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Title VI Statement &

It is the City of Bellevueis policy to assure that no person shall on the grounds of race, color, national
origin or sex as provided by Title VI of the Civil Rights Act of 1964, and related statutes, be excluded
from participation in, be denied the bene!ts of, or be otherwise subjected to discrimination under

any City of Bellevue program or activity. Any person who believes his/her Title VI protection has been
violated may !le a complaint with the ADA/Title VI Administrator.

Minimum size for type is 9pt if using Open Sans. For other font faces use 10pt or larger. Always use
standard fonts like Open Sans, Helvetica or Calibri. For accessibility, please avoid condensed font, light,
thin, italic or bold versions.

Approved icons for either ilnformationt, iQuestionst or ilnterpretationT, should accompany all external
informational and marketing material. Do not use di"'erent icons. This includes #yers, posters,
banners, invitations, etc. This requirement applies to all departments.

A Statementfiall Federally funded projects mandate this verbiage on all materials
T Information graphiciidefault image for relevant materials.

T Interpreter graphicfipublic meetings, open house.
T Questions graphiciidepends on information in materials..
T Statement with graphiciif space allows.
Graphics and verbiage, including translations, can be found on BellevueWA.gov/logos-photos.

If you have any questions regarding the Title VI above or need help please reach out to ADA/
Title VI Administrator Blayne Amson, bamson@bellevuewa.gov or 425-452-6168.
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Executive Summary

Background

The Urban Core neighborhoods in Bellevue i consisting of Downtown, Wilburton and BelRed fi have
grown rapidly in recent years, causing increased demands on the transportation network and curbside
system. Legacy approaches to managing curb space in Bellevue are no longer su$cient to keep up with
changing demands. Today, on-street parking is free, lightly enforced and heavily used. This results in
vehicles circling the block, making illegal stops and overstaying posted time limits, which makes access to
local businesses more diSbcult.

The Curb Management Plan (CMP), adopted by City Council in 2023, provides a long-range roadmap to
address curbside challenges. One high priority action in the CMP is to explore the advent of a pay-for
curb use program, which would consider paid on-street parking and charging prices for curb use. Curb
pricing is seen as a nationwide best practice to manage curbside demands.




Data Collection

Data collected in late 2024 and 2025 show that demand routinely outstrips supply.
There are roughly 590 on-street spaces currently across the study area. Curb
occupancy on many blocks in the study area exceeds a target utilization threshold of
80% for many times throughout the day. Some blocks show over 100% occupancy,
re#ecting illegal parking activity. Additionally, around 25% of vehicles were observed
as staying three hours or longer in two-hour parking zones, a sign of ineS$cient
enforcement practices and poor curb management approaches.

PARKING

00 €0,

590 80-100% 25%

Occupancy on some Of vehicles staying
blocks three hours or more in a two-

hour parking zone

On-street spaces

Data collected in late 2024
and 2025 shows that demand
routinely outstrips supply

trategy




Stakeholder Feedback

Stakeholder and community engagement from January to July 2025 con!rms both
parking challenges and a pragmatic openness to solutions. In surveys conducted in early
2025, about 60% of respondents reported di$culty 'nding on-street parking, about

50% of respondents said they had to circle before Inding a space and 52% cited parking
as a barrier to visiting. At the same time, tabling results in July 2025 show that 74% of
respondents would be more likely or just as likely to visit busy areas if spaces were
easier to 'nd even with a modest fee. Stakeholders requested simple and app-optional
payment, clearer way!nding for both on-street and o"*-street parking facilities, visible but
fair enforcement and transparency about how revenues are reinvested.

Program Recommendations

Sta'* recommends moving forward with curb pricing in the
study area, recognizing its bene!ts for businesses, residents and
visitors. If approved by City Council, the Bellevue curb pricing
program would be established with a rate range approved by
City Council and adjusted administratively by the Transportation
Director over time. Parking rates would adjust nominally based
on utilization and turnover data, with a goal of achieving an 80%
utilization during high demand times. At program launch, pricing
would be simple and uniform across the day, with the option

to adjust as patterns become clearer. Proposed hours vary
between neighborhoods in the study area. Payment would be
o""ered through approximately 100 multi-space pay stations, a
mobile application and an app-free payment option.

. J

E ~\ Curbside enforcement resources would expand to match paid
[ PARKING parking operations, in addition to active enforcement of nearby
\ ZONE y residential permit parking zones, city park parking lots in the

= Urban Core and o"*-hours monitoring of loading zones. The
rollout would include a grace period with warnings rather than
citations, extensive communications, parking ambassadors in the
Teld and establishment of a Curb Pricing Advisory Committee
(CPAC) to provide ongoing feedback and inform parking revenue
reinvestment strategies.

6 Curb Pricing Implementation Strategy




Mitigation

The inclusion of paid on-street parking may cause impacts to visitors

and workers in the Urban Core. The program will include strategies and
resources to mitigate potential impacts to a'*ected populations. Strategies
include: awareness of existing discount transit pass programs; expanded
access to microtransit services like the existing Bell[Hop program;
augmented information about a"*ordable parking options nearby; and
exploring the addition or modi!cation of employee-oriented parking
permits. For visitors, investments would emphasize clearer way ! nding to
all public options and expansion of on-street ADA spaces.

Financial Model

Financial modeling projects approximately "4.3 million in stabilized
annual revenue, with approximately "2.3 million in net revenue after
operating costs. Revenues in year one are expected to cover capital and
operating needs based on modeling. Excess funds would be transparently
reinvested to implement Curb Practices stated in the CMP. Improvements
include expanding loading zone options, supporting transit access,
improving parking way ! nding, investing in pedestrian improvements,
building digital curb inventories and conducting regular data collection.
The future CPAC will help inform how funds are directed. If Council
approves the program framework, curb pricing operations will begin
approximately one year later.

$4.3 Million
Revenue

$2.3 Million
Net Revenue

November 2025 Curb Pricing Implementation Strategy 7



@ How We Got Here
And Intent Of The
Strategy

Bellevue has rapidly grown over the past two decades, which has changed how people and
goods move through the city. This change has been especially impactful in the Urban Core
neighborhoods of Downtown, BelRed and Wilburton, where greater demands have occurred
on streets and curb space.

Based on several data collection e orts, curbside increase in the time-limited parking that requires
parking is almost entirely full on many streets for consistent enforcement by 70%. A big portion of
many hours of the day, leading to drivers illegally this growth came with the development of the
parking, blocking travel lanes, overstaying time Spring District in the BelRed neighborhood. In
limits and stopping in ino parkingt areas. Package that same 10 years, the cost to enforce the curb
delivery, rideshare and food pick-up and delivery has increased by over 200%, while the allocated
add to the demand for curb space. budget has only increased by 80%. To account

for this di"*erence, the city has needed to reduce
In the last ten years, new development in the hours of enforcement despite the increase in
Bellevueis Urban Core has resulted in an spaces and demand.

Enforcement Resources Have Not Kept Up With Growth and Demand

Parking Spaces

Contract Year Contract Amount Enforcement Hours .
Monitored
2015 . "106,000 ;57 343
s 19100040590 .................................................

These conditions strain the transportation network, reduce accessibility, increase tradsc and emissions
and diminish the overall experience for residents, businesses and visitors. Visitors have expressed
frustration accessing downtown street level businesses.

In 2023, the Bellevue City Council adopted the Curb Management Plan (CMP), which provides direction
on how to best manage, maintain and program curb spaces over time to address these challenges.
Within the CMP, the curb is de!ned as the border area between streets and sidewalks where various
activities occur, including on-street parking, passenger loading, parcel delivery and on-street dining.

The Curb Pricing Study and this associated Curb Pricing Implementation Strategy directly addresses Curb

Practices ST.1, which advises that the city perform an implementation study for a paid parking program
and update related on-street parking procedures.

8 November 2025 Curb Pricing Implementation Strategy



The Curb Pricing Study also aligns with the Bellevue 2044 Comprehensive Plan that guides growth and
development over the next 20 years. Policy TR-34 states: iConsider implementation of a pay for curb use
program.

Curb space is the setting for many mobility, economic and placemaking functions that provide value to
the cityis neighborhoods. It is also a limited public resource subject to the forces of supply and demand.
Due to this, curb pricing is identiled as a vital tool in the CMP and the Comprehensive Plan to better
manage curbside demands and balance competing needs across the transportation and parking system.
By regulating demand, encouraging turnover, increasing compliance and reducing long-term parking in
high-demand areas, curb pricing can help alleviate parking shortages and improve curbside accessibility.
Additionally, curb pricing generates revenue to achieve cost recovery and provides a mechanism to
implement the Curb Management Plan, advancing Bellevueis goals for sustainability, reduced congestion
and enhanced mobility options.

Curb Pricing Study Methodology

This Curb Pricing Implementation Strategy identi!es a method of operations to implement curb

pricing in Bellevueis Urban Core. The method of operations is based on existing conditions analysis,

data evaluation, stakeholder and community feedback and policy review and alignment. The studyis
Indings underscore the need for adopting curb pricing strategies to manage the growing pressures on
Bellevueis limited curb space. E*"ective curb management is essential to ensure the city remains a vibrant,
accessible and sustainable place to live, work and have fun.

Data Policy and
Collection and Regulation
Analysis Review
Parking and
Community Curb
Feedback Management

Best Practices

Recommendations

- Implement Curb Pricing
- Set rates to achieve 80% utilization goal
- Implement easy to use system
- Mitigate effects of implementation on
vulnerable populations
- Reinvest net revenues locally and transparently

November 2025 Curb Pricing Implementation Strategy 9



Background

Curb Pricing
Study Area

The Bellevue Curb Pricing Study

area focuses on curbside parking in
the Urban Core neighborhoods of
Downtown, Wilburton and BelRed.
Within these three neighborhoods,
the two subareas of Old Bellevue and
Spring District are de!ned separately
in recognition of their unique built
forms and elevated importance for
curbside strategy. A map of the overall
study area is detailed in Figure 1.

Based on data collected in late 2024
and 2025, most curbside parking
activity occurs within Downtown,

Old Bellevue and the Spring District.
However, the commercial areas in the
Wilburton and BelRed neighborhoods
are included in the study to reflect
future curb pricing implementation as
these areas redevelop over time.

Supplemental data collected in Octo-
ber 2025 showed curb occupancy was

comparatively low in the BelRed areas.

As such, pricing is not seen as war-
ranted for this location during initial
deployment. Regular data collection
will continue in this location to assess
changes in parking behavior and will
be considered for future curb pricing
implementation if warranted.

10 November 2025
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Curb Pricing Principles

Bellevueis Curb Management Plan calls for
the city to explore iLaunching a paid on-
street parking program, using demand-
responsive pricing with a performance
target set, to ensure spaces are well-used
but that it is easy to I'nd a space.i

During the development of the CMP, the
Bellevue Transportation Commission
recommended pricing principles that
would guide future potential curb pricing
implementation. In 2023, the City Council
adopted curb pricing principles within
the context of the CMP. In 2025, the
Transportation Commission provided
concurrence that approaches in the Curb
Pricing Study aligned with the following
CMP pricing principles.

~NE 20THST

3N IAVHL0EL




Pricing Principle
(adopted via CMP)

Curb pricing rates
should be established
to achieve target
parking occupancy
goals

Curb pricing should
support efficient
enforcement
structures, ensure
optimized mobility
operations and
contribute toward
streetside amenities

Curb pricing should be
easily communicated
to and understood by
the public

Curb permitting
structures should
be simple and
transparent

Curb pricing structures
should include
strategies to ensure
equitable outcomes

Curb pricing should
achieve city goals and
policies

November 2025

How the Proposed Curb Pricing Program
Addresses the Adopted Principle

Prices will be set and adjusted on a regular basis to
achieve a target occupancy rate of around 80%.

Program revenues will improve, augment and streamline
enforcement protocols. Revenues beyond covering the
pricing program will be reinvested into the community
though the advancing ipracticest identiled in the Curb
Management Plan.

Information on all program elements will be easily
accessible. Materials will be translated for broad
awareness. Mobile payment systems will be intuitive and
easy to use.

Curb permitting for activities such as on-street dining
or parklets were beyond the scope of the Curb Pricing
Study. However, pricing program revenues will be
used to study permit process improvements once the
program is established.

Curb management program funds will be invested

into accessible on-street parking expansion and
enhancing Travel Demand Management (TDM) through
management of curb space in support of transit, local
microtransit services, employer shuttles, micromobility
and passenger pick up.

Improving curbside issues will help improve the safety
and e$ciency of the transportation network. Curb
pricing will help improve and streamline curb access.

Curb Pricing Implementation Strategy
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2l \\Vhy Price
Curb Space?

Bellevueis curbs are where mobility meets the destination. The curb
is host to both transportation and placemaking functions that provide
economic value to the community. Curb space is also a limited public
resource subject to the forces of supply and demand.

Currently, on-street parking in Bellevue is while city growth and curbside demands have
provided free of charge. As such, it can be increased. This light enforcement approach is
challenging for visitors to I'nd a space many one factor that has contributed to many vehicles
times during the day, particularly in high- overstaying the existing two-hour time limit.
demand locations like Old Bellevue and parts
of Downtown. This dynamic causes people who The combination of free parking, light
drive to circle the block looking for an available enforcement and city growth has resulted
space, increasing congestion until spaces in congested curbside locations with almost
become open. completely full blocks in the study area for
many hours in the day. The overburdened
Additionally, Bellevue has limited curbside curbside results in higher levels of illegal parking
and parking enforcement resources. Over the and double parking activity, increased tra$sc
last decade, budget allocations for parking congestion from vehicles circling the block and
enforcement have stayed relatively stagnant heightened tra$c safety concerns.

Curbside pricing has been proven in many communities to address the delicate balance
between limited curb space and increasing demand by placing a monetary value on the parking
supply. If implemented in Bellevue, the benelts of a curb pricing approach would include:

A Making it easier to nd a parking space to A Reducing double parking and illegal parking
access local businesses. events, thus improving safety.
A Reducing trasc congestion in areas with A Reinvesting parking revenues towards
high parking demand, like Old Bellevue and curb practices, such as: installing parking
Downtown. way I'nding, building accessible parking bays,
implementing streetside amenities, improving
A Increasing resources for enforcement. passenger and freight loading activities at the
~ curb and executing other ideas listed in the
A Increasing parking turnover and associated CMP.

economic activity.

A Expanding parking availability, assurance and
convenience.

12 November 2025 Curb Pricing Implementation Strategy



As stated in the CMP and re#ected by national best
practices, a typical target curb occupancy goal is
80%. This means the curb should be no more than
80% occupied during enforcement hours, resulting
in about one or two parking spaces available

per block on average at any given time. The
Bellevue Curb Pricing Study uses 80% as the target
occupancy goal.

Goal

Curb Utilization Target of 80%
So You Can Always Find a Space

N N N
Y/ ¢ 4

Meeting this 80% occupancy target would mean
that curb space is both well utilized and still
available enough for drivers to easily 'nd parking.
If the curb is signi!cantly less than 80% utilized,
this re#ects an underutilized right-of-way. If the
curb is higher than 80% utilized, this re#ects the
overburdened reality currently experienced in
Bellevue for many hours of the day.

CASE STUDY: Parking Meter
Installation in Pasadena, CA
Supported Local Businesses

Before 1993, parking in Pasadena was free and people

The combination

of free parking,
light enforcement
and city growth

has resulted in
congested curbside
locations with
almost completely
full blocks in the
study area for many
hours in the day.

had dissculty 'nding available spaces. Business owners
were concerned that implementing paid parking would
drive away customers.

In 1993, the city installed meters and used the

revenue to support the parking program and make
improvements in the paid parking area. In the Irst year,
parking revenues generated funds for district services
and retail sales increased at a greater rate than in other
retail districts in the city, even those with free parking.

The city continues to expand paid parking areas. For
example, in May 2025, new meters were added to the
area around the Playhouse District. Property owners
and the business community in the district supported
metered parking to provide better parking management
and alleviate tra$sc congestion. Rates are based on
parking demand, with price adjustments every six
months to achieve between 70% and 90% occupancy.

Curb Pricing Implementation Strategy 13




52% said "nding parking is a
barrier to visiting Bellevue

74% are more likely to visit or
wouldnit change how often they
visit Bellevue if paying for parking
makes it easier to 'nd a space

Responses from intercept surveys, February 2025 (89 responses) and July 2025 (95 responses)

I Reduce parking overstays:

Currently, more than a quarter of parking
users overstay the two-hour time limit,
reducing visitor turnover and making

it harder for people to access local
businesses.

Curb Space is Constrained:

Bellevue has limited curb space in its

street network, and the on-street parking
supply is constrained. Currently, there are
approximately 590 curbside parking and
loading spaces. When considering all blocks
in the study area, only about 7% of curb
space is available for time-limited parking
and 3% for commercial loading, passenger
pickup/drop-0"* and transit stops. About 90%
of curb space is used for travel purposes,
such as general purpose lanes.

14 November 2025

Community Sentiment
Highlights Current Challenges:

Almost 60% of community survey
respondents said they de!nitely or somewhat
agree that it is challenging to 'nd on-street
parking in Bellevueis Urban Core. 54% of
intercept survey respondents who parked
on-street said they needed to circle the block
before 'nding an available space, while 52%
said parking is a barrier to visiting Bellevue.

People are Already Paying for

Off-street Parking:

As of September 2024, privately owned o"*-
street parking costs about "4-8 on average
for the !rst two hours.

Success in Peer Cities:

Cities have shown that dynamically priced
parking, with rates that change throughout
the day based on demand, is an e""ective
curb management tool for ensuring more
spots are available more often in high-
demand areas.




CASE STUDY: Paid Parking in Tacoma, WA

When Tacoma, WA proposed paid on-street parking in 2010, some in the business community
feared it would push customers to businesses with free parking. However, after only a year of
the implementation the Tacoma community accepted and supported paid on-street parking.
Two important aspects of the program include:

A Parking Advisory Task Force:
Ensuring transparency over
parking policies and revenue use.

A Trust and transparency: Extensive
community education and collaboration
to build trust and shared ownership.

I Bcllevue is Growing:

Between 2015 and 2024, Bellevueis
population grew by 10%. As of early 2025, in
Downtown alone, 2.2 million square feet of
o$ce space, over 100 residential units and
21,000 square feet of retail space are under
construction, with 29 developments under
review or in the pipeline. *

Bellevue’s Transportation
Network is Evolving:

The new 2 Line light rail service has changed
Bellevueis transportation network and travel
habits. These changes will be felt even more
once the 2 Line connects to Seattle.

Enforcement Resources
are Light:

Existing enforcement cannot adequately
enforce parking regulations in the Urban
Core.

High Demand for Curb Space:

In the afternoons and evenings, street
parking across the Urban Core is almost
full. Many people park illegally, blocking
travel lanes, overstaying time limits or
stopping in ino parkingf areas. A large
number of vehicles are parked over the
two-hour time limit.

Many Stakeholders and
Community Members
Recognize the Need for Change:

74% of survey respondents reported they
would be more likely or just as likely to visit
busy areas like Old Bellevue and the Spring
District if parking was easier to Ind but
required payment of a few dollars.

1 Downtown Bellevue Major Projects List Q1 2025 available
at https://bellevuewa.gov/sites/default/!les/media/pdf_
document/2020/Major%20Projects%20Downtown.pdf
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Existing Curb & Parking
Conditions
Key Findings About Curb Use

To understand curbside parking behavior in the study area, a data collection e**ort was
designed to assess areas of high use, understand user types, examine length of stay
and evaluate how curb use patterns compare to existing regulations. The project team
conducted several site visits and data collection activities throughout the fall of 2024
and summer of 2025 to assess current curbside conditions.

Curb Supply is Limited and Not Adequately Managed
to Balance Supply and Demand

A There are currently only 5902 curbside parking
and loading areas in Bellevueis Urban Core. As
5 9 o S PAC Es Bellevue grows, additional streets with curbside
parking will be built around the study area,
2 = increasing overall on-street parking supply.

HOUR

PARKING

A Most on-street parking spaces (473 of the 590
spaces) currently have two-hour time limits.
There are 1ve types of loading zones, with
time limits ranging from three to 30 minutes.
These existing spacesOin addition to future
spaces created through development activity
and other existing spaces that could not be
observed during the study®are the focus for a

2 Curb occupancy data was also collected for potential curb pricing program.

the BelRed area, but is not represented in the

following metrics since it is not being considered A Currently, all on-street parking on public
for initial curb pricing deployment. streets in Bellevue is free of charge. The

city regulates on-street parking with time
limits in the Urban Core neighborhoods.
These limits vary by location and purpose,
ranging from three-minute loading zones
to two-hour parking zones.

The complete existing conditions
analysis can be found in Appendix
A, Existing Conditions Report.
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Figure 2. Parking Inventory by Space Type and Neighborhood

Downtown . L
Space Type Old Bellevue Bellevue Spring District

Passenger Loading
Zones (3 min)

Other Loading Zones
(15-30 min)

2-hour Parking

Total Inventory

High Demand for Curb Parking

Data 'ndings and observations show that more people want to park than spaces are available for them.
Peak curb and parking occupancy in the study area exceeds 80% for many hours of the day, with several
blocks of the study area exceeding 100% occupancy due to fully utilized curbs mixed with illegal parking
activities. These 'ndings are consistent with similar data collected during the Curb Management Plan
process in 2022, which also showed overburdened curb usage in many locations of the study area.

High-level 'ndings of curb occupancy per hour around the study area are shown in Figures 3 and 4.

Figure 3. Weekday - Percent of Curb Parking Spaces Occupied by Hour by Area

SOULSUUNN 5700 6700 71%  73%  73%  74% 73%  78%  78%

Bellevue

Dhtric R --- e --- e - %
District

Walker Consultants analysis of IDAX data. Data collected on Wednesday, Sept. 25, 2024.

Figure 4. Weekend - Percent of Curb Parking Spaces Occupied by Hour by Area
e [y SR

O 579  67% 71% 73% 73% 74% 73%  78%  78%
Bellevue

Spring

RO 470 46% 46%  48% 56% 66% TS% T7% T7%  78%

Source: Walker Consultants analysis of IDAX data. Data collected on Saturday, Sept. 21, 2024.
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High Occurrences of
Long Term Parking

Data collection involved detailed tracking of vehicle activity, identifying areas where vehicles remain
parked in the same space for extended periods. Data !ndings show that between 23% and 29% of
vehicles in the study area parked for three hours or longer, well beyond posted two-hour time limits.

Figure 5. Vehicle Length of Stay Observations by Subarea (2-hour time limit spaces)

Weekday Weekend

Percentage of
Subarea vehicles staying 3
hours or longer

Percentage of
Subarea vehicles staying 3
hours or longer

old
Bellevue

Downtown Downtown

Spring
District

Spring
District

Paid Off-Street
Private Parking Supply

There are approximately 55,000 private o"-street
parking spaces in the study area, almost all owned
and operated by private entities. Notably, about
99% of total parking supply in the study area is
within these o"-street locations, while about 1%

is found on-street. Almost all parking lots and
garages are paid (some o0"er parking validation
for customers) and often use mobile payment.
Rates range from '4-8/hr for the !rst two hours of
parking. City-owned o"-street parking areas in the
study area are at public parks and Bellevue City
Hall.

Increasing Demands for Loading
Zones:

Example of o"-street public parking in Bellevue
Curbside parking areas are regularly used for that is owned and operated by private entities.
package delivery, rideshare and food pick-up.
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