source Type Due Date

Policy

Policy Number Effective Date Premium Fee Tax Coverage Company GA Policy Term

NPIP262754846 6/1/2026 $10,467.56 $0.00 $0.00 PKG AMERICAN ALTERNATIVE INS 
CORP/

CLEAR RISK SOLUTIONS

12

Funds

Paid To Funds Method Paid Date Check/Draft Number

AGENT ACH FUNDINGS

Mailings

Sent To Mailing Sent Date

Agent NOTICE OF ACCEPTANCE AND ASSIGNMENT 5/12/2026

GA NOTICE OF FINANCED PREMIUM 5/12/2026

5/20/2026 6:48:17 PM 1/2Copyright 2026 © IPFS Corporation All Rights Reserved







HRK Advisors
PO Box 2694
Redmond, WA  98073 US
4252692372
mia@hrkadvisorsllc.com
www.hrkadvisorsllc.com

Invoice

BILL TO

OneRedmond
8383 158th Ave NE Suite 225
Redmond, WA  98052 US

SHIP TO

OneRedmond
8383 158th Ave NE Suite 225
Redmond, WA  98052 US

INVOICE # DATE TOTAL DUE DUE DATE TERMS ENCLOSED

6701 05/31/2026 $4,825.00 06/01/2026 Due on receipt

DATE ACTIVITY DESCRIPTION QTY RATE AMOUNT

05/31/2026 Bookkeeping Services [May 01 - May 29] 32:30 95.00 3,087.50

05/31/2026 Administration [May 01 - May 29] 34:15 50.00 1,712.50

05/31/2026 Sponsorship [May 31] 0:30 50.00 25.00

Ways to pay

 

SUBTOTAL 4,825.00

TAX 0.00

TOTAL 4,825.00
BALANCE DUE $4,825.00

View and pay

See details next page



Activity 
Date Product/Service Memo/Description Rates  Duration Billable Amount

OneRedmond

05/01/2026 Bookkeeping Services TPA prep, pay bills, deposit, review with Kristina 95.00              4.75 Yes 451.25  2,066.25
05/04/2026 Bookkeeping Services Prep TPA packet April 95.00              2.75 Yes 261.25  

05/05/2026 Bookkeeping Services TPA prep invoice, revisions 95.00              1.25 Yes 118.75  

05/06/2026 Bookkeeping Services Update TPA invoice, send final; update Pupchella pay links 95.00              0.50 Yes 47.50  

05/07/2026 Bookkeeping Services TPA bank calls, research 95.00              0.50 Yes 47.50  

05/08/2026 Bookkeeping Services TPA Bank meeting, KH call, Pupchell work, A/P - TPA related 95.00              0.75 Yes 71.25  

05/08/2026 Bookkeeping Services TPA - Pupchella A/P 95.00              0.75 Yes 71.25  

05/11/2026 Bookkeeping Services A/P, non TPA, meeting portion non-TPA related, NOVI 95.00              0.50 Yes 47.50  

05/11/2026 Bookkeeping Services TPA, A/P, meeting with Treasurer and KH to discuss cash flow related to TPA, generate processes related to TPA payables. 95.00              1.25 Yes 118.75  

05/13/2026 Bookkeeping Services Call with Jordan, Chase re: TPA funding, Pupchella entries 95.00              2.50 Yes 237.50  

05/14/2026 Bookkeeping Services TPA budget, invoice work 95.00              0.50 Yes 47.50  

05/15/2026 Bookkeeping Services TPA invoices entered 95.00              0.25 Yes 23.75  

05/18/2026 Bookkeeping Services TPA Invoices, post and pay 95.00              0.75 Yes 71.25  

05/20/2026 Bookkeeping Services TPA invoices process 95.00              0.50 Yes 47.50  

05/22/2026 Bookkeeping Services TPA cash flow, vendor invoice entries, schedule payments 95.00              1.75 Yes 166.25  

05/26/2026 Bookkeeping Services TPA invoices, review Pupchella totals 95.00              0.50 Yes 47.50  

05/28/2026 Bookkeeping Services TPA cash planning 95.00              0.50 Yes 47.50  

05/29/2026 Bookkeeping Services TPA - pay vendors, post deposit, meeting with KH 95.00              1.50 Yes 142.50  

HRK Advisors
Time Activities by  Customer Detail

Activity: May 2026









Hilton Garden Inn - Redmond Seattle, WA LKEGI
Address : 16630 Redmond Way, Redmond, WA -
98052
Contact : 4254487660
Email : frontdesk@hgiredmond.com
Website : https://www.hilton.com/en/hotels/lkegigi-
hilton-garden-inn-redmond-seattle/

Invoice Date : 08-Jun-26
Invoice Number : 1780953880

Payment Terms : UPON RECEIPT
Invoice Due Date : null

Last Modify Date : 08-Jun-26

Company Invoice

Bill To
OneRedmond

8383 158th Ave NE Suite 225

Redmond, WA, 98052

+14258854014

Reservation Details

Date
Confirmation

Number
Guest Name

Secondary
Guest Name

Bill
Number

PO Number
Check In

Date
Check Out

Date
Nights Room

Total
Amount

May 12,
2026

3468746857

 0047099 Pet Fee
May 20,

2026
May 21,

2026
1

K1-
404

$140.63

May 24,
2026

3472254276

0047518 Pet Fee x2
May 21,

2026
May 27,

2026
6

K1-
443

$281.26

May 29,
2026

3475167702

0047760 Pet Fee
May 28,

2026
May 30,

2026
2

K1-
221

$140.63

May 30,
2026

3481003735

0047878 Pet Fee
May 29,

2026
May 31,

2026
2

Q2-
214

$140.63

May 31,
2026

3464545384

Pet Fee
May 30,

2026
May 31,

2026
1

Q2-
516

$140.63

Grand Total Total Transactions 16 $2,390.71



Summary

Invoice Total $2,390.71

Settlement Payment Total $0.00

Expense Total $0.00

Invoice Balance $2,390.71











Aloft Seattle Redmond

15220 NE Shen St

Redmond WA, 98052

United States

Tel: 425-636-9922

Bones Brew BBQ Page Number : 1

ONE REDMOND Guest Number : 299338

8383 158th Ave NE STE 225 Folio ID : A

Redmond, WA, 98052 Arrive Date : 16-MAY-26

United States of America Depart Date : 16-MAY-26

BO2495- Bones Brew BBW No. Of Guest :

Room Number :

Marriott Bonvoy Number :

Date Reference Description Charges Credits
18-May-26 1683 Banquet Reception 750.00

18-May-26 1683 Banquet Service Charge 165.00

18-May-26 1683 Banquet Tax 95.16

18-May-26 1683 Banquet Reception 863.00

18-May-26 1683 Banquet Service Charge 189.86

18-May-26 1683 Banquet Tax 109.50

18-May-26 1683 Banquet Reception 80.00

18-May-26 1683 Banquet Service Charge 17.60

18-May-26 1683 Banquet Tax 10.15

**Total 2280.27 0.00

*** Balance 2280.27



Element Seattle Redmond
15220 NE Shen St
Redmond, WA  98052
United States
Tel: 425-636-9922

ALOFT ELEMENT PETFEE Page Number  : 1
Guest Number  : 300412
Folio ID  : A
Arrive Date  :
Depart Date  :
No. Of Guest  :
Room Number  :
Marriott Bonvoy Number :

02-JUN-26 09:51
03-JUN-26
1

Element Redmon SEARE  02-JUN-26  09:53  RKANA041
Date           Reference    Description        Charges (USD) Credits (USD)
02-JUN-26 ONE REDMON Pet Fee 550.00
02-JUN-26 ONE REDMON Sales Tax 69.30

** Total  619.30 0.00
*** Balance     619.30

Tell the travel community about your stay with us at www.aloft.com/reviews and www.element.com/reviews



Page 1 of 2

BLUE INK
13030 Linden Ave N, C
Seattle, WA  98133 USA

www.blueinkseattle.com

INVOICE
BILL TO
Audrey Fan
One Redmond

INVOICE 4625
DATE 05/18/2026
TERMS COD
DUE DATE 05/19/2026

ACTIVITY QTY RATE AMOUNT

1/2" Foamcore_SingleSide_White
48x72 Schedule of Events 1/2" Foam White
Single-sided
The pricing for this 96x48 sheet contains (1) 48x72 + (2) double 
sided stands.

1 173.47 173.47T

1/2" Foamcore_SingleSide_White
PRINT - Smooch Pooch 48x72 Booth with Stands 1/2" Foam White
Single-sided
The pricing for this 96x48 sheet contains (1) 48x72 + (2) double 
sided stands.

1 173.47 173.47T

1/2" Foamcore_SingleSide_White
20x20 Smooch Your Pooch Double Sided Stands with Cutline 1/2" 
Foam White
Double Sided
Cutline for slits to connect with sign
The cost of these stands is included in the 72x48 sign line item.

2 0.00 0.00T

1/2" Foamcore_SingleSide_White
72x48 Postcard Photo Op 1/2" Foam White
Single-sided
The pricing for this 96x48 sheet contains (1) 48x72 + (2) double 
sided stands.

1 173.47 173.47T

1/2" Foamcore_SingleSide_White
Schedule of Events Double Sided Stands with Cutline 1/2" Foam 
White
Double Sided
Cutline for slits to connect with sign
The cost of these stands is included in the 72x48 sign line item.

2 0.00 0.00T

PRINT - Floor Graphics_Texwalk
PRINT - Oversized Paw Prints TexWalk Floor Graphics
Mix of puppy paws, bones, and phrases

8 20.75 166.00T

1/2" Foamcore_SingleSide_White
PRINT - Postcard Double Sided Stands with Cutline 1/2" Foam 
White
Double Sided
Cutline for slits to connect with sign
The cost of these stands is included in the 72x48 sign line item.

2 0.00 0.00T

PRINT - Back Drop_Tension Fabric Display_10ft Straight
Lightweight but durable aluminum hardware and a Fabric Dye-
Sublimated Print.
Single-sided
Graphic Size: 115”W x 89.5”H
Includes soft canvas bag

1 1,109.09 1,109.09T



Page 2 of 2

PRINT - Floor Graphics_Texwalk
PRINT - 48" x 144" Runway Decal TexWalk Floor Graphics

1 282.24 282.24T

3/16"_Foamcore_SingleSide_White
PRINT - Pupchella Aframe 3/16" Foam White
Single-sided
File to come from client

2 39.48 78.96T

PRINT - Wall Graphics_DryTac ReTac
PRINT - Stickers DryTac ReTac
3" Sticker
2 Designs

200 0.49 98.00T

DESIGN
DESIGN - Pupchella Includes design of:
All items listed in this document

1 0.00 0.00T

PRINT - PVC_3mm_Single-sided
PVC 3mm
Single-sided

1 0.00 0.00T

3/16"_Foamcore_SingleSide_White
PRINT - 8.5x11 POS - 3/16" Foam White
Single-sided
Please add easelbacks to these prints

2 4.29 8.58T

 

Ways to pay

View and pay

SUBTOTAL 2,263.28

TAX (10.55%) 238.78

TOTAL 2,502.06

BALANCE DUE $2,502.06

to k e n =



Receipt for OneRedmond
Account ID: 265914686

Invoice/Payment Date
May 31, 2026, 2:35 AM

Payment method
MasterCard ···· 3703
Reference Number: PEW5NQM8D2

Transaction ID
27122035357482632-27086835564335943

Product Type
Meta ads

Paid

$109.25
Remaining ad costs at the end of the month.

Campaigns

2026 WC Watch Party | Team Building Campaign

From May 14, 2026, 12:00 AM to May 29, 2026, 11:59 PM
$55.35

2026 WC Watch Party | Traffic Ad set 14,081 Impressions $55.35

2026 WC Watch Party | Community Traffic Campaign

From May 14, 2026, 12:00 AM to May 29, 2026, 11:59 PM
$53.90

2026 WC Watch Party | Community Traffic Ad set 13,550 Impressions $53.90

Meta Platforms, Inc.
1 Meta Way
Menlo Park, CA 94025
United States

DVA Advertising & Public Relations
221 Northeast Hawthorne Avenue

Suite 200
Bend, OR 97701

United States
VAT: 27-1122671

Powered by TCPDF (www.tcpdf.org)

DEDUCTION
May was added in Pupchella 
expenses



Agency M, LLC  2220 186th Ave E 
(206) 484-9855 Lake Tapps, WA 98391 

   

Billed To  
Audrey Fan 
One Redmond  
8383 158th Ave NE Suite 225,  
Redmond, WA 98052 

Date of  
Issue  
06/18/26 

Due Date 
06/30/26 

Invoice Number  
00001231 

Amount Due (USD) 

$1,875.00 

 

Description   Line Total 

Dog Days of Summer Logistics – 1/4 Production  

 
 

   $1,875.00 

 

 

 

 Amount Due (USD) $1,875.00 







Heather Vitiaz  
 
4132 Fieldstone Dr. #203 
Lynnwood, WA 
Phone: (206) 334-5467 
Email: heathervitiaz@gmail.com 

INVOICE 

INVOICE: 1055 
DATE: 5/15/26 

TO: 
Audrey Fan 
One Redmond 
8383 158th Ave NE Suite 225 
Redmond, WA 98052 

FOR: 
Event Production Assistance 

Pupchella | May 17, 2026 
11:00 am – 5:00 pm 

Redmond, WA 

DESCRIPTION  HOURS RATE AMOUNT 

Event Production Assistance  Flat fee n/a $250 

Location: Redmond     

Tasks included:     
 
11:00 am – 5:00 pm  

 
   

    

TOTAL $250.00  
Note: Fee is inclusive of taxes and service fees.  
Make all checks payable to Heather Vitiaz 
 
Thank you for this opportunity! 



Dale Vitiaz 

4132 Fieldstone Dr. #203 
Lynnwood, WA 
Phone: (425) 236-1423 
Email: dvitiaz1@gmail.com 

INVOICE 

INVOICE: 1056 
DATE: 5/15/26 

TO: 
Audrey Fan 
One Redmond 
8383 158th Ave NE Suite 225 
Redmond, WA 98052 

FOR: 
Event Production Assistance 

Pupchella | May 17, 2026 
11:00 am – 5:00 pm 

Redmond, WA 

DESCRIPTION HOURS RATE AMOUNT 

Event Production Assistance Flat fee n/a $250 

Location: Redmond 

Tasks included: 

11:00 am – 5:00 pm 

TOTAL $250.00 
Note: Fee is inclusive of taxes and service fees. 
Make all checks payable to Dale Vitiaz 

Thank you for this opportunity! 











Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date  Admin & Research MarCom Tourism Dev Festival & Events Destination Sales Leave Hours Total Type of leave?

Monday 5/25/2026 8.00 8.00 Holiday

Tuesday 5/26/2026 4.00 5.00 9.00

Wednesday 5/27/2026 0.75 4.75 0.50 6.00

Thursday 5/28/2026 4.50 0.50 5.00

Friday 5/29/2026 1.50 0.50 8.00 10.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 3.00 4.00 7.00

Tuesday 6/2/2026 8.00 8.00

Wednesday 6/3/2026 3.00 4.00 7.00

Thursday 6/4/2026 3.00 4.00 7.00

Friday 6/5/2026 1.00 1.00 6.00 8.00

Saturday 6/6/2026

Sunday 6/7/2026 5.00 5.00

Total 16.25 1.50 53.25 1.00 8.00 80.00

23% 4% 69% 4% 100%

Audrey Fan 6/8/2026

6/10/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature**

OneRedmond - TPA Program
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Audrey Fan



Bi-Weekly Time Sheet 

6/8/2026

6/21/2026

Day Date  Admin & Research MarCom Tourism Dev Festival & Events Destination Sales Leave Hours Total Type of leave?

Monday 6/8/2026 8.00 8.00

Tuesday 6/9/2026 6.00 6.00

Wednesday 6/10/2026 8.00 8.00 PTO

Thursday 6/11/2026 7.00 7.00

Friday 6/12/2026 7.00 7.00

Saturday 6/13/2026

Sunday 6/14/2026

Monday 6/15/2026 7.00 7.00

Tuesday 6/16/2026 7.00 7.00

Wednesday 6/17/2026 7.00 7.00

Thursday 6/18/2026 7.00 7.00

Friday 6/19/2026 8.00 8.00 Holiday

Saturday 6/20/2026

Sunday 6/21/2026 7.00 7.00

Total 63.00 16.00 79.00

Audrey Fan 6/22/2026

6/24/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature**

OneRedmond - TPA Program
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Audrey Fan



Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Leave Hours Total Type of Leave

Monday 5/25/2026 8.00 8.00 Holiday

Tuesday 5/26/2026 3.00 1.00 2.00 0.25 6.25

Wednesday 5/27/2026 3.00 1.00 2.00 2.00 8.00 Floating

Thursday 5/28/2026 2.50 1.00 3.00 6.50

Friday 5/29/2026 2.00 1.00 2.00 5.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 4.25 1.25 2.25 0.25 8.00

Tuesday 6/2/2026 1.00 1.00 3.00 2.00 7.00 Floating

Wednesday 6/3/2026 1.50 2.50 0.50 2.00 1.50 8.00 sick

Thursday 6/4/2026 2.50 1.50 2.00 1.50 7.50 sick

Friday 6/5/2026 1.00 1.00 2.00 1.50 5.50 sick

Saturday 6/6/2026

Sunday 6/7/2026 1.00 1.00

Total 1.50 22.75 9.25 20.25 0.50 16.50 70.75

Percentages 2% 38% 19% 34% 7% 100%

Econ Dev

Justine Mulholland 6/9/2026

6/10/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee:



Bi-Weekly Time Sheet 

6/8/2026

6/21/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Leave Hours Total Type of Leave

Monday 6/8/2026 3.25 1.50 3.00 0.25 8.00

Tuesday 6/9/2026 1.50 1.50 4.00 7.00

Wednesday 6/10/2026 5.00 0.50 2.00 7.50

Thursday 6/11/2026 2.50 2.00 1.00 2.00 7.50

Friday 6/12/2026 2.00 0.50 2.50 5.00

Saturday 6/13/2026

Sunday 6/14/2026 1.00 1.00 2.00

Monday 6/15/2026 1.00 0.50 6.00 7.50

Tuesday 6/16/2026 1.25 1.75 3.00 0.25 6.25

Wednesday 6/17/2026 1.00 2.00 2.00 5.00

Thursday 6/18/2026 3.00 1.50 3.00 7.50

Friday 6/19/2026 8.00 8.00 Holiday

Saturday 6/20/2026

Sunday 6/21/2026 0.15 0.25 0.25 1.25 0.10 2.00

Total 2.65 21.25 11.00 29.75 0.60 8.00 73.25

Percentages 6% 31% 17% 43% 3% 100%

SPARK

Justine Mulholland 6/21/2026

6/24/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee:



Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Admin Leave Hours Total Type of leave?

Monday 5/25/2026 8.00 8.00 Holiday

Tuesday 5/26/2026 1.50 0.50 6.00 8.00

Wednesday 5/27/2026 1.25 1.50 2.00 3.25 8.00

Thursday 5/28/2026 2.00 3.00 5.00

Friday 5/29/2026 3.00 3.00 6.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 1.00 1.50 1.00 4.50 8.00

Tuesday 6/2/2026 2.00 0.50 0.50 5.00 8.00

Wednesday 6/3/2026 4.00 1.00 3.00 8.00

Thursday 6/4/2026 3.00 1.00 4.00 8.00

Friday 6/5/2026 4.00 0.50 0.50 3.00 8.00

Saturday 6/6/2026

Sunday 6/7/2026

Total 21.75 4.00 9.50 31.75 8.00 75.00

Percentages 32% 8% 15% 45% 100%

6/9/2026
Date

Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Kristina Hudson



Bi-Weekly Time Sheet 

6/8/2026

6/21/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Admin Leave Hours Total Type of leave?

Monday 6/8/2026 2.75 0.50 2.25 2.50 8.00

Tuesday 6/9/2026 3.00 1.00 4.00 8.00

Wednesday 6/10/2026 2.00 0.50 2.00 3.50 8.00

Thursday 6/11/2026 1.00 2.50 4.50 8.00

Friday 6/12/2026 1.00 2.00 3.00 2.00 8.00 Sick

Saturday 6/13/2026

Sunday 6/14/2026

Monday 6/15/2026 1.00 1.00 2.00 2.00 2.00 8.00 Sick/Dr

Tuesday 6/16/2026 2.50 0.25 2.25 1.00 2.00 8.00 Sick/Dr

Wednesday 6/17/2026 1.50 0.50 1.50 1.50 3.00 8.00 Sick/Dr

Thursday 6/18/2026 8.00 8.00 Vacation

Friday 6/19/2026 8.00 8.00 Holiday

Saturday 6/20/2026

Sunday 6/21/2026

Total 14.75 2.75 15.50 22.00 25.00 80.00

Percentages 26% 11% 27% 35% 100%

6/22/2026
Date

Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Kristina Hudson



Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date Regular Hours Overtime Sick Vacation Holiday Floating Total Column1

Monday 5/25/2026 4.00 4.00

Tuesday 5/26/2026 3.50 3.50

Wednesday 5/27/2026 7.00 7.00

Thursday 5/28/2026 3.00 3.00

Friday 5/29/2026 1.00 1.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 5.00 5.00

Tuesday 6/2/2026 3.00 3.00

Wednesday 6/3/2026 4.00 4.00

Thursday 6/4/2026 1.00 1.00

Friday 6/5/2026 4.00 4.00

Saturday 6/6/2026

Sunday 6/7/2026

Total 27.50 4.00 4.00 35.50

5/11/2026

6/9/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature**

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Melody Lanthorn



Bi-Weekly Time Sheet 

6/8/2026

6/21/2026

Day Date Regular Hours Overtime Sick Vacation Holiday Floating Total Column1

Monday 6/8/2026 1.50 1.50

Tuesday 6/9/2026 1.00 1.00

Wednesday 6/10/2026 4.50 4.50

Thursday 6/11/2026 4.50 4.50

Friday 6/12/2026 6.00 6.00

Saturday 6/13/2026

Sunday 6/14/2026

Monday 6/15/2026 4.00 4.00

Tuesday 6/16/2026 3.00 3.00

Wednesday 6/17/2026 5.00 5.00

Thursday 6/18/2026 5.00 5.00

Friday 6/19/2026 4.00 4.00

Saturday 6/20/2026

Sunday 6/21/2026

Total 34.50 4.00 38.50

34.50 38.50

6/19/2026

6/24/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature**

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Melody Lanthorn



Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date City of Redmond Foundation Chamber TPA Leave Hours Total Type of leave?

Monday 5/25/2026 8.00 8.00 Holiday

Tuesday 5/26/2026 1.00 5.25 1.75 8.00

Wednesday 5/27/2026 1.50 4.50 1.50 7.50

Thursday 5/28/2026 6.75 1.75 8.50

Friday 5/29/2026 2.25 1.00 4.75 8.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 6.50 0.75 0.75 8.00

Tuesday 6/2/2026 4.50 3.00 0.50 8.00

Wednesday 6/3/2026 3.50 4.25 0.25 8.00

Thursday 6/4/2026 0.25 7.00 7.25

Friday 6/5/2026 3.50 2.75 1.25 7.50

Saturday 6/6/2026

Sunday 6/7/2026

Total 23.00 35.25 12.50 8.00 78.75

Percentages 36% 52% 12% 100%

Sara Meats 6/9/2026

6/9/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Sara Meats



Bi-Weekly Time Sheet 

6/8/2026

6/21/2026

Day Date City of Redmond Foundation Chamber TPA Leave Hours Total Type of leave?

Monday 6/8/2026 3.00 4.00 1.00 8.00

Tuesday 6/9/2026 0.75 7.75 0.50 9.00

Wednesday 6/10/2026 2.00 5.00 1.00 8.00

Thursday 6/11/2026 5.00 2.75 0.25 8.00

Friday 6/12/2026 0.75 6.00 1.00 7.75

Saturday 6/13/2026

Sunday 6/14/2026

Monday 6/15/2026 0.75 6.25 7.00

Tuesday 6/16/2026 4.00 4.00 8.00

Wednesday 6/17/2026 3.50 4.50 8.00

Thursday 6/18/2026 1.50 6.75 8.25

Friday 6/19/2026 8.00 8.00 Holiday

Saturday 6/20/2026

Sunday 6/21/2026

Total 21.25 47.00 3.75 8.00 80.00

Percentages 24% 62% 14% 100%

Sara Meats 6/22/2026

6/23/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Sara Meats



Bi-Weekly Time Sheet 

5/25/2026

6/7/2026

Day Date Special Projects City of Redmond Foundation Chamber TPA Tourism Leave Hours Total Type of Leave

Monday 5/25/2026 8.00 8.00 Holiday

Tuesday 5/26/2026 8.00 8.00

Wednesday 5/27/2026 2.00 6.00 8.00

Thursday 5/28/2026 1.00 7.00 8.00

Friday 5/29/2026 8.00 8.00

Saturday 5/30/2026

Sunday 5/31/2026

Monday 6/1/2026 8.00 8.00 Sick

Tuesday 6/2/2026 6.00 2.00 8.00

Wednesday 6/3/2026 7.00 1.00 8.00

Thursday 6/4/2026 7.50 0.50 8.00

Friday 6/5/2026 2.00 6.00 8.00

Saturday 6/6/2026

Sunday 6/7/2026

Total 12.00 48.50 3.50 16.00 80.00

Percentages 20% 5% 66% 9% 100%

Margo Shiroyama 6/10/2026

6/10/2026
Date

*I certify that the distribution of effort reflected on this report represents a reasonable estimate of the actual work performed during the period covered by this report.

**I certify that I have first-hand knowledge of the activities performed by the employee identified above and that the distribution of effort shown represents
a reasonable estimate of the actual work performed during the period covered by this report.

Employee signature*

Manager signature **

OneRedmond
8383 158th Ave NE Suite 225, Redmond, WA  98052

Pay period start date:

Pay period end date:

Employee: Margo Shiroyama





Company Name Select Criteria Division Description Employee ID Employee EMPLOYEE TOTAL
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA MarCom (Misc Charges) 1.71
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA MarCom N07718 EE1 245.09
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA MarCom N05606 EE4 828.64
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA MarCom ~Totals for DIVISION : 1 - TPA MarCom 1075.44
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Admin and Data (Misc Charges) 12.88
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Admin and Data N07718 EE1 1409.32
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Admin and Data M00805 EE3 6311.53
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Admin and Data ~Totals for DIVISION : 6 - TPA Admin and Data 7733.73
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development (Misc Charges) 22.33
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development N07718 EE1 10277.9
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development P38967 EE2 4816.89
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development I00681 EE4 423.29
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development D00844 EE5 606.04
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Tourism Development ~Totals for DIVISION : 7 - TPA Tourism Development 16146.45
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Destination Sales (Misc Charges) 0.56
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Destination Sales N07718 EE1 245.1
ONEREDMOND Pay Dates from 06/01/2026 to 07/06/2026 Sorted by Division TPA Destination Sales ~Totals for DIVISION : 9 - TPA Destination Sales 245.66
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To: Bellevue Redmond Tourism Promotion Area Advisory Board 
From: Brad Jones 
Date: May 18, 2026 
Subject: Recommendation on Bellevue TPA Zone Reserve Fund Policy and 
Budget Planning 

The purpose of this memo is to provide a recommended course of action 
regarding the Bellevue Zone Reserve Fund policy and related budget planning 
considerations heading into 2027. Following the Board’s last meeting, I 
completed additional financial planning analysis related to several reserve fund 
allocation scenarios and the potential impact of pending TPA legislation. 

The proposed 2027 Bellevue Zone budget is $2,932,800. Based on this budget 
level, the following reserve fund policy thresholds would apply: 

 A 25% reserve fund policy would require approximately $740,000 in 
reserves.  

 A 20% reserve fund policy would require approximately $586,000 in 
reserves.  

The current Bellevue Zone reserve fund balance is $848,285.31. 

Based on current planning assumptions, approximately $293,000 is considered at 
risk if the TPA legislation does not pass during the 2027 legislative session. 
However, the proposed 2027 budget includes a contingency of $62,400, which 
would reduce the potential reserve fund impact to approximately $231,000. 

If the legislation does not pass in 2027, the Bellevue Zone reserve fund would be 
reduced from $848,285 to approximately $617,285 by year-end. This would 
represent approximately 21% of the proposed 2027 budget. 

The Bellevue Zone is currently in a strong reserve position. Even under the 
scenario in which the TPA legislation does not pass in 2027, the reserve fund 
would remain above a 20% threshold and only modestly below a proposed 25% 
policy level. 

This provides the Board with flexibility to establish a prudent reserve fund policy 
while also maintaining the ability to respond appropriately once the outcome of 
the 2027 legislative session is known. 



 
A 25% reserve fund policy would provide a stronger financial safeguard for the 
Bellevue Zone and would help ensure that future programming and destination 
marketing commitments can be managed responsibly if revenues do not meet 
budget expectations in future years. 

I recommend that the Board take the following action(s): 

1. Establish a 25% reserve fund policy for the Bellevue Zone. 
The reserve fund should be maintained to help protect against future 
revenue shortfalls and to provide financial stability for Bellevue Zone 
programs and commitments.  

2. If the TPA legislation passes during the 2027 legislative session, add 
approximately $108,000 to the 2028 budget. 
Under this scenario, the Bellevue Zone would remain in alignment with the 
proposed 25% reserve fund policy while allowing for additional investment 
in the 2028 budget.  

3. If the TPA legislation does not pass during the 2027 legislative session, 
maintain the current budget plan and reduce 2028 spending by 
approximately 4%. 
This adjustment would allow the Bellevue Zone to bring the reserve fund 
back into compliance with the proposed 25% reserve fund policy during 
the 2028 calendar year.  

Either scenario leaves the Bellevue Zone in a sound financial position. 
Establishing a 25% reserve fund policy now provides a clear financial 
management standard for the Board and manager organization while 
preserving flexibility to respond to the outcome of the 2027 legislative session. 

Based on the current reserve fund balance, the proposed 2027 budget, and the 
contingency already included in the budget, I believe the Bellevue Zone is well 
positioned to manage either legislative outcome going into 2028. 

I recommend that the Bellevue Redmond Tourism Promotion Area Advisory 
Board approves the establishment of a 25% reserve fund policy for the Bellevue 
Zone and direct staff to incorporate the applicable 2028 budget adjustment 
based on the outcome of the 2027 TPA legislative session. 
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